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A. Chairman of the National Bowling Council Film Committee, I 
should like to express my appreciation co your able staff for the 
production, AMERICA BOWLS. Not an easy job because of the 
many technicalities involved, the end result is serving the purpose 
for which it was designed—an entertaining film on the funda- 


mentals of bowling.” 
JOHN C. GIBBONS 
The Brunswick-Balke-Collender Company 


“We are very pleased with the product, as well as with the service 
and the many courtesies extended to us in the making of this film.” 


A. L. EBERSOLE 


Executive Secretary-Treasurer 
National Bowling Council 


“The pin action photography and freeze frames showing how the 
pins mix on different hits have been especially appealing to our 
members who have seen the film.” 

FRANK K. BAKER 


Secretary-Treasurer 
American Bowling Congress 


America Bowls 


features such famous champions as Ned Day, Buddy 
Bomar, Marion Ladewig, Joe Norris, and others. More 
than 275 prints of the picture are currently in constant 
demand! 


Plan to sereen AMERICA BOWLS at your Annual 
Bowling Banquet! Requests for prints should be ad- 
dressed to: Mr. A. L. Ebersole, Executive Secretary- 
Treasurer, National Bowling Council, 1420 New 
York Ave. N.W’.. Washington, D. C. 


ATLAS FILM CORPORATION 


ESTABLISHED 1913 
1111 SOUTH BOULEVARD, OAK PARK, ILLINOIS + CHICAGO TELEPHONE AUSTIN 7-8620 


Producers of Quality Motion Pictures, Sound Slidefilms, Theatrical Shorts, TV Commercials 
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WANTED 


More and Better 
SALES TRAINING 


MANY companies still seem to think that the one 
way to get more sales is to hire more salesmen. 


But if trained salesmen outsell untrained men 25 to 
100% (and that’s what a survey of 547 companies very 
clearly shows), why shouldn’t the emphasis be put on 
training? 

We submit it should! We know many highly com- 
petent Sales Training Executives who could do a terrific 
job . . . (1) if the importance of their work in terms of 
potential profits were more clearly recognized, (2) if they 
were given the leeway to initiate and execute top-flight 
training programs. 


We can’t do the work of these men, and we wouldn't 
attempt it. Our job is chiefly this: to provide the training 
tools — slidefilms, motion pictures, graphics — that will 
help these training experts build more sales per dollar 
in a shorter period of time. AND THIS WE DO. 


Ask us to give you concrete proof of what our serv- 
ices can mean to your company. Write on your business 
letterhead, or telephone Circle 7-6110, TODAY. 


FILMS, INC. 


NEW YORK « TEL. 


CIRCLE 7-6110 
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A NEW ERA in color slide films... 


Simp licity (niformity 


Fidelity Ceonomy 


241k 


A lachrome 


Full Color J You prepare your original art or color shots any subject, any color method 

We (or you) photograph them on the new Eastman Color Negative (with its 

2? built-in Automatic Masking™ ) making as many negatives as the print order will 


require 


j 


Z We make color-corrected Release Prints on the new Eastman Color Positive 


That's all! The prints are ready for projection with color more faithful 
than any you've ever seen. 


(dvantage 
7 This process permits superimposed captions anywhere you desire. 


©) Complete uniformity is assured because this is a straight-forward negative-positive 
“= system with all colors produced in a single developing step. 


» AevEr betore such perfection in color slide film by any process at amy 
price! Like most great inventions, this provides a method that is better 


and cheaper. 


Masking: Eastman Color Negative is the only 35mm coler 
film thet automatically and without error corrects for the im- 
perfections of the color image. Without masking you can't 
heave faithful color duplication of color originals. The intrica- 
cies of masking would take ao year to discuss; with Eastman 
Color Negative, this di ion is y. 


# White Kodachnome tical ‘a Fitlos 
7 


tision of Republic Pictures Corporation 
959 Seward - Hollywood 38, Calif. - HO. 9-1441 
1740 Broadway New York 19, N.Y. - JU. 6-1700 
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ROLAND 
REED 
PRODUCTIONS, INC. 


4, 


repe ale dly 


. 
Some of the many outstanding clients sert ed 
hy Roland Reed Productions are: 
USE 
| 


Colifornia 


NUMBER 2 © VOLI 
ME 


QUA LIT Y's something 
chat cannot be argued into motion 
picture or promised ‘nto it. It must | 
be built there. If it isn't built there, hak: 
| the finest sales talk in the world won't | a 
couldn't COPY my mind, and left ‘em sweating | 
and stealing and a half behind. 
ability t© produce fresh current thinking and 
producer can offer his clients. That's why our 
obligation- 
UNITED 
STANDARD Olt oF CALIF. MOTOR COMPANY P 
275 Beverly Drive Bevo’ 
13 1952 Sob 


Film Awards Reflect Interest 
AC it the number of award cere- 


monies and other selections of spon 

sored films by national and regional 
groups imecreases, reflecting with eredit upon 
the quality of this medium and the growing 
interest in ite message by those whom it en 
tleavors to serve contains news of 
«veral national selections which have widely 
publicized the useful role of lomm sound 


What is it that distinguishes one film from 
another in the minds of these judges? Ob- 
viously there are some guiding criteria which 
can he Ip broth and produc ere to tm- 
prove their product and it is equally obvious 
that there are almost as many films which 
tert special attention as those seleeted by 
purtes, Obie consideration 
which themselves will not overlook 
is what these films have accomplished for 
them te earn their cost. This need not onls 
he measured in sales results or in other forms 
of tangible income bat detinite clues will be 
found on the seses of audiences actually 
reached i proveable figures and the chara 
ter of the re sponse Tram these audiences in 
of letters, literature requests or 


tangible evidences 


In some of these award selections juries 
ive influenced by what ix pole asing to the eve 
The least effective tilm for the 
mieht well reeeive high honors because of 
its inherent disinterest real mmpact We 
may be safely guided by definite standards 
et by the National Committee on Files for 
Safety and by the degree of useful material 
found in judd ed for the breedom- 


boundation Award. 


Pleasing thoneh thes are. we are not over 
influenced by film awards but consider 
them a further reflection of the growing gen 
eral public interest in this medium. We ean 
all profit. of course. by their stimulus in im 
the quality of tila but we are never 
unmindiul of the sponsors baste interest in 
termes of making that make sales, and/or 
influencing audience reaction terms of 
measurable response. This medium has tre 
power to vet results Let us apply 


it wisely and improve uf constantly 


Annual Meeting 


INDUSTRIAL AL DIONISUAL ASSOCTATION 
ELECTS ROCHFORD As 6TH PRESIDENT 


Meerive of the Indus- 
| trial Audio-Visual Association, profession 

i] organization whose membership is com 
posed of executives in business and industry 
concerned with audio and visual communica 
tions. was held at the Hotel Moraine, Highland 
Park, HL. on April 7, 8 and 9 Daniel Roch 
ford of the Standard Oil Company of New 
Jersey was elected president to succeed G. Gor- 
don Biggar, Shell Oil Company manager of 
public relations, retiring chief executive of the 
group. Leo Beebe, Ford Motor Company film 
chief, is the new first vice-president of IAVA 
while Frank Howe, who holds a similar posi 
tion at Pan-American World Airways is the 


second president elect 


Iwo Officers Re-Flected for “52 


Frank S. Rollins, BE. Ro Squibb & Sons, suc 
ceeds Willis H. Pratt. Jr.. 
S Telegraph Co 


Unanimously chosen to carry on the posts they 


American Telephone 


as corresponding secretary 


so capably filled in the past vear were Don 
Steinke, Dow Chemical Company, as recording 
secretary, and John Hawkinson, Hlinois Central 
Railroad, as treasurer. Regional directors for 
the coming vear are Marshall Barnes. Bemis 
Fred Beach, 
New York Central Railroad (eastern): John 
Powers, Hlinois Bell Telephone Co. (central) 
Humble Oi} & Refining 
Co southern | and Vineent Hunter, Union 
Pacihe Railroad (western) 


Bag Company (northern district) 


(. Richard Coneway 


Although meeting attendance was handicapped 
by labor problems among some of the member 
organizations, some forty large users of films 
were represents d during the pros eedings ight 
new members were admitted into the organiza 
tion. Principal speakers during the sessions in 
cluded Marvin Camras. senior physi ist of the 
Armour Research Foundation who discussed the 
new imple itions of magnetic reeording tech 
Walter Colmes president of Enevelo 
paedia Britannica Films. who deseribed that 


niques 


company's recent and impending film) produc 


tions for business and industrial acquisition; 
bk. C. Hajduk and George Oakley of Bell & 
Howell, with a demonstration of film produe- 
tion utilizing new opti al-magnetic sound pro- 
Wetzel of 


Musicolor, Inc. who presented a luncheon dem- 


jection equipment; and Maurice 


onstration of mobile light abstractions which 
combine color light projection with svnchron- 
ized music. George Rogers, American Economic 
Foundation representative, discussed industry 
experiences with the Jn Our Hands educational 
program which was premiered at the previous 
annual meeting in 1951 

A highlight of the meeting was a visit to the 
visual aids center of the 9th Naval District at 
Great Lakes, Illinois, arranged through the cour- 
tesy of the Commandant 

Co-chairmen of the annual meeting program 
were W. M. Bastable, Swift & Company. and 
H. Coelln. editor and publisher of 
Business SCREEN. An exhibit of audio and vis- 
ual equipment was a sidelight feature of the 
program 

Another special feature of the three-day meet- 
ing were member presentations of preview and 
company theatre facilities including those at the 
New England and New York Telephone Com- 
panies, Dow Chemical Company (presented in 
visual form by Mr. Steinke}: Swift & Company 
facilities (described by Mr. Bastable) and those 
at the Caterpillar Tractor Company (presented 
by Dean Blomever) were other elements of this 
JAVA workshop program. Mr. Hawkinson de- 
seribed the internal and mobile projection facil- 
ities of the Ilinois Central 

Biggar Receives President's Plaque 

Climaxing the sixth vear of TAVA’s history 
was the annual banquet at which retiring presi- 
dent Biggar received the president's plaque. His 
brief address gave full credit to the helpful 
exchanges gained in this society for personal 
progress in his professional post. In the closing 
hours of the business meeting, [AVA members 
set October 6 as the working date for the or- 
ganization’s fall meeting in New York City and 
recognized the interest shown in the National 
Audio-Visual Association convention by dele- 
gating midwestern regional members to set up 
a concurrent meeting date during that early 
August trade show and convention a 
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Idea” 


WINS FREEDOMS FOUNDATION TOP HONOR 


FOR 16mm MOTION PICTURES 


At the recent Freedoms Foundation Award Ceremonies ‘Big 
Idea,” written and produced by Wilding for Swift & Com- 
pany, received the top 16mm motion picture award ‘For 
Outstanding Achievement in Bringing About a Better 


Understanding of the American Way of Life.” 


Last year, at the Boston and Cleveland Film Festivals, “Big 
Idea” was similarly honored as the best film of the year on 


freedom and industrial relations. 


Since November, 1951, when a concerted distributional 


effort began, “Big Idea” has been televised over 47 stations; 


several have shown it twice, including the NBC station in 
Chicago, and one station three times; and these showings 
have been at no cost to Swift because the picture was tele- 
vised as a public service. There have been 2573 public 
screenings. The total audience that has seen this dramatic 


story of our country in only four months is 5,910,958. 


Swift wished a picture in which the people of America could 
speak for themselves. It was the privilege of Wilding to bring 
this concept of liberty to the screen as “Big Idea.” A show- 
ing can be arranged through any Wilding studio or office 
listed on this page. 


*CHICAGO NEW YORK 
1345 Argyle St. 


“DETROIT CLEVELAND *HOLLYWOOD ST. LOUIS CINCINNATI PITTSBURGH 
385 Madison Ave. 1000 Dime Bldg. 310 Swetland Bldg. 5981 Venice Blud. 4378 Lindell Blud. Enquirer Bldg. Law & Finance Bldg. 
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SLIDE PROJECTION- VIEWER 


Compare it feature for feature . . . compare 
it advantage for advantage with any other 


projection-viewer—no matter what the price. 


Then give it the toughest test you know — 
right on the selling desk in ordinary room 
light. That's where you'll prove conclusively 
the FR Port-A-View is the most efficient . . . 
the most economical . . . the most productive 
visual selling aid your dollar can buy. That's 
why you'll agree that no projection-viewer 
comparable in price will have all of 

these features .. . and that any 
projection-viewer with comparable features 
costs much more. A demonstration 

will convince you and your customers. 


. Portable . 


in one unit. 5 
Carrying case may be purchased separately 
Holster style $12.50. Eveready style $14.95 
Write for full color descriptive brochure. 


The FR Corporation, 955 Brook Avenue, New York 56, N. Y. 


large, brilliant 


Slides enlarged 4% 
times in diameter, 
clearly, brilliantly on 
large “viewer” screen. 
Plug into 110 volts 


a camera ‘to fit into 
carrying case. 


pounds . . . folds like 


Judge Recent Safety Films 
® THe Nationa on 
FILMS FOR SAFETY ts now judging 
entries received for various classi- 
fications in its 1952 awards. An- 
nouncement of winning films will be 
made by early May, according to 
William Englander, secretary 

Beseler Co. Wins Patent Suit 

® Federal Judge William H. Atwell 
decided Friday, March 7. that 
Besecer Company of 
Newark, N. J., holds a valid patent 
on an opaque copy projector com- 


bined with an optical pointer s 


that a spot of light may be pro- 
jected onto any portion of the 
image on the sereen. 

Beseler brought the action against 
J. Y. Taylor and Co. of Garland, 
and Squibb-Taylor, Inc. of Dallas, 
Texas, charging that they had in- 
fringed upon Beseler’s patent. 

Judge Atwell held the patent 
valid and that the Tavlor and 
Squibb-Taylor companies had_ in- 
fringed on the patent. He awarded 
damages of $13,700.00 the 
plaintiff and ordered an injunction 
against further infringement by the 
defendants 

English Film Authority to Speak 
on “British and American Films” 
Dk. Rocerk director of 
the British Film Academy, will be 
presented te American film-makers 
and others interested in film devel- 
opment at the Museum of Modern 
Art Auditorium the night of Mon- 
day, April 7, by the Screen Dr- 
RECTORS GUILD in cooperation with 
the INFORMATION SERVICES. 
“British and American Films” will 
be the subject of Dr. Manvell’s talk. 
which he will illustrate with films 
designed to contrast the feature and 
documentary styles of the two 
countries, 


Dr. Manvell is arriving in the 
United States March 29 for a seven 
weeks’ lecture tour of the American 
continent under the auspices of 
British Information Services. As 
director since 1947 of the Britis! 
Film Academy, Dr. Manvell repre- 
sents the important film-makers of 
Britain) in’ promoting research, 
studving the latest developments of 
the sereen and encouraging film art 
by a system of awards. Among his 
widely-read books is “Film.” pub- 
lished in the Pelican Series, which 
has sold over 300.000 copies and is 
used as a text book as far afield as 
the University of Southern Cali- 
fornia. 

The program will start at 8:30 
p.m. Admission is by invitation 
only, which may be obtained from 
the Guild office at 133 E. 40th 
Street. There will be no charge. 
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slide changer 
finger changes slides 
> smoothly. Accommo- 
dates up to 36 slides. 
ge | 
' pictures 
(AC or DC). Screen ath 
lights up the moment 
tis cover is opened. 
\ really portable 
Can be carried any- 

where, anytime . . . 


world’s toughest picture problems invited! 


Today, the famous Mitchell l6mm and 35mm 

Cameras are being used in increasing numbers in every part 
of the world. Pioneered by Mitchell, masterful 

engineering and quality workmanship has produced 

these flawless, precision-built motion picture cameras 
Every sturdy, proven Mitchell part... and versatile 
accessory ... is adjustable to the most extreme and difficult 


photographic conditions the world over. 


Seon to the Mitchell 
Line will be the world's 
finest precision quality 

MITCHE ond 


35mm Pe ecTor 


666 WEST HARVARD STREET+ GLENDALE 4, CALIFORNIA + CABLE ADDRESS: “MITCAMCO 
ENTATIVE: THEODORE ALTMAN+ 321 FIFTH AVENUE + NEW YORK CITY 1) 
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THE NEWS IN PICTURES 


of trustees have ap 


pointed bir, Paul A. Waener as Executive Dire 
j on 


tor. Congratulatit new appomtment 


in the pucture al are elt to reeht) Robert 
Wo Mutchy Director of the Ford 
Foundatiwr aul G. Hoff u” of the 
Ford boundation Dir, Waener and ¢ 
Fletcher, lent of the Fund jor Adult Edu 
national groups are affiliates 
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a he wood preservation Shown 
if ‘ hf are Eugene Perrin publu 
1 Weleher Dowiides Sales. both 

Che a Company and George 
Finch ej ent of The Jam Handy Orean 
“atte ‘ Press shou mg 

“ad ul and company 


eatur inticle next month) 
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National Safety Film Awards Announced 


JUDGES SELECT TWENTY-EIGHT 


filrns 


mmnounced winners of first-award plaques 
and honorable 


motion pictures and slide 


produced or released in 1951, were 
mention or award of merit cer 
tiheates for their contribution in various areas 
as selected by the National 
Committee on Films for Safety and released to 


Business SCREEN at presstime for this issue 


of safety education 


First award winner in the General classifica 


thon for non-theatrical motion pictures was Pipe 
line on Wheels, a 28-minute color filen sponsored 
by bk. 1. duPont de Nemours ¢ ompany, Petroleum 
Chemicals Division, and produced by Ap x Film 
Corporation. Sharing top honors in this classifi 
cation with ‘ first award plaque was Tony Learns 
fhout Fire, a 16-minute color film sponsored by 
the National Board of Fir 


produced by Southern Educational Films 


Underwriters and 


“Day 


Winner of first place in the Occupational films 


in Court™ Wins Award 


class for non-theatrical motion pictures was The 
Story of Prerre & Marie 
ture sponsored by the 
Safety Association. Inc. and produced by Craw 
lev Films, Ltd. of Canada 

In the important field of Traffie & Transporta 
thon, non-theatrical films, the first-award plaque 
was given Day in Court 


a 35-minute color poe 


Ouebes Pulp & Paper 


a 20-minute color sub 
International Harvester 
Company and produced by Cate & MeGlone 
Votor Mania. a minute short subject pro 
duced by the W alt Disney Studio 


winner in the classification for theatrical motion 


ject sponsored by the 


was first-award 


pictures 


Three sound slidefilms won “honorable men 
tion certificates and an equal number were 
woorded “award of merit” certificates by the 
Committee but the first place plaque went to 


Pattern for Tragedy, a 15-minute black and white 
sound Zurich. American 


Insurance Companies by Paragon Pictures, Ine 


produc d for 


APL Picture Gets Honorable Mention 

An henner able 
Farm 
in the General lomm films group 
this on the 


mention” certificate went to 


Tractor Safety. an L8eminute color subject 
Sponsoring 
principles of safe operation of 
farm tractors was the Committee on Agriculture 


of the 


for produc thon 


American Petroleum Institute and credited 
is the George W 
tory Awards of merit in this classification went 
te the Baltimore & Ohio Railroad for The Happy 


Locomotive a 


Colburn Labora- 


minute color film produced by 
the Ste n Fkitveerald ¢ and to Small 
Boat Disaster Prevention, sponsored by the U.S 
Navy and produced at the UL S. Navy Photo- 
ur aphic Center 

Sarra. Ine 


fecident Preventior lO min 


In the Occupational safety 
tithed 
won honorable mention for The Great 
Atlantic & Pacifie Tea Company 

Not By Chance i 
sored by the Pennsvivania Railroad and pre 
duced by Ine 


produc ther 


utes, bo wi 


‘lor spon 


(reviewed in this Issue 


was the other honorable mention” winner 


in this eecupational films group 


Awards of merit for occupational safety films 


FILMS FOR PLAQUES AND CERTIFICATES 


were shared by three pictures. Don't Drop Your 
Guard, produced for the Aetna Casualty & Surety 
Company by Aetna’s motion picture department; 
Hauling Logs, sponsored by the Pacifu North- 
west Loggers Association and produced by Rarig 
Motion Picture Company and /t Can Happen to 
You, sponsored by the Union Pacifie Railroad 
and produced by Dudley Pictures Corporation 


were the three “award of merit” winners. 


Borrowed Power, a 16-minute color film spon- 
Trathe Safety of the 
American Automobile Association and produced 


sored by Foundation for 


at Pennsylvania State College won. “honorable 
mention” in the trafhe & transportation classifi- 


cation which saw “award of merit” honors 
shared by A Professional Portrait, also sponsored 
by the Automobile Association, and 
produced by Wilding Pictures Productions, Inc. 


and the Safe Driving Series of three films pro- 


American 


duced by Coronet Instructional Films for sale to 
schools 

Iwo programs won “awards of merit” in the 
home safety film group. These were Accidentally 
Yours, a 20-minute color subject produced for 
Molson’s Brewery. I td. and produced by ¢ rawley 
Films. Lid and Fire Prevention (In the Home) 
produced by Eneyclopaedia Britannica Films for 
general sale 


Theatrical Trailers Win Merit Award 

Atlas Film Corporation woa the “award of 
merit” honors for a National Safety 
theatrical trailer 1951 


Safety. In this group a series of three minute 


Council 
series tithed Operation 
“award 
and Mo- 


tion Pieture Advertising Service as produc ers of 


movies tithed Srens of Life also won an 


of merit™ for United Film Service. Inc 


these theatrical subjects 
Zurich-Americaa 


won “honorable 


Insurance Companies also 


mention” in General group of 
sound-slidefilms with Close Shaves. This 15-min- 
ute program was also produced by Paragon Piec- 
tures, Ine 

Honorable mention went to Get a Grip en 
a National Safety Council sound slide 


film produced by Sarra. Ine 


) ourself 
This was in the 
occupational safety class for slidefilms which 
saw Pass the Word 


Gypsum Association and produced by Spinn & 


fround sponsored by the 


Associates win an “award of merit.” 


Honorable mention in the sound slidefilm class 
for trathe and transportation subjects was given 
Wrong Side 


Association of 


Suicide sponsored by the National 
Mutual 
Companies and produced by Vogue-Wright Stu- 


Automotive Insurance 


dios. The two final “awards of merit” in this 
group went to Bike Behavior produced for sale 
by Cathedral Films. Ine. and to Willie’s Fish 
Story, sponsored by the California Motor Truck 
Association and produced by Rinaldo-Hill Enter 
prises. 

Formal presentation of plaques and certificates 
will be made at a later date to be announced. 
according to William Englander. secretary of the 
John B. McCullough of the Motion 
Picture Association of America is chairman of 
the National Committee on Films for Safety. 


Committee 
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Is Your Sales Force 
Sufficiently Fructiferous? 


EST. 1914 


We do mean to pry into your business. 


Prying, searching, analyzing . . . these are the first stages 


in our business. 


Then planning, producing, putting to work the tools to do 


a job... these are the secondary stages. 


The tools may be film strips or motion pictures. And there. 


will probably be supplementary materials. 


They all point to the final stage... your sales force—actively, 


increasingly, measurably, hearing fruit. 
& 


PATHESCOPE PRODUCTIONS 


THE PATHESCOPE COMPANY OF AMERICA INC 
580 FIFTH AVENUE, NEW YORK 19, N. Y. 
PLAZA 7-5200 


PRODUCERS OF + MOTION PICTURES + FILM STRIPS + TELEVISION 
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The magnetic sound track that ushers in a whole new era of movie making. 


NOW, sound movies can be made as quickly, easily and inexpensively as silent films! 


WOW, an amateur can make his own sound tracks with sound quality far superior to most 
professional tracks. 


NOW, films can be shown Medefinitely without deteriorating in sound quality. 
NOW, vast libraries of silent movies can be converted to sound films at small cost. 
MAGNA-STRIPE.”* developed and perfected exc lusively by the Reeves Soundcraft ¢ orporation, is 


a thin stripe of magnetic oxide bonded to motion picture film. On this stripe, by means of a 


magnetic sound projector, sound can he recorded as easily as on a tape recorder. 


another Reeves Soundcraft first, is a thin 25 mil. stripe of 


The BALANCING STRIPE 


magnetic oxide bonded to the sprocket edge of the film to perform three important functions. 


(1) Makes film lie flat on reel without dishing. 


(2) Prevents shrinkage of sprocket edge of film due to looseness on the 
roll; 


(3) Prevents film from uncoiling like a spring when wound during 
editing. 

The possible applications of Magna-Stripe to education, home movies, 

business and industry are limitless. See your projector dealer or write 

today for full details. 


WAITE FOR FREE BOOKLET For a complete description of Magna-Stripe and 
% what it can do for you, write for this free new 8-page booklet on the 
¥ most revolutionary new development in movie-making since “Talkies”. 


“TRADEMARK BY REEVES SOUNDGRAFT CORP. 
REEVES 


SOUNDCRAFT 


THE ONLY RECORDING MATERIALS 
PERFECTED AND MANUFACTURED 
BY RECORDING SPECIALISTS 


Please write Reeves Soundcraft for additi 


REPORT ALL NEW TRCHNICAL AND TRAINING FILMS TO BUSINESS SCREEN 


® A complete registry of all existing technical and any new pictures completed, whether for internal 
training motion pictures produced by and for busi or external use, so this listing can be maintained 
ness and industrial purposes is maintained by the for the benefit of all. Address all notices to: Index 
Fditors of Business Screen. Please notify us of of Training Films, 150 E. Superior, Chicago 11, Tll 


Sixty Papers to Be Delivered at 
SMPTE Semiannual Meeting 

SMPTE’s semiannual 
convention has been scheduled 
to take place during the week 
April 21-25 at Chie ago’s Drake 
Hotel. it was announced recent 
ly. Georce W. pro 
gram chairman, reports there 
will be LL of more sessions of 
the spring convention, during 
which time 60 papers are to be 
delivered 

The talks will cover a wide 
range of important subjects in- 
cluding color TV, theatre and 
industrial TV, three-dimension- 
al effects, new ty pe screens, 
high-speed photography, the 
future of films in education. 
motion picture exhibition, 
sound recording and film proe- 
essing. 

One get-together luncheon 
will be held April 21 and on 
the 23rd there will be an eve- 
ning cot ktail hour, followed by 
a banquet and dance 


M-M Film Stresses Conservation 
of Soil and Mineral Elements 
® The importance of mineral 
elements in the soil and the 
need of conserving these ele- 
ments as well as the soil itself 
is the theme of The Good Earth 
For a Better Life. new 
sound, color motion pieture 
produced by Minxearous Mo 
LINE COMPANY 

The film shows the part agri- 
cultural colleges, county agents. 
and farm youth organizations 
are play ing in the program of 
conserving and improving the 
soil. 

Prints are now available 
through Minneapolis- Moline 
dealers and will be available 
for general use in the fall. 


. 


“Science of Milk Production” 
Attracting Interest Overseas 

® The Science of Milk Produc- 
tion, lomm color motion pir 
ture produced by the Ratston 
Purina Company with the as- 
sistance of the Jam Hanpy Or- 
GANIZATION, has received re. 
quests for bookings from eight 
foreign countries, 

In this film, based on re- 
search at the Purina Experi- 
mental Farm and Laboratory 
and the University of Minne- 
sota, the camera catches the in- 
ternal action resulting from the 
milking of a dairy cow. Ani- 
mated drawings supplement the 
photography to show the origin 
of milk in the cow. 
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A 16mm projector 


you can 


Here's the famous “Thread-Fasy” projector mech 
anism. It's wide open, easy to get at. No wonder 
you can thread it im less than 40 seconds! 


It’s true. *Hundreds of time tests can open and clean the picture gate. Or = Time yourself. Now try threading any if 
have proved ic. With this amazing the suund Optics. other projector. See what we mean ? Like a 
anes BEA “Chesed Boren pro- You can replace a burned-out projec- hundreds of other people, you'll quickly vn 

¢ tion lamp in less than 45 seconds... an discover that the RCA is by far the : 
jector, you can actually thread the exciter lamp in less than 20 seconds. EASiesT PROJECTOR TO THREAD. Just try y 
film in less than half a minute. You can rewind a 10-minute film in it and see for yourself. s 


only 66 seconds, without shifting belts, 


You can thread it with one hand. pulleys, or reels. 


* 473 actual time tests prove 
And you can project the same precious RCA projector easier to thread 
film 50 or 500 or 1500 times, without 


appreciable wear or damage to film 


Thread it while you're lectusing. 
73 
Or thread it in the dark. At a recent trade show, 473 persons 
tried their hand at threading this new 
RCA |6mm Projector 


*® Some threaded it in only 7 seconds 

® Many threaded it in less than 20 seconds 

® Most of them threaded it in less than 30 ' 
seconds 


It's the kind of simple-to-operate, de- 
pendable sound projector you've always 
hoped might some day be developed. And 
it’s available now from RCA. 


Youngsters can thread it. 


It's just plain easy to thread! 


It’s double-extra dependable, too 

Before you buy any projector at any price, 
make this simple comparison 

Compare this new RCA “Thread-Easy” 

with any other l6mm sound projector at 

any price! Thread the RCA projector. 


Think of it! Hundreds of people, ac- 
tually threaded this RCA projector in : 
less than 30 seconds. No wonder it's 
called “Thread-Easy it's the EASIEST 
THREADING ProjyectorR Ever BuILT! 


The show goes on and stays on every time 
with this projector. Here are just a few of 
the many reasons why: 


Without stopping this projector, you 


Other accessories for your audio-visual shows 
| B | 
' MICROPHONES BAFFLE HORN CONSOLE 

RCA "400" Junior RCA “400" Senior “Thread-Easy.” A truly SPEAKERS SPEAKERS SPEAKERS 


“Thread-Etasy.” Hand- deluxe, two-case projector. Its 10-wart yé 
some blue-green spatter amplifier and 10-inch speaker make it ideal Pp 
finish. Weighs 43' > Ibs for larger rooms. auditoriums, road shows, A 
7-wact amplifier, 8-inch etc. Projector case weighs 36 Ibs. Speaker 
speaker. For classrooms, — case weighs 26 Ibs. Projector finish is hand- FREE BROCHURE ... MAIL COUPON NOW é 
small auditoriums. some blue green spatter effect \ 
Visual Products Dept. 25-C 
Radio Corporation of America, Camden, N. J 
: Without obligation, please send me full story on ; 
the new “Thread-Easy’ RCA “400° 16mm projector 
I m interested in 


Junior model for classrooms, smal! auditoriums 
Senior model for larger auditoriums 


VISUAL PROOUCTS 


Position____ — 
RADIO CORPORATION of AMERICA 
ENGINEERING PRODUCTS DEPARTMENT. CAMDEN. NJ. City 


ln Conede: RCA VICTOR Compony Limited, Montreal Please arrange actual demonstration 
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Sound 


13 pounds 


MANUFACTURED BY 


the Largest Line 


We make the smallest machine. 

We make the largest machine. 

We make the lightest machine—13 pounds. 
We make the lowest-priced machine. 


We make the highest-priced machine. 


In 1951 we were in first place in number of 
machines made during that calender year. 
We have played microgroove records since 
their inception. 


We never put anything on our machines that 


is not practical. 
Our assembly is the only one that makes possi- 
ble a competent machine. 


The Picturephone is pre-eminently the finest 
machine ever made. 

Numerous users have switched from old-style 
machines to the Picturephone. 

We have never heard of a Picturephone user 
switching to any other make. 

The Picturephone is guaranteed for one year 
instead of the usual ninety days. 


For fifteen years we have manufactured this 
type of equipment exclusively. It is not a side- 


line with us. It gets our full attention. 


BE SURE TO GET IN TOUCH WITH US BEFORE 
YOU BUY SOUND SLIDE-FILM EQUIPMENT. 


0. J. McCLURE TALKING PICTURES 11152 WEST WASHINGTON BOULEVARD, CHICAGO 7 


Telephone CAnal 6-4914 
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SLIDE FILM 


10" Microgroove 
_fyll 15 minutes 


per side! 


for your slide films... 


COLUMBIA'S great new 


ICROGROOVE 


stands you head and 


TRANSCRIPTION 


above the field! 
(cuts costs up to 50%, too!) 


These great Columbia Microgroove discs 


are tops in the slide film field. They're 
absolutely unbeatable! More and more C q 
slide film people enthusiastically 

agree that they're head and shoulders 
above all other transcriptions for quality, 


Old slide new 12" 
for economy, for ease of handling. 
$2,400 


And how they cut your costs! 


e Cut processing and pressing costs—up to 50%! 
e Cut packing costs—up to 50%! 
e Cut shipping costs—up to 50%! 


42% 
"Full detoils on request 


e Use half the storage space! 
e Now all records may be carried in projector case! 


Phone, wire, write for full detoils! 


See and hear the amazingly fine COLUMBIA 
Microgroove Record before you start Micnogreove 
your next slide film! TRANSCRIPTIONS 


Los Angeles— 8723 Alden Drive, BRadshaw 2-541! 
New York—799 Seventh Avenue, Circle 5-7300 
Chicago— 410 No. Michigan Ave., WHitehall 4-6000 
Trode-Marks “Columbia, “Masterworks, @ leg U S Pat Of Marcas Registradas 


NUMBER 2 © VOLUME 138 © 1952 13 


COLUMBIA 
re 
| 
— 
‘ 
t rf 
4 CASE HISTORY 
* 
See How © 
ne Client Saved 42% On One 
Series! 
16" 
10,080 
$23,232 $23,232 
~12,480 480 
$10,752 Savi 
per year- 


EQUIPMENT 


Wh orever motion pieiure veil, you'll find 
oston-Fegeless equipment. For complete 
on vera mobility tn the studig-and on location... 
efficiency ond dapendoblity in the 
> ocessing tab... it's Nousten-Fearless the 
Wortd aver. 


H US TON MACHINES COLOR PRINTERS + FRICTION HEADS 
_ FEARLESS DEVELOPERS + DOLLIES + TRIPODS + PRINTERS + CRANES 


q Corporation fo 11801 W. OLYMPIC BLVD + LOS ANGELES 64, CALIF. 
“WORLD'S LARGEST MANUFACTURER OF MOTION PICTURE PROCESSING EQUIPMENT’ 


BLSINE 


“Optical Gaging™ Picture 
Shows Principles of Use 


® Wodern Gaging, 2 lomu 
sound motion pieture, 22 min 
utes, explains the principles of 
optical gaging as used in mod 
ern mass production and in 
spection It was produc ed by 
Kopak Company. Ro 
chester, N.Y 

The film opens with the 
thought that inspection is time 
consuming and that modern in 
spection methods, such as op 
tical gaging. offer advantages 
in speed, accuracy. and econ: 
omy. Optical gaging. the film 
shows, requires less time to de 
sign than conventional method- 
since an optical gage can re 
place a number of mechanical 
ones. 

The film is available on loan 
to industrial, educational. and 
professional groups through 
Engineer Specialties, 980) Eth 
ott Street, Buffalo. N.Y 


“Ignition and Spark Plugs,” 
New Film of Champion Co. 


@ Jenition and Spark Plugs is 
the new l6mm, sound black 
and white, motion picture of 
the CHAMEION Spakk 
Company that is now available 
from Prorores Corpora. 
rion, 65 East South Water 
Street, Chicago 1. Ilinois. 
Here is the interesting, graph 
ie story of an ignition system 
and the importance of spark 
plugs in the operation of a 
gasoline engine. It also shows 
the servicing and testing of 
spark plugs for efficient and 
economical motoring. The film 
is available for high schools 
colleges and adult groups. 


New Picture on Orchard Pests 
Ready for Canadian Farmers 


Orchard Pests Their Iden- 
tifteation and Control, lomm. 
color, sound motion picture ts 
being shown to Canadian fruit 
farmers. It is sponsored by 
GREEN Cross INSECTICIDES and 
was produced by CRAWLEY 

Dramatic close-ups of the dif- 
ferent types of bugs were taken 
at Dominion Experimental 
Farms orchards. Some of the 
scenes were shot with special 
sets built for the actor-bugs. 
imported in suitcases from 
nearby orchards. The picture 
will be shown to fruit growers 
from coast to coast. 
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Banish 


GHOST 


with the 


NATIONAL 


TRADE-MARK 


Carbon Arc 


e Are your 16 mm auditorium showings haunted by the ghost of details 
that are sharp and clear on the film but never reach your screen? The 
carbon arc — four times brighter than the next best source — will reveal 


details you never suspected in your trade, promotional, and educational 
films... bring dramatic, new fidelity of color to your screen. 


@ Actually, the carbon arc is THE ONLY MEANS of providing optimum 
visibility and cotor balance for 16 mm audiences. And it’s demonstrably 
cheaper to operate — by 24 — than the next most economical source. 


@ The “NATIONAL” Carbon Arc is safe, simple, dependable. It's 
the accepted way to give your 16 mm films a “ professional” showing. 


FOR COMPLETE DETAILS, WRITE TO 
NATIONAL CARBON COMPANY, DEPT. X 


The term National” is a registered trade-mark of 
Union Carbide and Carbon Corporation 


ee NATIONAL CARBON COMPANY 
—BUY “NATIONAL! A Division of Union Carbide and Carbon Corporation 
30 East 42nd Street, New York 17, New York 
District Sales Offices: Atianta, Chicago, Dallas, Kansas City, 
New York, Pittsburgh, San Francisco 
In Canada: National Carbon Limited, Montreal, Toronto, Winnipeg 
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| 2) 180° SWING-OUT LENS MOUNT 


Thousands of dollars in film 
damage have been saved by this 
exclusive Victor design, which 
brings you these safety features 


oO SAFETY FILM TRIPS 


stop the 


proyector 
cmcur om the event 
threading, 


instantly before damage can 
of lost tlm loop from careless 
bad splices of torn sprocket holes 


DUAL FLEXO PAWLS 


(famous cushioned action) slide into film per- 
forations accurately instead of punching new holes. 


provides easy access to hlm channel and aperature 
plate tor removal of dust and grit. 


A Victor projector treats film gently . handles film safely. New and ex- 


perienced operators alike prefer this extra security. 


. abundant, realistic sound 
and years of dependable, trouble-free performance with a Victor projector. 


You can also be sure of maximum picture brilliance . . 


For complete information and the name of your nearest Victor distributor or 
dealer, urvite today to Dept. BS.38 


4 


VICTOR ANIMATOGRAPH CORPORATION | 


DAVENPORT, IOWA 
New York Chicago 


Distribstors Throughost the Werid 


American Sugar Beet Industry 
Tells Story in Color Film 


® Sugar U.S. A. a 28-minute 


color film telling the story of 
the sugar beet industry. has 
just been released by the West 
eERN Stcan Beer Propucers 
Inc... and is available through 
the 27 film libraries of Mopenn 
SERVICE 
Mercury International Pictures 
produced this Lomm sound mo 
lion preture that is offered to 
schools, colleges and all types 


audiences at 


of adult 


other than transportation 


no cost 


The film opens with spectacu- 
lar shots of Napoleon's armies 


on the march. The scene shifts 
to the United States and fol- 
lows the industry's pioneers 


from 1836 through their long 
struggles to the establishment 
of the all- 


Animated sequences explain 


American product 


modern refining processes. 
Booking requests should be ad- 
dressed to Modern Talking Pic- 


ture Service, 45 Rocke- 


feller Plaza. New York 20. N.Y. 


“Animal All-Stars’’ Released 
by Harvester for General Use 
® Animal All-Stars 
Louis Zoo, lomm. 
motion picture on the spectacu 


of the 


color. 


Sf. 


sound 


lar animal acts of the St. Louis 
Zoo has heen released for gen- 
eral use by INTERNATIONAL 
Harvester Company. The two- 
reel, 20-minute film. is avail- 


able to schools, colleges and all 
adult 
except transportation. 

1 hese 


which have been the subject of 


groups without charge 


unusual animal acts. 
many newspaper and magazine 
that 


recognition 


brought world- 
to the zoo, 
feature elephants bowling and 
baseball: 


and bears in spectacular 


articles 
wide 
playing lions. tigers 
acts: 
and chimpanzees and ponies in 
laugh-provoking 


The 


educational 


performances. 


film is entertaining and 


Prints may be obtained by 
Motion Picture Section, 
Harvester Com- 
180 North Michigan Ave- 
Chicago 1. Hlinois. 

A list of other subjects avail- 
able Har- 


vester’s film library will be sent 


writing 
International 
pany 
nue, 


from International 


on request 


NOW THERE'S A COMPLETE FARM FILM GUIDE FOR REFERENCE USE 


* Nearly 1.100 available free and low-cost motion postpaid at only 50¢ per copy (on receipt of 
pictures and slidefilms and their sources are listed stamps, coin, money order, or company check) J 
in the new Far Film Guide reeently added to Order your copy today from Business Screen, 150 E. 
the Film Guide Library of Business Screen. Sent Superior, Chicago 11. Discount on quantity orders 


SPLICES NOT HOLDING? 


efrona All- Cement! 
Write for free sample 

Camera Equi 

1600 Broadway, N.Y. 19, NY. 
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Rasa You'll be glad you specified ANSCO Color Type 238! — 


No matter how fine the photog- 
raphy of your original film—how 
pleasing the color, how sharp the 
definition, how life-like the 
sound—your pictures are judged 
over and over again solely on the 


basis of your duplicate prints. 


That’s why it’s so important to 
insist on Ansco Type 238 Color 


Duplicating Film when ordering 


Binghamton, New York. 
A Division of General Aniline & Film Corporation. “From Research to Reality.” 
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16mm prints trom your labora- 
tory. You know that Ansco Type 
238 will give your prints faithful 
color, crisp images, and will pro- 
ject to audiences all the skill and 
artistry of your original pro- 


duction. 


If you're the kind of man who says 


“seeing is believing’, we urge you to 


see for yourself,on Ansco Type 238! 


When your work is judged 
by a duplicate print... 


COMPARE 
FOR QUALITY! 


Only ANSCO dares comparison... 
urges you to match Type 238 against 
any color dupheating film you've 
ever seen! 

Compeare...for sharper definition! 
Compare...for faithful color! 
Compare ...for cleaner, whiter 


whites! 
Compare... for high-fidelity sound! 
FAST PROCESSING through 


New York, Chicago and Holly- 
wood, 
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WITH OUR MODERN EQUIPMENT 
WE CAN GIVE YOUR “FILM BABY" 
PROPER FORMULAS, SUPERVISED 
CARE AND GUARANTEED DELIVERY. 


YOU'LL BE A PROUD FATHER! 
Color Prints 


« BAW Daily and Release Printing 
B&W Developing 
« BAW Reversal Work Prints 


«B&W Dupe Negatives from Color or Reversal 
Originals 


« lémm B&W Reductions from 35mm 


« Electronic Recording of Sound Tracks to Color 
Release Prints 


* Magnetic Recording Truck for Motion Picture 
and TV Production 


«Expert Timing for Exposure Correction—Color 
or BAW. 


« Both 16 and 35mm Complete Facilities 


CALL OR WRITE FOR OUR NEW 
COMPLETE PRICE LIST 


FILM LABORATORIES 


7471 
1161 NORTH HIGHLAND AVE. 


HOLLYWOOD 38, CALIFORNIA 


National Advertisers Convention 
Sees “American Harvest’ Debut 


® Members of the («sociation of 
National Advertisers, meeting at 
The Homeste ad, Hot Springs, Va.. 
last month were preview guests at a 
special 35mm debut showing of 
Imerican Harvest, sponsored by the 
Chevrolet Division of General Mo- 
tors and produced by The Jam 
Handy Organization in full Techni- 
color 

The new 30-minute production is 
now being exclusively released to 
the nation’s theatres prior to later 
lomm release next fall. 

Instructed to make an authentic 
record of the nation’s genius for 
getting out the goods for the com- 
fort and convenience of all, camera- 
men of the producer's organization 
went from coast to coast to make 
{merican Harvest an eye-catching 
documentary with no punches pulled. 
The sponsors feeling behind this 
epic attempt to capture the produc- 
tive might of the nation was that our 
technology has been moving along 
at such a pace that it is now difficult 
to see the forest for the gadgets. 
With this in mind, the film starts its 
‘0-minute run with the plow cutting 
its rich furrow, the timber moving 
to the mill, and the deafening blast 
that rips open a mountainside of ore. 

The raw materials of industry are 
followed by the camera through the 
manifold operations of agricultural 
chemistry and all component indus- 
tries right through to the produc tion 
of a new product, which is shown 
coming off the final assembly line to 
join the superhighway parade. 


71st SMPTE Convention Opens 
in Chicago April 21 to 25 
TIST SEMI-ANNUAL CONVEN- 
rion of the Society of Motion 
Picture and Television Engineers 
will be held at Chicago’s Drake Ho- 
tel on April 21-25. Of special inter 
est to business film production and 
utilization executives are numerous 
papers on stereoscopic motion pie- 
tures and projection, armed forces 
production and magnetic projection. 
On Tuesday morning, April 22 
W. Wheeler Jennings of Chicago 
and Pierre Vanet of Paris, France, 
will have as their subject “A New 
Direct-Vision Stereo Projection 
Screen.” This paper will discuss the 
recent development of a new direct- 
vision steree-projection sereen which 
permits the audience to see third- 
dimension color motion pictures and 
slides without the aid of conven- 
tional Polaroid viewing glasses. In 
the afternoon of that day D. Max 
Beard of the Naval Ordnance Lab- 
oratory, White Oak. Md., will de- 


scribe the facilities of the audi- 
torium at the Laboratory, seating 
550, which has been designed for 
optimum acoustics and to permit the 
use of audio-visual aids for the ac- 
commodation of lectures, symposia 
and scientific meetings. 

The Navy's training film produc- 
thon program will be the subject of 
another Tuesday paper by W. R. 
Cronenwett, USN, which describes 
the functions of the Navy's Film 
Board of Review, film production by 
commercial film producers and at 
the Naval Photographic Center and 
the services rendered by the Navy 
Motion Picture Film Library to the 
film and television industries. Lt. 
Colonel Charles F. Hoban and 
James A. Moses, Motion Picture 
Branch, Army Pictorial Service, will 
present techniques used for economi- 
eal and rapid training film produc- 
tion for the Army. 

George W. Colburn of Chicago is 
program chairman. According to 
Peter Mole, president of SMPTE, 
the first day of the convention will 
be devoted exclusively to television 
in all its ramifications. 

Included in this television pro- 
gram is a special presentation on 
closed-circuit TV for industrial ap- 
plication 

“The Silent Voice" Describes 
Public Relations Functions at Ford 


* The Silent Voice, a “home-made” 
movie recently produced by the mo- 
tion picture department of the Ford 
Motor Company, has been added to 
Ford motion picture libraries and 
will be distributed free to interested 
groups who request it. 

The film, which shows the pur- 
pose and operations of a public re- 
lations staff in a large industrial 
organization, grew out of a discus- 
sion in Ford’s Public Relations De- 
partment on how the function of 
public relations might be illustrated 
in a motion picture. After hashing 
it over with Charles FE. Carll, Public 
Relations Director at Ford, Leo 
Beebe, Ford motion picture super- 
visor, took the germ of an idea 


(CONTINUED ON PAGE 22) 


REGIONAL REPRESENTATIVES 
WANTED 


Sell EDNALITE PROJECTION POINTER 
to Institutions and Industrial Organizations. 
Hot item. First in line of revolutionary 
instruments for visual education, Excellent 
commission. Write direct giving full ref- 
erences, other lines carried and territories 
covered. 


Chess-United Co., Inc. 
200 N. Water St.- Peekskill, N.Y. 
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THE PROOF OF THE PUDDING.---- 


For A NUMBER OF YEARS Sound Masters productions have 
consistently won first awards in open competitions 


Now we have just learned that we have won another award. 


In the 1951 Freedoms Foundation Awards Program, the 
National Awards Jury has designated an Honor Medal Award 
to the United States Information Service as sponsor and Sound 


Masters as producer of the motion picture “An American 
Portrait.” 
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TH SAME SKILLS and fine qualities that have impressed ofhcial 
juries are included in all pictures made by Sound Masters. 


This is so because over the years we have built up a staff of 
highly talented people, who have both the “know how’’ and 
“can do” which assures that creative ability and sound crafts- 
manship essential to superior performance. 


LET US MAKE YOUR NEXT PICTURE 


TV SHORTS AND 


165 WEST 46TH STREET — NEW YORK 19... . PHONE PLAZA 7-6600 COMMERCIALS 
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CRYSTAL-BEADED 
PROJECTION SCREEN 


MAKES COLOR SLIDES 
AND MOVIES 


DA-LITE SCREEN CO, INC 
2711 N. Pulaski Rd, Chicago 39, 


Please rush me a FREE copy of the new 
WHITE MAGIC” booklet that tells me how 


OA LTE 


to improve my movie ond slide shows 


lone Stote 


America's FIRST ond FINEST 
Projection Screen! 


Death Takes Willard B. Cook 

makers were saddened by 
the death of Wittarp B. Cook, pio- 
neer in the development of narrow 
gauge motion picture films and pro- 
jectors, who died at the age of 80 on 
February 21 

Mr. Cook had been former presi 
dent of the Pathescope Corporation 
of America, general manager of the 
Kodascope Libraries of New York 
and president of the Society of Mo- 
tion Picture Engineers. 

Born in Erie, Penn.. he had made 
his home in New Rochelle, N. Y., 
since LOLT. He was a graduate of 
the University of Virginia, class of 
1892. On June 29 this year, Mr. 
and Mrs. Cook would have cele- 
brated their 56th wedding anni- 
versary 

Kodak Announces Substantial 
Increase in Sales and Earnings 

Eastman Kopak Company had 
a substantial increase in sales and 
in earnings before taxes for 1951, 
Perley S. Wileox, chairman, and 
Thomas J. Hargrave, president, re- 
cently reported. Net earnings, how- 
ever. were below those of 1950 
chiefly because of higher taxes. 

The report listed OSL (52 weeks 
ending December 30, L951) net 
sales of $542.284,510, 18). percent 
over last year and the largest in the 
history of the company. Sales in 
1950 (53 weeks ending December 
$1) were $457,778,775. 

The Kodak officials pointed out 
that the national security program, 
which stimulated business activity 
in general, was partly responsible 
for the company’s record sales, 


Crawley Awarded for Ad Brochure 
® The booklet “Films Are Made by 
People.” produced and distributed 
last vear by Firms, Lim- 
rrep, has been judged the best 
service advertisement of the vear in 
an Ottawa advertising contest spon- 
sored jointly by the Men's Adver- 
tising and Sales Club and the 
Women's Advertising Club of the 
capital city. 

Five categories were open for 
competition to advertisers in Ot- 
tawa and sterling silver desk bowls 
were awarded as prizes. Crawley’s 
Winning brow hure describes the 
company’s personnel and their qual- 
iheations. 

NAVA Delegates Brush Up on 

Sales Methods at Western Meeting 
* Audio-visual selling was the sub- 
ject of a special short course con- 
ducted by Joun C. Brickner, in- 
structor in salesmanship at Indiana 
L niversity, at the Western Meeting 
of the National Audio-Visual Asso- 


ciation held in Los Angeles on 
March 6 and 7. Designed for all 
branches of the business——film li 
braries, film and filmstrip sales, and 
equipment sales, the refresher 
course im luded several selling dem- 
onstrations along with the presenta- 


tion of selected films and filmstrips 


| Cine Equip t Moves 

to Larger, improved Quarters 

® Because of a greatly increased 
sales volume, Nationa Cine Egutp- 
MENT, recently moved to 
larger quarters at 209 West 48th 
Street. New York City. An enlarged 
and scientifically equipped machine 
and tool shop will be in operation 
at the firm's new location. 

Among the company’s products 
are “Hydrolly” TV and camera 
dolly. Svncehro-Film-Ed  Synehro- 
nizers lomm or 35mm, _ portable 
microphone booms, studio syn 
slates, animation equipment, photo- 
micrographic time lapse motion pic- 
ture equipment. variable speed 
motor with tachometer for Cine Spe- 
cial and Maurer Cameras, lens coat- 
ing, “T” stop calibration, lenses for 
motion picture and TV cameras and 
designing and manufacturing of 
lens mountings and camera equip- 
ment for l6mm and 35mm cameras. 

* 
Civilian and Military Aircraft 
on Display in New British Film 
® Achievement in the Air, 16mm 
sound film released by Britikh In- 
formation Services, records the big- 
gest aviation show in the world 
the annual display by the Society 
of British Aireraft) Constructors. 
Exhibited in this film are the very 
latest types of civilian and military 
aircraft, such as the Vickers Vis- 
count, the Blackburn Universal 
freighter. the Nomad Lincoln and 
the Westland Sikorsky S 51. 

Purchase or rental of the film 
may be arranged through British 
Information Services, 30 Rockefel- 


ler Plaza. New York 20, N. Y. 


DISTRIBUTION 
MAN 


Experienced in planning solicitation 
and supervision of non-theatrical 
motion picture circulation. National 
organization, Middle-West head- 
quarters, serving leading industrial 
motion picture users. Opportunity 
geared to performance. Write com- 
plete details in confidence to Box 
3X. Enclose photograph. Qualified 
men will be interviewed. 


BOX 3X 
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color slides and movies 
a 
| a Komplete ine 
of exclusive feat = 
‘$4.50 to $104.50. Now (Trai 
FREE BOOKLET 


Employees of J. |. Case Company viewing film on modern farming 


No Sprocket Hole Damage HE J. I. Case Company of Racine, Wisconsin has prepared a number 
Exclusive Safe-Lock sprock- 

ets literally stand guard over 
film! Incorrect film thread- 
ing is prevented. Film dam groups, and students.* Case dealers use the films at farmer meetings. 
age cannot possibly occur 


of movies showing the most modern and progressive farming 


techniques. These movies are shown to company personnel, community 


And for these extensive showings, the J. 1. Case Company uses 
This new construction makes 


Famosound even easier to more than 30 Filmosounds. This company has found that these precision- 


thread than before made projectors mean more hours of clear, lifelike pictures, the best 


in full, natural sound. The Filmosound is easy to carry, simple to operate. 
To use movies to best advantage in your company, make sure you 


show them with Filmosound. Your nearby Bell & Howell special 

Single-Case Filmosound representative will be happy to explain to you the many advantages 
For 16mm sound or silent of using Filmosound. 
films. Governor-controlled 
gear drive assures constant 
Alen wood. Metered luhric *Sound and silent films alike are offered free of charge to teachers, county agents, 

spee Nietered i a- 
tion. Weight only 35's Ibs program chairmen of farm groups and others interested in advancing farming 
with 6inch built-in speaker methods. Write to: J. 1. Case Company, Racine, Wisconsin 
Other models also. Write for 
further information 


You buy for life when you buy 


Gvueranteed for life During life 
f the product y defects in 


Bell Howell 


Chicago 45 
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For Instant Movability 
and Advanced Desig 


“HYDROLLY” 


(TV OR CAMERA DOLLY) 


Hydraulic lift type for fast up 
ward and ddwnward motion 
of TV and Motion Picture 
cameras Lightweight sturdy 


easily transported in a sta 


tion wagon. Fits thr 


28° door 


head 


igh a 
Adjustable leveling 
Inline wheels for track 
use 

locks 


Steering whee! and floor 


° ” 
Témm or 35 mm 

IMMEDIATE DELIVERY! 

Any combination of sprockets assembled to 
your specifications Sturdy cast aluminum 
construction. Foot linear type. with frame 
divisions engraved on sprockets Contact 
rollers adjusted individually for positive 
, film contact. Fast fingertip roller release 


sprocket shaft slip lock, complete with foot 


age counter 


VARIABLE SPEED MOTOR with TACHOMETER 
for Cine Special and Maurer Cameras 


115 V. Universal Motor—AC-DC 
Variable Speed 8-64 Frames 


Separate Base for Cine Special 
Adapter for Maurer Camera 


INTERCHANGEABLE MOTORS: 
12 Volt OC Variable Speed 8-64 Frames. 


115 Volt AC 60 Cycle, Synchronous Motor, 
Single Phase 


Anim 1 Motors for ne Special, Maurer 
B&H. Mitch mmeras, Motors for Bolex and 
Film neras i Tin Lapse Equipment 


e LENS COATING 
eT" STOP CALIBRATION 
@ DESIGNING and MANUFACTURING 


of lens mou mera equipment 
for and rmeras 
e BAUSCH & LOMB "BALTAR" 
LENSES and others for Motion Picture and 
TV neras 
@ RENTALS — SALES — REPAIRS: 
Eyen Re & Howe Wa 


Mitche 


Write for full information and prices 


NATIONAL CINE EQUIPMENT, Inc. 


@ Note New Address: 209 WEST 48th ST.. NEW YORK 19, N.Y. 


CAMERA EYE: 


18) 


with him for a week-end and 


(CONTINL ED FROM PAGE 
brought in such an interesting script 
on Monday morning that the staff 
determined to test the idea by actu- 
ally producing the film using Ford 


photographic personnel, 


A Concept of Service 

While Mr. Beebe emphasizes that 
it does not measure up to the strin- 
gent production standards set for 
other Ford films, the Ford ¢ ompany 
has actually no cause for apology to 
audiences viewing The Silent b owe. 
It is a remarkably good movie. It 
takes public of the 


realm of cocktail parties and press 


relations out 
handouts, with which it is often ex- 


clusively associated, and describes 
it as a concept in terms of personal- 
ity and of a 
Public relations, according to The 


Silent otce, 


character company. 
is the way a company 
speaks in its advertising, the way it 
treats its employees, the way it acts 
If it 


does all these things well, it is a 


as a part of its community. 
good citizen it has good public 
relations, 


The Funetioning Department 

Having established a concept of 
public relations, the 25 min., color 
film goes back to reveal how a pub- 
lie relations department is organized 
and how it functions. It shows pub- 
at 
work interpreting the personality of 


lic relations men and women 
their company through mass com- 


munication, and through such 


things as dramatic special events 


and plant tours. Reports, photogra- 
phers, speer h writers, movie makers, 
special events men, community re- 
lations people and other specialists 
are seen in kale idoscopic on-the-job 
sequen cs 


The 


primarily for showings within the 


Silent boice was produced 
company, part of a plan to show 
Ford workers what men and women 
in other departments and plants of 
the 


eae h 


are doing 


the whole 


fitting 
But be 


company 
job te 


cause of the growing 
publi relations work in schools and 
industry, it has been added to Ford's 


for 


interest in 


six regional libraries 


public 
R 


use 


Universal Language of Pictures 
Emphasized by French Canadians 
* According to the CRAWLEY Com- 
MENTARY, excellent 
Canadian 


newsletter on 
by 
Crawley Films, Ltd., in Ottawa, film 


sponsors should ponder the hunger 


film doings issued 


for good French language films in 
Canada. 

The French-speaking market is 
about five million, one-third of the 
total population, and 80% of this 
is concentrated in Quebec province. 
Despite the fact that only lL0%e of 
non-theatrical films distributed 
French, 
province provides by far the largest 


in 
Canada are in Quebec 
and most efficient film distribution. 
The big Bureau de Cine-Photogra- 
phie in Montreal and Quebec City 
the with 5,000 
prints of 2,000 subjects, all on a 


serves province 


free basis. The Union Catholique 
des Cultivateurs provides 800 rural 
parishes with l6mm projection 
equipment. The National Film 
Board and the Montreal Public Li- 
service to 
French-speaking audiences, All this 
results in a much higher audience 
per print in French versions than 


in English versions in Canada. 


brary also provide 


Crawley Films produces in French 
or English language versions and 
many times in both, using different 
(about 20% 


more expensive) or shooting with 


voice-over narration 
a bi-lingual cast (costs about 50% 
more than a single language film). 
French versions are made by Craw- 
ley for 
sponsored by 
Bell 


and others. 


American-produced films 


such companies as 
Nash-Kelvinator 
Even lip-synchroniza- 
tion of French speer h to English 
actors presents no 
difficulties. 
films have been found quite accept- 


Telephone, 


insurmountable 
Many French-Canadian 


able in France, despite differences 
in accent. 


You should own the McGraw-Hill book 
FILMS IN BUSINESS AND INDUSTRY 
b 


HENRY CLAY GIPSON 


President of 


FILMFAX PRODUCTIONS 


Filmfax produces motion pictures and slide- 
films for all business purposes but special- 
izes (with a production background of over 
220 titles) in color filmstrips for use in 
education. 


$4.50 postpeid from FILMFAX PRODUCTIONS, 10 East 43rd St., New York 17, N.Y. 
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this cover 


are hundreds 


of training films 


to help you do 
a better job 


Show Your Film with the lomm. 
Kodascope Pageant Sound Projector 


Films ore screened with unusual brilliance with 
the 16mm. Kodoscope Pageant Sound Projec- 
tor. A superb audio system gives unequalled 
sound reproduction from sound film of all 
types. No more oiling nuisonce . 
cated for life 


it is lubri- 
Portable and easy to use, it 
lists of only $400. See or call your Kodak 
Audio-Visual dealer for a demonstration, or 
send the coupon for a free booklet. 


Price subject to change without notice, 


VOLUME 


Defense speedups make training films more important to your busi- 
ness than ever. Personnel learn faster, remember longer ... that's 
why progressive business firms are using audio-visual aids to train 
new defense employees in new skills and production techniques, in- 
creasing worker efhiciency and production. 

Nearly 3000 training films already exist to help you with this work— 
all listed in the 1951-52 “The Index of Training Films. Subjects range 
from drill press and lathe instruction to supervisor training of work- 
ers, and personnel management. Nearly every industry is represented 
and most films are available on a “free loan” basis. 

You're certain to find this book helpful and it’s yours for the asking. 
Simply sign and mail coupon below. 


BUSINESS FILMS... demonstrate, dramatize, train, sell 


~ 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 


Please send booklets: “The Index of Training Films"; 
“Kedascope Pageant Sound Projector.” 
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Simple 10-Minute Demonstration 
Proves AMPRO Stylist Projector 
for Industry! 


FOR 


ges’ 


Just 10 Minutes Will Prove These Claims... 
Call Your Dealer for a FREE Demonstration! 


You'll tad uses tor this truly light 
weight projector almost endless 
within your organization helps cut 
costs, hike your sales curve, expedite 
production job train men taster, bet 
ter, easter. Ht this sounds like a big 
order, just give this remarkable 
projector a tair trial and 
judge for yourself 

You'll tad the Stylist so light (29 
Ibs.) that your secretary can carry it 
with ease, You'll like Ampro’s pat 


ented film cradle that makes dam- 
aged film almost impossible 
makes threading so foolproof that 
anyone can learn to thread and op- 
erate it in minutes. Add other ad- 
vantages like fast, simple set-up, 
centralized controls, full hour reel 
runs and you'll agree Ampro’s 
Stylist gives you more 


for the money. 8 in. $39900 
speaker and carrying 


case included at COMPLETE 


REMEMBER : Tire Stylist comes complete with mike/phone input tor adding sound to silent pictures. 


AMPRO CORPORATION 


(General Precision Equipment Corporation Subsidiary) 
2835 No. Western Avenue, Chicago 18, Ill. 


8mm Cameras and Projectors * Slide Projectors 


lémm Sound-on-film 


llustrated literature on the lightweight Stylist Projector. 


| AMPRO CORPORATION, Dept. 85-3-52 
2035 N. Western Chicago 18, Ii! 

Rush me FREE 

| 

! 


* Tape Recorders 


Society and the “Air Age” 
Examined in U. S. Air Force Film 


® To stimulate an awareness of avi- 


modern se 
ciety, the Us. Air Force has re 
leased a L6men sound film entitled 
Wines for Roger Windsock, now 
ivailable for public non-profit, the- 


importance to 


atrical and TV screenings. Telling 
the story of Roger Windsock, child 
of the au age. the film takes the 
young man into a world of aero- 
fantasy through time to the first 
successful airplane flight of the 
Wright Brothers Roger progresses 
through the development of aviation 
as he flys plane after plane, until he 
is ying the most advanced aircraft 
of today 

The exeiting experiences Roger 
undergoes while in his world of 
fantasy are varied and many as 
a forest ranger patrolling by air a 
great wooded reserve, he discovers 
and puts out a raging forest fire; on 
a rescue mission, he saves the life of 
a polar scientist who had been given 
up for lost; to a town which has 
been cut off from civilization by a 
devastating flood. Roger flys in 
badly needed food, clothing, and 
medical supplies. Realizing how 
aviation has changed the world, 
Roger then tells his friends how the 
industry has speeded up commerce 
and travel, brought progress to re- 
mote areas, created new industries 
and careers and brought the peoples 
of the world closer together. More 
and more the airplane ts creating a 
better world for evervone and daily 
changing their lives 

Wings for Roger Windsock is 
available on free loan from publie 
information otheers of the following 
1612 s. 
Cameron St.. Harrisburg, Penn.; 
Tinker Air Force Base, Oklahoma 
City, Okla.; Brookley Air Force 
Base, Mobile, Ala.: MeClellan Air 
Force Base. Sacramento, Calif.; Hq. 
Warner Robins AMA, Robins Air 
Force Base, Ga.; Hill Air Force 
Base, Ogden, Utah; and Kelly Air 
Force Base, San Antonio, Texas. 
Within the near future, prints may 
be purchased through United World 
Films, Inc.. 1445 Park Ave. New 
York City. 


Air Force film libraries: 


Jones to Produce Public Service 
Slidefilm for Parents-Teachers 
® The National Congress of Parents 


HOT SPLICERS! 


Griswold Hot Splicers 
$65.00 


Your Griswold Splicers, Models R2 
and R3 converted to Hot Splicer 
$40.00 
Camera Equipment Company 
1600 Broadway, N. Y. 19, N. Y. 


and Teachers is entering the train- 
ing film field for the first time with 
a sound, color slidefilm promoting 
the use of various congressional 
publications. It has commissioned 
Dallas Jones Productions of Chi- 
cago to produce the slidefilm, which 
is designed for use at state conven- 
tions, district conferences and coun- 
cil parent-teacher meetings. The 
film will suggest to local groups 
many wavs in which they can work 
more effectively for educational 
and community improvement. Pro- 
duction has already begun and the 
filin is s« heduled for April release. 


Story of Chemical Research 

Told in Du Pont-Sponsored Film 

® Chemical research-how it works 
is the absorbing 
theme of a new l6mm sound and 
color film entitled A Story of Re- 
search. Sponsored by the Du Pont 
Company, the 20-minute film tells 
the story of a research project at 
Du Pont, which is a typical example 


and what it does 


of one of the many ways in which 
chemical research is initiated and 
carried out. 

To emphasize the need for team- 
work by men of many skills in mod- 
ern research, the film highlights the 
different types of research, purposes 
of the work and techniques em- 
ployed. It explains how the idea for 
this particular project began and 
where it ended, how the research 
was done, its success and how that 
success affects our standards of 
living 

{ Story of Research is of general 
interest. dealing as it does with the 
industrial work which has brought 
about so many of the modern things 
for better living. It should be of 
great interest and value to college 
students of chemistry, physics and 
engineering as well as to high school 
students 

Available on free loan, the film 
may be obtained on request from 
the Du Pont Company, Wilmington 
98, Del. 


FILM EDITOR— 
DIRECTOR 


desires permanent position with es- 
tablished motion picture firm, busi- 
ness, commercial or entertainment 
field. Fifteen years experience, 


presently employed, 
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“How do you do, Ladies 


and Gentlemen, 


How Do you Do? 


this is your Old Friend — 


Norman PB rohenshire 


with an announcement of Interest. . . 


“On April Ist, a new low-budget TS 
show, The Handy Man, in which I 
appear, will be ready for release by 
The Princeton Film Center, Ine. 

And it’s really tops in its class. Let 


me tell you about it. 


“The Handy Man is a brand new 
series of “how-to-do-it’ shows. Each 
is complete in itself—3!2 minutes 


long—just right for a 5-minute spot. 


“There will be a total of 265 films. 


aggregating 15'2 hours of TV pro- 


gramming. Each one deals with a 
problem of the householder —how to 
refinish walls, repair furniture, build 
shelves, fix plumbing, repair the 
family car, ete., ete. In short, these 
films are brimful of the easy methods 
of performing the countless chores 
around the home. As I said before, 


folks. they ‘re really tops. 


“The Handy Man series is ideal 
for local sponsorship by banks, de- 


partment stores, paint and wall- 


paper firms, hardware businesses; in 
fact, almost any advertiser could use 
the series to advantage because of 
their very wide appeal and unusual 
interest. Produced by The Princeton 
Film Center, Inc. and David Lown 
Productions, you KNOW they are 


top quality. 


“| suggest you write immediately 
for an audition print and complete 
information. This series is just what 


you're looking for.” 


THE PRINCETON FILM CENTER, INC. 


300 Park Avenue, New York—PLlaza 5-0322 
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This Model 119 
Compco reel in the 
new 600 tc. (l6mm.) 
size holds a complete 
15-minute sound of 
25-minute silent program. It ts clearly 
marked with scales for footage and tor 
running ime in minutes is durabl 
made of high grade tempered noe | 
in scratch-resistant, baked-on 
hammertone gray enamel and has 
the exclusive Compco Clip that 
makes threading tast and easy, evenin 
the dark’ Mode/ 120 Film Can fits this 


reel Fibre Shipping Cases also avail- 
able Write tor catalog 


CORPORATION 


2251 W. St Poul Ave 
47 


Another great name on the list 


E. R. SQUIBB & SONS 


In sponsored film distribution, 


the trend is to 


‘Ideal Pictures 


because Ideal delivers a much greater 


percentage of adult audiences 


_ Ideal Pictures Corporation, Dept A-113 
65 Seuth Water St, Chicege |, 


WOULD YOU LIKE 


FASTER and BETTER 


16" 


Release printing @ Dupe Nega 
tives @ Low Contrast TV prints 


eB 4&4 W & Color work prints 


@ Color Masters @ Color print 


ing @ Sound track processing 


@ Negative processing @ Re 


versal processing 


FISCHER PHOTOGRAPHIC 
LABORATORIES 


173) MOBME AVE. CHICAGO 3° 
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Marginal Notes at the Dog Show 
* We like to visit the dog show every vear about 
this time in New York. Interest in the Westmin 
ster Kennel Club's show this vear at Madison 
square Garden was especially heightened by the 
great performance of Mrs. W. French Githens’ 
beautiful poodle, Ch. Ensarr Glace. (Mr. Githens 
is Chairman of Sound Masters, Inc.) The big 
white standard poodle was a group winner, one 
of the six finalists and only beaten by the best-in 
show doberman pinscher, Ch. Rancho Dobe’s 
Storm, owned by Len Carey of BBD. & O. 

re ral xhibitors i- usual made good 
use of motion pieture and slice projectors How 
ever, with the cacophony of canine velping and 
human gurgles of adultation sound films could 
net be fully appreciated 

One exhibitor, Gaines Dog Meal. a division 
of General Foods ¢ orp pointed with pride to 
its Gaines Research Center, outstanding informa 
tion and public relations bureau serving the en 
tire dog world. Its function is to collect, collate. 
interpret and distribute facts on dogs, dog feed 
ing, care and training in a manner that will 
practy ally meet the needs of the dog owning 
public, Founded in LObL, its many and varied 
activities have already won for it recognition as 
one of the great dog institutions in the United 
States today 

The Center maintains the largest dog film li 
brary in the country. Films, most of them in 
color, are available on free loan to any respon 
sible group which is agreeable to paying two-way 
express charges from the nearest depository 
point, os willing to take good care of the films 
ind to make a report on the attendance. Gaines 
is currently distributing seven outstanding dog 
films: Training You To Train Your Dog ( Basic) 
ind ( Advanced), Bringing Up Your Puppy, Bird 
Dogs, Man's Best Friend, Way of a Field Cham 
mon and Beery Dow a Gentle man 

Thousands of people who never knew a beagle 
from a boxer before have become avid dog fans 
is they watch the exciting finish of this World's 
Series of dogdom on television each vear. Proof 
of the heightened interest is the constantly in 
creasing attendance not only at the Westminster 
show but at other bench shows and field trials 
all over the country Dow fanciers, spending 
millions of dollars each vear for foods and ac 
cessories, make up a fertile pasture for canny 
filin sponsors to graze upon Man's best friend 


has become big business 


Growth of U.S. Film Librarie- 

Parallels Inereased Projector Use 
* Matching the phenomenal growth 
sound projector ownership in the U.S. are the 
vrowing number of LOmm film libraries of all 
Ivpes now serving these audiences 

The number of film libraries shows are 
markable growth from 1949 to LOSL, increasing 
from BOT to 2002: distribution libraries are 
more strategically located to save transportation 
time, and sponsored film distributors are pro 
ducing outstanding results 

\ recent bulletin of the Federal Security 
Avenev, Ofhce of Education. is entitled, “A Di 


rectors of 2002 l6mm Film Libraries.” It lists 


the libraries, tells the type of films they handle 
and gives their restrictions. It is intended only 
as a directory “compiled for use of teachers, 
school administrators, librarians, and commu 
nity leaders who wish to use motion pu tures 


in their programs 


Sponsored Films Rank High 

From a purely numerical standpoint, the film 
libraries engaged in handling educational films 
outnumber all others. When all factors are con 
sidered, however, sponsored films are a close 
second 

For this survey, a film library was defined 
as any “company, institution, or organization 
which lends or rents l6mm films within the 
United States.” So, included in the total figures. 
are libraries that have only one film and those 
which have thousands of films. 

Iwo tables of figures and the sidelights that 
play upon them will give a more comprehensive 
picture. Reports from the 2002 film libraries 
show that they handle the following classifica- 
tions of films. Any library may book only one 
type or it may handle all five. 


Classification Number Libraries 


of film Handling 
Educational 1351 
Sponsored 952 
Informational 
Entertainment 
Religious 633 


The second table shows state leaders in terms 
of total outlets with California in the lead and 
the tenth ranking state far below 


Number of 


State Film Libraries 
California 217 
2. New York 106 
Hlineis 134 
Ohio 112 
5. Virginia la 
6. Texas 99 
7. Pennsvivania O5 
Wisconsin 
9. Indiana 67 
10. Michigan Ot 


Additional pertinent facts put a different light 
| 
upon the naked numbers. In the state of Cali- 


(CONTINEED ON PAGE TWENTY-FICHT) 


SEE the Selectroslide 


Fully automatic projector . 18 2x2 slide 
capacity 750-1000 watt projector * Remote 

For personnel instruction, sales meetings, show- 
rooms and Customer Service presentations. 
Ask for a demonstration and be convinced. 


White for SPINDLER & SAUPPE 
220! BEVERLY BOULEVARD 
information LOS ANGELES 4, CALIFORNIA 
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Our Top Flight Creative Writers, Directors and Artists Can 
Help You Tell a Better Public or Employee Relations Story — 
A Better Sales Promotion or Advertising Story in Either 
Animated or Live Action Motion Pictures. 


201 North Occidental Blvd., Los Angeles 26, Calif. * 60 East Forty Second St., New York 17, New York 
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SE? “You Con Take it With You” Paragon 
production for Trailer Coach Mfrs Assn. 


Paragon 
\Vlakes Films* 
. That Make 
People React. 


Such Pictures 
\re 


Price... in the 


seyond 


Ordinary Sense 
They 
KARN Far More 


Than They Cost. 


complete production of motion pictures, 
slides, and commercials, from seript 
to screen. Vauragen invites you to see ex 
smples of recent productions for Zurich 


American Insurance Companies, Trailer 
teach Manulacturers Assn. Johnson Out 
board Motors, Shriner's Hospital, among 


others, Remember, Paragon offers vou 


e@ Complete Studio Facilities 
@ Permanent Staff 
e@ Years of Experience 


Any Paragon picture will convince you. 
lef ws arrange @ screening 


Paranon Pciyts 


2540 Eastwood Avenue 
Evanston, Illinois « Phone DA vis 8-5900 
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CONTINLTED FROM PAGE TWENTY-SIX 
fornia, OD of the 217 are school libraries that 
etther serve a county or a city school system 
Most of them are for educational, classroom 
pictures although several of them handle “some 
In Virginia, 70 of the local 


libraries are branches of The Virginia State 


sponsered films.” 


Department of Education, Bureau of Teaching 
Materials. Thev are all listed as handling class 
room films, exclusively. Wiseonsin, 33° of 
those listed are public school libraries that are 
limited to classroom films only Three of them 
use some sponsored films 

Although the city-to-ecitv and state-to-state 
listings in the bulletin are convenient for the 
user they do result in considerable repetition 
hor instanee Singer Sewing Machine ¢ ormpany 
listed times in as many cities J Case 
is listed 24 times, General Eleetrie 13 times and 
Van American Airways 13 times. On the other 
hand, International Harvester Company. with 
Tl distriets that distribute films within their 
territories, was listed only at the Chicago office 
Caterpillar Tractor Company of Peoria, HL. and 
General Motors of Detroit, Mich.. each had but 
one listing. And there are scores of other com 
panies that distribute their own sponsored films 
that were not listed at all 


An Outstanding Reeord 


Probably most significant in the overall dis- 
tribution picture is the fact that data from the 
survey does not show the number of prints of 
the respective subjects. Nor can it take into 
account the volume of business handled by 
sponsored film distributors, such as Modern 
Talking Pictures, Ideal, and Association Films. 

The practice of stocking up a list of subjects 
in a film library with a few prints is outmoded 
in the light of present-day nation-wide distri 
bution. For example, Modern with 27 regional 
offices that handle requests within their respec 
tive regions from approximately 150 different 
subjects, reported almost 50,000) bookings last 
month. Yet, from the standpoint of numerical 
listing only, these exchanges count no more than 


someone distributing a single print 


Restrictions on Film Service Noted 


Restrictions that limit distribution, especially 
noticeable with school libraries, are a factor 
that also keep numerical count alone from pre- 
senting a true picture. Of the 2002 libraries, 
1026 have distribution restrictions that are def- 
inittely limiting. Some restrictions limit film 
usage to a county, a citv, or even a school 
within a city. Then, apparently 416 libraries 
do not impost strict geographical limitations on 
booking requests, while the remainder Impose 
no restrictions at all 

All in all, there's activity. healthy growth, 
timely development. Films are more readily 
available for the thousands of audiences that 
are self-equipped with the more than 300,000 
sound motion picture projectors, More com- 
panies and people are telling their stories 
through the medium of motion pictures and 
more audiences are being entertained, educated, 


and informed by these films Sd 


SERVICES 
Complete Technical and Editorial 


Services to 16 mm Business, Educa- 
tional and Religious Film Producers 


SCRIPT PREPARATION 
TITLES AND ANIMATION 
PHOTOGRAPHY 

SOUND RECORDING 


RE-RECORDING 
from magnetic tape or film 


MUSIC LIBRARY 
EDITING AND CONFORMING 


GEO. W. COLBURN 
_ LABORATORY, INC. 


164 NORTH WACKER DRIVE, CHICAGO 6, ILLINOIS 


Edge-Numbered Work Prints—Color Masters— 
Duplicate Negatives— Release Prints 


SOUND RECORDING 


at a reasonable cost 


High fidelity 16 or 35. Quality 

guaranteed. Complete studio and 

laboratory services. Color printing 
and lacquer coating. 


ESCAR 
MOTION PICTURE SERVICE, 


7315 Carnegie Ave., Cleveland 3, Ohio 


MOTION PICTURE 
TELEVISION ART 


Animation — Titles 


Producers 
EAST 39th 
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how modern 
is your school? 


Small or large, new or old, your school is modern only if 
your teaching methods are up to date. In recent years, one of 
the most important educational innovations is the ever- 
growing use of the Revere Tape Recorder 

With Revere, learning is faster, more efficient, more enjoy- 
able. Students hear their own voices played back with life- 
like clarity —detect their own mistakes more readily than by 
any other method. For language courses, musical instruc- 
tion, stenography practice—in fact, for almost any class — 
the Revere Recorder is the most versatile teaching tool a 
modern school can own! See it at your dealer, or write direct 
for further information. 


Sensational New Revere Deluxe 
LONG PLAY Tape Recorder 
Miracle of Electronic Achievement 
At Last! Developed after years of electronic research, this 


sensational Long Play recorder embodies outstanding fea- 
tures found in no other recorder Note these advantages 
ULTRA-LIGHTWEIGHT—The lightest-weight and most port- 
able of any automatic long-play recorder 

EXCEPTIONAL FIDELITY—Superb tonal quality has won 
praise of leading musicians and critics. 
EXTRA-ECONOMICAL — Records two full hours of voice or 
music on 5-inch reel—using only one-half the ordinary 
amount of tape. 


Revere 


TAPE RECORDER 


x 


MODEL T-500— Deluxe, 2-hour play. Complete with microphone, radio 
ottachment cord, 2 reels (one with tape), and carrying cose. $179.50 


MODEL TR-600— Deluxe, with built-in-radio. $219.50 


MODEL T-100— Standard, | -hour play. C lete with microph rodio 


attachment cord, 2 reels (one with tape), and carrying case. $169.50 
MODEL TR-200 — Standard, with built-in-radio. $209.50 


REVERE l6mm 
SOUND MOVIE 
PROJECTOR 
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speaker. Complete unit weighs only 33 pounds . 


Shows educational films at their best. Bright, clear screen image and 
finest "Theater Tone” sound. For silent movies, too. Extremely simple 
to set up and operate. Slip-over case holds accessorics, doubles as a 


$325.00 


REVERE CAMERA CoMPANY - CHICAGO 16, ILLINOIS 
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m® Tue Successive YEAR, a distin- 

guished jury of notable Americans headed 

by Dr. Harold C. Case, president of Boston 
University and by the Honorable Charles R. 
Hayes, presiding judge of the South Dakota 
Supreme Court (1950-1951) has honored spon- 
sored motion pictures which made an “outstand- 
ing contribution to freedom in 1951.” 

The Freedoms Foundation Awards, made at 
Valley Forge, Pa. on Washington's Birthday, 
brought one principal Honor Medal Award and 
fourteen other Honor Medals to l6mm motion 
pictures, including those of eight business and 
industrial organizations. In addition, Certificate 
of Merit Awards were made for five other l6mm 
motion picture films. 

Swift Picture Wins Top Award 

The top award for l6mm motion pictures went 
to Swift & Company for the dramatic story of 
personal freedom and enterprise titled Big Idea 
and produced by Wilding Picture Productions, 
Inc. who shared the top award honors. This 
presentation was made at impressive ceremonies 
conducted on the grounds of the Freedoms 
Foundation center at Valley Forge with Dr. 
Robert A. Millikan, distinguished physicist of 
the California Institute of Technology, presiding. 
Honor Medals and Certificates of Merit were be- 
stowed in later regional ceremonies 

Among the eight business and industrial or- 
ganizations whose films received Honor Medals 
were the American National Cattlemen's Asso- 
iation of Sheridan, Wyoming for Land of Our 
Fathers, produced by Va- 
cationland Studios: Dun & 
Bradstreet, Inc.. for Credit: 
Van's Confidence in Man, 
produced by Wilding: F. 
I. duPont deNemours Com- 
pany for The duPont Story. 
produced by Apex Film 
Corporation: the Ford Mo- 
tor Company for Portrait 
of a City, produced by 
Raphael G. Wolff Studios; 
the General Electric Com- 
pany for And a Voice Shall 
Be Heard, produced by The 
March of Time: The Ohio 
Oil Company for Decision, 
also produced by Wilding: 
the Oil Industries Informa- 
tion Committee ( American 
Petroleum Institute) for 
Van On the Land, pro- 
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Dr. Rosert A. 
. distinguished physicist presented 


awards at Valley Forge ceremonies. 


Impressive flag-raising ceremonies opened the Freedoms Awards program at Valley Forge. 


Freedoms Foundation Honors Films 


SWIFT & COMPANY RECEIVES FIRST AWARD FOR MOTION PICTURE “BIG IDEA” 


duced by United Produc- 
tions of America: and 
Goodwill, Inc. of Racine, 
Wisconsin for A Letter 
From Mom, produced by 
James J. Sieger. 

Among other producers. 
Coronet Instructional Films 
received the Honor Medal 
for A Day of Thanksgiving 
( produc ed for se hools 
the Crusade for Freedom 
for The Big Truth; the 
Girl Seouts of the U.S.A. 
for their documentary The 
Years; Grace 
Films for Our Fathers’ 
Faith: Harding College for 
Why Play Leapfrog, pro- 
duced by John Sutherland 
Productions, Inc.: 


Growing 


and the 
U.S. Information Service for An American Por- 
trait, produced by Sound Masters, Ine. 


Certificates of Merit Given to Five 

The John Hancock Mutual Life Insurance 
Company, as sponsor and Bay State Film Pro- 
ductions, as producer, received a Certificate of 
Merit for Faith In Our Future. The Lutheran 
Layman’s League. sponsor and Roland Reed 
producer, received the Cer- 
tificate for Lenture of Faith as did Southern 
New England Telephone Co. and Rolab Studios 
for Telephone Pioneers. 


Productions. Ine.. 


The American Association of Railroads’ film 
On the Track 
poration and Encyclopaedia Britannica Films, 


produced by Dudley Pictures Cor- 


Inc.. also received Certifieates of Merit. the lat- 
ter for the production of World Trade for Better 
Living. 

Supreme Court Justices Select: Winners 

Four chief justices and two justices of state 
supreme courts serve with 25 other distinguished 
Americans on the Freedoms Foundation Awards 
Jury which made these selections. 

Previous first-award winners include Enter- 
prise, the Cluett-Peabody sponsored film  pro- 
duced by Caravel Films which was the first 
year selection and In Our Hends, jointly spon- 
sored by Borg-Warner and Inland Steel as a 
discussion-group program produced by 
Wilding Picture Productions. 

(CONTINUED ON THE FOLLOWING PAGE) 


for Awanp Mepat for the production of “Big 
Idea” is given to C. H. Bradfield, Jr., (center) 
president of Wilding Picture Productions, Ine. 
by Kenneth D. Wells, Freedoms Foundation pres- 
ident (lejt) as Dr. Robert A, Millikan looks on, 
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THESE SPONSORED MOTION PICTURES RECEIVED FREEDOMS FOUNDATION 1951 HONOR AWARDS 


Man's Confidence in Man 


Pretec 
WILDING PICTORE PROD 


to: Narionat Assn to: AMERICAN Association oF RATLROADS to: Dun & Brapstrreer. Inc. 


Producer: Vacationland Studios Producer: Dudley Pictures Corporation Producer: Wilding Picture Productions, Ine. 


to: Foro Moron Company to: GeneRAL Company to: Girt Scouts or THe U.S.A. 
Producer: Raphael G. Wolff Studios Producer: The March of Time Director: William Resnick 


TUF 


to: Joun Hancock Lire Ins. Co to: Harpine to: THe Lurneran LayMen’s Leacue 


Producer: Bay Mate Film Productions, Ine Producer: John Sutherland Productions, Ine. Producer: Roland Reed Productions, Ine. 


PICTURE PRODUCTIONS 


to: Tue Onto On Company to: Ou INFORMATION COMMITTEE to: SOUTHERN New Encianp TeLeruone Co. 
Producer: Wilding Picture Productions, Inc Producer: United Productions of America Producer: Rolab Studios 
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Boston's Film Festival 


SECOND ANNUAL EVENT ON MAY 3 


* To promote, encourage and assist in the wide- 
spread use of l6mm motion pictures and other 
visual material has been the purpose of the 
Film Council of Greater Boston since its organ- 
ization in 1949. Recognizing that films are 
among the most important tools of learning at 
our disposal today, the council will hold its 
Second Annual Film Festival at the Sheraton 
Plaza (formerly the Copley Plaza) Hotel, all 
day Saturday, May 3, 1952 

Though the deadline for film entries had been 
extended to April 1. seven preview committees 
already have been viewing films in the following 
classifications: adult education, classroom, pub- 
lic relations (industrial), recreation and arts and 
erafts, and religion (Catholic, Protestant and 
Jewish). Members of the festival audience will 
select by ballot first award films in each cate- 
gory. All other films shown during the day's 
activities will be given Awards of Merit in 
recognition of the fact that only films of high 
quality will be included in the program. 

The festival will open with registration and 
a coffee hour. Film screenings will take place 
from 10:30 a.m. to 12:30 p.m. and from 2:30 
pm. to 4:30 p.m. Registrants may view any 
film in any section. Commander Robert P. Noe. 
director of the Navy Special Devices Center, 
Port Washington, N. Y.. is to be the luncheon 
speaker. Co-chairmen of the festival are James 
\. Petrie, director of Cinema U.S.A. and George 
bk. Roghaar, president of New England Film 
Service, Ine. 

Individuals or organizations that have pro- 
duced or sponsored l6mm educational films 
may submit one or more titles produced since 
January 1. 1951. However, in a given category 
only one film from a sponsor will be shown. 

All entries were to be mailed to the Secretary 
of the Greater Boston Film Council, Mrs. Muriel 
C. Javelin, Boston Public Library, Boston, Mass. 
Preview prints will be returned as soon as pos- 
sible after April 1. at which time all companies 
having films selected for showing at the festival 


will be notified. Gd 


MEDAL AWARD TO “THIS IS AMERICA” 


AW 


Awarded to: “The MacArthur Story” 
by The Freedoms Foundation 


Producer: RKO-Pathe 
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Honor Mepat Winner Raphael G. Wolff re- 


ceives the Freedoms Foundation award for “Por- 


trait of a City” jrom Reese H. Taylor, president 
of Union Oil Co. and Foundation board member. 
{mong other Californians honored at the special 
Los Angeles ceremony was cinema actress Ginger 


Rogers seated in right foreground. 


Where to Send Film Entries 
For the Cleveland Film Festival 
* Ten classifications of films are being accepted 
up to May 1 for the Cleveland Film Festival. 
Send prints in these classes to the following com- 
mittee chairmen: 


Free Enterprise & Economic Education 
Films: C. J. Dover, Chairman, ¢/o Gen- 
eral Electric Co., Nela Park, East Cleve- 
land 12, Ohio 


Supervisory Training & Employee Training 
Films: Robert Ebright, Chairman, ¢/o 
White Sewing Machine Corp., 11720 Berea 
Road, Lakewood 7, Ohio 


Sales Promotion & Marketing Films: Earl P. 
Carpenter, Chairman, ¢/o Carpenter Visual 
Service, Inc., 13920 Euclid Ave., East Cleve- 
land 12, Ohio 


Informational Films: Elizabeth Hunady, 
Chairman, c/o Cleveland Publie Library. 
Film Bureau, 325 Superior Ave.. N.F.. 
Cleveland 14, Ohio 


Cultural Arts Films: Ada Bel Beckwith. 
Chairman, c/o Board of Education, 1470 
Warren Road, Lakewood E, Ohio 


Mental Health Films: Mrs. Ruth A. Matson. 

Chairman, ¢/o Cleveland Mental Hygiene 
Association, 1001 Huron Road, Cleveland 
15. Ohio 


Civil Defense Films: 
ander, Chairman, c/o Civil Defense Head- 


quarters, Publie Auditorium, Cleveland, 


Ohio 


Travel Films: 


Ohio 


Safety Films: W. T. Foutz, Chairman, c/o 
E. L. du Pont de Nemours Co.. Experi- 
mental Laboratory, Independence Road, 


Cleveland, Ohio. 


Mrs. Elizabeth Alex- 


Marietta Darsie. Chairman. 
c/o Cleveland Heights Board of Educa- 
tion, 1749 Lee Road. Cleveland Heights, 


Cleveland's Film Festival 


FIFTH ANNUAL SHOWINGS JUNE 12 
"gear AND PLANS To coNDUCT its Fifth An- 


nual Film Festival this year on June 12 
with a program that is in keeping with standards 
that have attracted national attention during the 
past four years. This noteworthy film occasion 
an example of ciwi cooperation m whic h busi- 
ness, educational and community leaders work 
together in common purpose entails a detailed 
organizational pattern that may be of special in- 
terest to other communities and organizations 
that have contemplated similar affairs. 

Sponsored by the Cleveland Film Council, the 
festival's screening program will consist of two 
three-hour sessions at Cleveland's Hotel Carter. 
The audience will select by ballot the outstand- 
ing film in each of ten categories that have been 
classified for consideration, and at a dinner meet 
ing in the evening, the council's traditional 
“Oscars” will be awarded to the winners. Cli- 
maxing the day's activities will be an address on 
“New Horizons in Idea Communication.” by O 
H. Coelln, Jr. publisher of Business SCREEN, 

All films to be sereened during the festival will 
be of exceptional merit. To facilitate their selec 
tion from the many entries that have been sub 
mitted, and those that are vet to arrive, Kenneth 
Vermillion, festival chairman, has appointed a 
chairman for each of the ten film categories. 

For the guidance of those who wish to submit 
films for screening at the festival, a list of the 
selected film areas is given below. It is advisable 
to write the appropriate chairman before sending 
a film to his committee for consideration. Dead 
line for all entries is May 1. 

Films should be sent to the committee prepaid; 
they will be returned immediately after the 
screening. Those whose films are selected for 
screening at the festival will be notified. yy 


VENICE AWARD TO BYRON 


Navy SECRETARY Dan KIMBALL 
(right) presents the first place (Silver 
Vedal) award of the 12th Venice Film 
Festival to Byron Roudabush, president 
, of Byron, Inc., producer of “Compli- 
cated Exodontia” a Navy picture. 
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flashan theme in “Grant of the North” 


Documenting Indian Life 


LORILLARD SERIES GETS BIG PLAY 
Sponsor 


Titles: Fallen Fagle and Giant of the North, 21 


min each, color Alan Shilin Pro 


Lorillard & Co 


produc ed by 
ductions 


* These are the fourth and fifth films of a con 
tinuing series of pretures Old Golds began spon 


sormg several years The basic 


idea of the 
te decument the history and present day 
lives of lodian tribes. Beg 


ol the heer 


“ries 


with Seminoles 
lades, two other films now in cireu 
lation have been Pueblo Heritage and Miracle on 
the Mesa, on the Pueblo and Hopi Indians 

Lorillard chose the 
ties in with the companys w 
because 


Indian theme because it 
Indian trade 
Indians gave tobacco to the world 
Alan Shilin, whe 


the company on a 


tise producer first sold 


program specializes 


documentary treatment of primitive peoples 


of subject the 
filtres (ow about 150 prints of hi have been 


booked solid since the day they 


were a happy chowe 


were released 


Producer Shilin also handles distribution, largely 
through some hundred public film depositories 
and now estimates attendance at Old Gold films 
it something Like two million in churches, two 
on industrial firms and four million in 

eo This is rather astounding considering 
FATHERS smoke ceremonial pipe to seal 


marriage contitact in 


Falle Fag le 


REVIEWING THE NEW FILMS 


that tobacco films have never been as welcome 


among church and school groups as those of 


other sponsors. Television supplies another large 
audience: Seminoles of the Everglades has been 
televised 125 times to date, always without dele 
tion of Old Gold title credits and brief advertis- 
ing sequences 

P. Lorillard leaves choice of subject and treat- 
ment pretty much up to the producer, though, it 
would seem, demanding at least a few scenes in 
each film showing the familiar yellow package 
in close-up. Whether the advertising value of 
the Old Gold 


people can say, but the incongruity of the scenes 


this device is worth much, only 


in otherwise excellent films is certainly not an 
attractive feature 

Fallen Eagle tells the of the mighty 
Sioux, once rulers of the great plains but now 
“tamely walking in the wake of heroes.” Filmed 
at the Rosebud Reservation in South Dakota. the 


story 


picture shows modern Sioux re-enacting the cere- 
monies and manner of living of their fathers. It 
shows them now as a restless, unhappy people, 
defeated “not by the carbine. but the combine: 
not war, but wheat.” A hope for the future, Fal- 
len Eagle says, lies in the harnessing of the Mis- 
sourt River, bringing industry. cheap power and 
the need for labor. This progress gives promise 
of restitution to the Sioux 

Giant of the North deviates from the purely 
Indian theme of previous Lorillard films 
handsome pictorial round-up of Alaska 


It is a 
A con 
siderable portion of the picture records the life 
Alaskan Indians and Eskimos. 
but the land and progress of Alaska is the prin 
‘ ipal subject covered 


and customs of 


Texaco Dealer Training 


Sponsor 
litle 


by Audio Productions. 


The Texas Company 


Two Years Later, 15 min, color, produced 


* Two years ago, motor oils of practically all 
refiners were improved by the addition of sub 
stances designed to prevent rust and wear and 
capable of cleaning the engine and carrying off 
dirt. These oils are generally termed “heavy 
duty” types and are now specifically recommend. 
ed by most automobile manufacturers. 

This film reviews the experiences of the Texas 
Duty Havoline after 
two years of use under all conditions by a great 


Company with its Heavy 


variety of users. Produced for dealer instruction 
Tuo Years Later reviews the reasons why better 
oils were needed higher compression engines, 
closer tolerances throughout and particularly in 
valve-lifting mechanisms. It refers to military 
specifications for Heavy Duty oils and states that 
Havoline passed all requirements for this rating 

The experience of operators of large fleets of 


These 


stop-and-go vehicles were found to be in far bet 


dairy and bakery delivery trucks is cited 
ter condition after long periods of use than be 
fore being equipped with HD. Havoline 

Service station operators are urged to b 
their 


sure 


customers’ cars, especially new ones, are 


filled wth HD. Havoline as being mighty cheap 
insurance for long. trouble-free operation we 


Real people act in this Pennsy picture. 


Motivating Rail Safety 


“NOT BY CHANCE” A STANDOUT FILM 

Sponsor: The Pennsylvania Railroad. 

Title: Not By Chance, 35 min., color, produced 
by Unifilms, Ine. 

* This is a film that could have been as prosaix 


It could 
hundred 


as an embroidered homily on the wall. 


have been a welcome addition to a 
other worthy preachments on safety and nothing 
more 

But this is something different, something 
that will be seen from the edges of chairs. It 
has a dynamic, punchy, almost nervous quality 
Not all of it. 
to be sure. but enough to make it one of the best, 
most memorable safety films ever made. 

It is all this, but not with the universality of 
Wiracle in Paradise Valley or A Closed Book. 


Not By Chance is a railroad man’s picture, pure 


that lifts it above the humdrum. 


and simple. and will probably never be seen by 
non-railroad audiences, much the pity. 

The problem involved in Vot By Chaince was 
not to tell the men Aon 
books take care of that but to motivate them 
to apply the rules, and want to apply them at all 
times. 


to be safe the rule- 


Since motivation depends on identifiea- 
tion, as many actual railroad men as possible 
were used, as actors, as narrator, as unseen 
voices and at work, dealing with routine prob- 
lems of safety. By identifying themselves with 
the film characters who are working toward a 
the audience is led 
to identify themselves with that goal. The line 
between safety and the work breaks down and 


Safety 


safety goal of no injuries 


the two become interchangeable is the 
work. and the work is safety. 

To insure realism, hence believability to the 
men, the flavor of the railroad was captured 
through authentic sound effects and continuous 
movement from Fifteen 
out of nineteen divisions of the road were cov- 
ered. Nearly a railroad either 
appeared in the film or substantially aided in 
production. The rails provide the largest con- 
ceivable dolly track for a camera, and Not By 
Chance portrays the broad sweep of Pennsyl- 


location to location. 


thousand men 


vania Railroad operations. 

Use of the actual railroad men as actors not 
only helped create realism, but also stirred ad- 
vance interest in seeing the film. On the spot 
shooting instilled safety consciousness. as L. A. 


Villella, technical supervisor, made a point to 
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explain to the men what safety factor was in- 
In this way. 
the actual shooting focuses attention on the sub- 


volved in the scene being filmed. 
ject of safety. The men remembered seeing the 


camera crew and have become curious to see 


the result. 


Of Ships and Builders 


“CAPR ANN STORY” AT PRINC 


Producer: Princeton Film Center 


Title: The Cape Ann Story; 25 min, black and 


white motion picture. 


* The building of sound wooden ships has been 
a tradition on Cape Ann in Massachusetts since 
the first shipyard was founded in 1668. During 
the bad times of the 1930's, however, hardly a 
keel was laid shipbuilding was almost a forgot- 
ten craft. Skilled shipwrights, caulkers and rig- 
gers had to go back to the land, set up antique 
shops or carve wooden novelties for the tourist 
trade. 

Even the beginning of the pre-war prepared 
ness boom missed Cape Ann until one day a 


1 story of American initiative “Cape Ann 


young man with foresight of the need for ships 
soon to come arrived at Ipswich on Cape Ann 
and revived the old industry. 

Robinson. 
shipbuilder. is told in a new film recently com- 
pleted with Mr. Robinson's cooperation by The 


The story of the man, William 


Princeton Film Center. The Cape Ann Story, 25 
min, bow. shows how the new yard gradually 
brought the old artisans back to shipbuilding. 
With the old-time skill, but new tools and new 
ideas for even sturdier craft, the Robinson yards 
were soon launching ships for Gloucester and 
Boston fishermen. 

When the war came, wooden mine sweepers 
were built. fire boats. and strange. unlovely steel 
landing ships for Omaha Beach. 

The Cape Ann Story is a telling commentary 
on the effect of initiative and enterprise in bring- 
ing a lost prosperity back to a community. It 
cleverly portrays the scene as it appeared to the 
shrewd. appraising Cape Anners, themselves. 
Parker Fenelly. “Mr. Moody” of radio fame. 
speaks some of the narration, and other details 
of production are handled with a “New England” 
quality that makes the story more a part of Cape 
Ann than if it were viewed from the outside by 
off ape people. 
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Producers, cast and technicians who participated in making * 


Magazine 


Sponsor: Magazine Advertising Bureau. 
Tithe: A Magazine Story, 20 min, color, pro- 


duced by John Sutherland Productions, 


The 


to promote magazine 


purpose of this 20 minute color film is 
advertising. The story 
around which it is built is that of a very beauti- 
ful and very Southern girl who visits the offices 
ef an advertising ageney to get material for her 
Master's thesis on the importance of advertising 
in our economy. 

The bachelors in the agency oflice, and prob- 
fall all over 
themselves to give her the information she wants, 
and, of course, to date her up. The material they 


ably some who are not bachelors, 


give her, and the film's audience, is on magazine 
advertising. The girl pleads too much work on 
her thesis to accept any social engagements at 
the time, but promises more free time when her 
thesis is completed The payoff on the story 
comes at the end of the film when the girl 

vites each of them by a personal note to her 
and after each of them 
has gotten over his chagrin that it is not to be 
a tete-a-tete 
tion of her husband by saying 


apartment for dinner 


caps the climax with the introduc 
“T guess I just 
plain forgot to mention my ‘lil ole husband to 
you.” 


The film, by its entertaining story, got more 


AN AMUSING PLOT theme helps set up basic facts 


about advertising in our economy, 


4 Magazine Story” 


Advertising Dramatizes lis Sales Story 


chuckles from its audience than most sales films 
do, A cartoon sequence within the film entitled 
“Adventures of an Addie” carried the greatest 
impact of the sales points in the film. The ani 
mation film-within-a-film illustrated how maga 
zine advertising creates many impressions on the 
prospect's mind so that recognition is achieved 
and brands are bought by known names as a 
result of familiarity and association. 

The film is very professionally produced, ha- 
beautiful color, and will be interesting to all 
kinds of audiences. It was made by the Maga 
zine Advertising Bureau primarily for group 
showings to manufacturer, distributor and retail 
salesmen to show them how magazine advertis 
ing helps them sell known brands. 

For this purpose it is ideal, as it is an amus 
ing film which would be a welcome addition to 
any meeting and does not bludgeon its audience 
with facts and figures. It was not meant for 
media buyers and the advertising trade, altho 
as entertainment it would be welcome for any 
group. 
using it to sell their own representatives on the 


Several major companies are already 
value of their magazine advertising. Copies of 
the film may be obtained from the Magazine 
Advertising Bureau, 271 Madison Ave. New 


York City 


CLEVER AND WELL-TOLD, “A Wawazine Story’ 


was designed for dealer and distributor lollou up 
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Srant smiles Wesley Nunn (right) 
the Standard Od ¢ ompany of Indiana to adman Sydney A. Wells (center) 
president and head of ann-Frickson's Chicago ofhice Bowman 


Areer (left), vice-president, wrote the script jor the picture 


Room serves as recording studio while MeCann-F rick- 


son copyuriters use the new Filmosound “202 


magnetic projector 


{dvertising Manager of THe 


Visualizing the Agency Presentation 


PIONEERS USk OF 


r ne Coteaco of MeCann-brickson 
| national advertisin wwenes, has pioneered 
the new il-magnetic film tec on 
behalf of its client. the Standard Oil Company 
Standard of Indiana's Mikfoot (len minute! 
movie in seund and color has several “firsts 
to its credit. Although Standard is a large user 


of sales and training movies, this «= the first 


time they have used a film covering one par 
ticular advertising and sales promotion cam 
paign. It is alse the first time MeCann-Ericksen 
advertising used this technique 
Route 339, « film slanted to agents and drivers 


whe call on farmers, was made possible first: by 


OPTICAL-MAGNETIC FILM TRECHNIOLE 


the development of a method of adding a mag 
netic Soundstripe (similar to that used on a 
magnetic recorder) directly to the film. itself, 
and second, by the company’s introduction of a 
magnetic recording projector, enabling the ad- 
vertising agency to add a magnetic sound track 
to the film without the use of sound-proof rooms 
and with inexperienced personnel. 

The movie was made in record time. Started 
on a Thursday morning in January in MeCann- 
Erickson’s Chicago offices, the film was shown 
in Kansas City at a meeting of Standard divi 
sion managers on Tuesday, twelve days later. 


After making interior shots Thursday morning, 


Acency’s Presentation included both indoor and location 
shooting by Bob Smyth, agency copywriter. The “Route 339" picture was 
completed and projected for tts intended limited conference use in just 
twelve days from us inception, 


Finate or “Route 339° as Robert Brewster, managing director of radio 
and television at McCann-Erickson, helps center title with aid of Anita Pader. 


Bob Smyth. MeCann-Erickson copywriter and 
cameraman for the Route 339 film, looked out 
the window and saw the sun shining brightly. 
Since good weather can’t last long in January, 
he decided to get out to Libertyville, Illinois, 
scene of the farm shots and get his pictures fast. 
On Thursday afternoon and Friday morning he 
finished the farm scenes and returned to the 
ofhice. The indoor filming was completed Satur- 
day morning. The film was then processed, 
edited and sent to Bell & Howell Company to 
have the magnetic Soundstripe applied. It was 
back in MeCann-Erickson’s offices by the follow- 
ing Friday. On Friday the soundtrack was re- 
corded by three McCann-Erickson copywriters: 
Dick Slade and Jerry Birn doing the voices, and 
George Lekas running the phonograph and oper- 
ating the 202 optical-magnetic projector. 

After a showing to MeCann-Erickson execu- 
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tives, the film was flown te Kansas City Monday 
for showing on Tuesday 

According to original plans for the film, this 
meeting (plus a few similar meetings! was the 
end of the line for Route 339. But Mandard of 
Indiana and MeCann-Erickson had underesti 
mated its effect on the division and sales man 
agers. So urgent were their requests for copies 
of the film to show in their own territories, that 
thirty optical prints were made. The film has 
now been shown in each of the 28 sales divisions 
of Standard of Indiana’s fourteen midwest and 
north central states. 


Better Homes & Gardens 
Presents “ABC's of Decorating” 


Sponsor: Better Homes & Gardens Magazine. 


Title: The ABC's oj Decorating, 30 min, color, 
produced by The Princeton Film Center, Ine. 


* This film is part of Better Homes & Gardens’ 
long range program to assist families in home 
planning. It is also a merchandising picture for 
the entire home furnishings field, and, not in- 
conceivably, an excellent promotion film for big 
BHA&G, itself. Other uses than that of consumer 
service are entirely incidental, however, as the 
film contains no advertising, even of particular 
types of products, and the service function is 
paramount, throughout. 

The ABC's . . 
iceable, typical but unattractive living room; 
what can be done with it? Where to start? As 
the picture emphasizes, color is the first consid- 


poses the problem of the serv- 


eration, and it is easier to choose an attractive 
combination than most people might believe. It 
shows how to combine warm and cool colors: 
aceent with small objects of brightness, repeat 
the colors of a favorite painting in walls and 
decorations. Other hints for home makers: read- 
ing lamps should be 40 to 43 inches from the 
floor; unattractive objects or moldings should be 
painted the same colors as the walls to de empha- 
size them. 

The ABC's of Decorating has been seen in 
leading department stores throughout the country 
and at the Philadelphia Home Show. It will be 
featured at the National Home Furnishings Show 
in New York, this fall. Club and other group 
showings will be scheduled following the initial 
showings in retail stores and at special events. & 


BHA&G Fitm Conrerets (1. to r.) below are Flor- 
ence Byerly, Home Furnishings Editor; Stewart 
Roberts, General Promotion Manager of maga- 


zine with Gordon Knox, executive producer. 
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Westincnouse Firm Batter Cuan to “Ellis in Freedomland” with choreography by Alex Ro- 
mero is part of a complete $250,000 film package produced by Roland Reed to help train 30,000 
dealers and their salesmen in the electrical household appliance field, 


Westinghouse Promotes Better Retail Selling 


NEW MAJOR FILM PROGRAM CREATED As BACKBONE OF CAMPAIGN 


HE ELECTRIC HOLSEHOLD APPLIANCE BUSI- 
T Ness. which needs a hypo now, is getting 

one this month as the Westinghouse Elec- 
tric Company begins a million dollar training 
program to teach retail salesmen how to stop 
taking orders and get in there and SELL. 

The training program for some 30,000 sales 
men is part of a twelve million dollar promotion 
Westinghouse is putting on this year to back up 
its faith in the consumer goods part of its busi 
ness and reflect its confidence in the future of 
the electrical industry 


Select Films As Best of Media 

Backbone of the training program is a big 
hour and fifty minute film program produced in 
Hollywood by Roland Reed Productions and 
supervised by the Division’s motion picture head, 
Gil Baird. Westinghouse fiddled with the idea of 
a “live” caravan to stump the country, or a 
closed circuit television program, but film seemed 
a more eflicient and striking way to do the job 
and economical as well. The Electric Appliance 
Division put $250,000 into the film and expects 
it to do the best training job the “white line” 
appliances industry has ever seen. 

The film and supplementary promotion aids 
with their emphasis on hard-hitting sales methods 
lead up to a big Freedom Fair drive to be held 
by Westinghouse dealers across the country be- 
ginning April 14th. “Freedom” in this case 
means freedom from drudgery for the little 
woman behind the sink, and the methods of 
achieving this utopian state are Westinghouse 
kitchen appliances. 


Complete Movie Program Utilized 

The more than 100 meetings held were based 
on a full movie program from a “coming at- 
tractions,” a newsreel, sports reel, to the feature 
show, Ellis in Freedomland. 

The newsreel is based on the Westinghouse 
$296.000,000 expansion program and is narrated 
by Sam Hayes, a West Coast commentator. The 
sports reel is told by Mel Allen, the “Voice of 
the Yankees.” who shows the top records being 
made in ten sports. The sports review illustrates 


in sports the Westinghouse Appliance Division's 
1952 sales theme: “Don't meet competition . . . 
Make it.” 


trailer gives an advance report on the Westing 


three minute coming atractions 


house-CBS television and radio coverage of the 
political conventions, the 13-week Get-Out-The 
Vote campaign and election night coverage. 


“Ellis in Freedomland” Main Event 


The feature picture, Ellis in Freedomland, no 
artistic drama but a high, wide and handsome, 
100°. sales pitch, is based on the importance of 
the “demonstrate-to-sell” sales — tec hnique for 
eight products. The stories for each appliance 
are told by the voices of outstanding movie and 
television stars. The appliances and their 
“voices” are: electric range, Edward Arnold; 
refrigerator, James Mason; Waste-Away food 
disposer, Jerry Colonna: electric water heater, 
Andy Devine: dehumidifier, Perey Kilbride; 
dishwasher, Maureen O'Sullivan; Laundromat 
automatic washer, Lucille Ball; and electric 
clothes dryer, Marie Wilson. 

After the appliance “demonstrate-to-sell” story 
is told there is a quick review of the Freedom 
Fair spring promotion, and the ideas in the plan 
book for the event are carried out. The film ends 
with an impressive ballet sequence. Nd 


Sports Reet Tueme for the Westinghouse cam- 
patgn ts “don't meet competition i 


. make it.” 
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{ wene wv Supervisor Training in Human Relations” summarizes a broad objective 


The American Supervisor—Who Is He? 


NEW RIGHEPART COURSE VISUALIZES SOME PRACTICAL ANSWERS 
THAT WILL ATD SEPERVISORY TRAINING IN MANY FIELDS 


KNOWS SLEPERVISORS are rests. or public order, whatever it may happen 


portant, but wh really Super to Supervisers may sometimes do some of 
oft Is he «a foreman om factory this work themselves, but primarily they are 
Well foretoar is what the word usually brings responsible for the people whe do the work 


d first. but it's an extremely limited mea Obviously, therefore, good supervision is se 
mg il top t think @ bor whale imealeulably imipertant that there is no way to 
all) wid) ire supervisers measure it. For no matter how willing the work 
not al reves st supervisors are foremen er is, if the supervisior does not know what his 
bat tance, there's the supervisor of teachers own job is. and how to do it, snafus, grievances 
na school And the principal ind confusion will accumulate all along the line 
Theres the police sergeant And the poles and production will suffer 
chief As an article in’ ForTUNE magazine puts it 
There's the battalion chief in the fire depart the developing of workers’ skills is merely 
ment. And the fire chief one step in a process that needs to be carried 
There the local head of anv of the multi up through all levels of management’ And the 
Farias federal or state or municipal gover writer adds significantly that “training in skills 
ment partments vou deal with in your bus ind knowledge may be much less important than 
And there's the Mavor: and the Governor training in attitudes Forruse, April, 195] 
ind the President of the United States page TLS 
\ to repeat it once more. there's the line But how can organizations train their super 
“uy the department store or factors visors not in the details of the job which are 
And there | the head of the company peculiar te the organization and are best learned 
w! ill cer easurimg tts bust 
rove oof thousands a vear or a huge 
null r even, in these days, multibil 
flhand. the forew mot womens 
dre stablishment and a corporal on the 
\r “ ant seer have much es 
with the president of the United States Steel By 
Cor rat tt | 
bor works all Dhre« well 
all tl ‘ ther people weve t amed, have the 
sa ‘ 
he ‘ 
are supers rs because they are resport 
sible for people and what they ce This is what 
rake } rT sors and as such part of the 
Management tean The First of a Series of Eight 
Workers are res le f ! su hhvs Two-Hour Conference Sessions Deals With 
wal pr t sul tive irts sales if Basix Fundamentals ol the Supervisor's Job 


on the job-—but in the fundamentals of manage- 


ment, organization and supervision / 


A Practical Supervisor Training Course 

After more than two vears of research and 
consultation with outstanding training directors 
and leading organizations all over the country, 
Rocket Pictures, Ine. of Los Angeles, has made 
available for top management, a manpower de- 
velopment program titled Supervisor Training 
On Human Relations which contains everything 
necessary for a traming director — or anyone 
else delegated by management —— to conduct a 
complete top quality training course for super- 
visors, regardless of the type of business or or 
ganization or the level of supervision. 

The course is thoroughly practical. The tech- 
niques used and the material presented are based 
on extensive first-hand experience of what really 
works within an organization. 

The course is designed to be conducted by 
the “controlled conference” method, sometimes 
known as the “planned conference.” which is 
generally accepted as the most popular and most 
successful training method with supervisors be- 
cause it keeps discussion on the subject yet 


avoids the “classroom” feeling 


Titles of Eight Conference Programs 

It consists of eight two-hour sessions dealing 
with: L. The Supervisor's Job; 2. Interpreting 
Company Policies; 3. The Supervisor as a Rep 
resentative of Management; 4. Induction and 
Job Instruction; 5. Handling Grievances; 6. 
Vaintaining Discipline; Promotions, Trans- 
fers and Training for Responsibility: and 8. 
Promoting Cooperation 

The material supplied as part of the package 
includes everything the course leader needs to 
organize and give the course: the necessary text 
material he uses himself; chart material; ques- 
tions and other materials to start discussion: 
and, to make the course complete. a specially 
produced 15-minute sound slide film to be shown 
at each session, summarizing the major points 
and conclusions of the conference. 

The follow-up material even includes “diplo- 
mas” and congratulatory letters from manage 
ment which can (and should) be sent to super- 


Visors completing the « ourse! 


New Material Based on Practical Experience 


The subjects chosen for the eight conferences 
making up the course were selected on the basis 
of the experience of training directors giving 
actual courses all over the country for a period 
of vears. 

As a result, some real problems made them- 
selves evident. In spite of the need, no films had 
ever been made by anyone dealing with some 
of the most important subjects which a solid 
supervisory course should include — for instance. 
definition of good organization and manage- 
ment procedures 

On some subjects, there were not even printed 
texts. Their importance had been recognized, 
but no one had as vet gone about the job of 
writing and publishing the necessary textbooks. 

Where films did exist, they tended to deal with 
factory foremen in specific industries and were 
thus useless for training supervisors in other 
fields, such as department stores, government 
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and 


departments, commercial establishments, police 
and fire departments, and the enormous variety 
of organizations in Business and Industry in 
which supervision is vitally important. 

Fortunately, Rocket had met and solved this 
type of problem before in its “AGGRESSIVE 
SELLING” program, which dealt with problems 
of salesmanship in such a way that they were 
equally useful regardless of the type of product 
or service sold. 

In the supervisory program, part of the film 
problem lay in the fact that the film is neces- 
sarily a specific medium, and many supervisors 
tend to be literal minded. 

For instance, it is not too hard to write a 
text so that its lessons apply equally to a de- 
partment store supervisor, a police officer .and 
a factory line-foreman-—but if you show a fac- 


tory foreman and a factory situation on the 
screen, supervisors in other types of organiza- 
tions are likely to say, “That doesn’t apply to 
me because | don't work in a factory 
kind of a factory.” 

What kind of picturized supervisor and work- 


or that 


er would be equally recognized and accepted 
as such by the department store executive, the 
steel company foreman, the police lieutenant, 
the office manager, the section head in a city 
department and the supervisor in a flour milling 
company 

What kind of supervisor's working place can 
be shown which will suggest equally well any 
kind of supervisor's working place? 

What kind of job can be shown, when we re- 
member that the job or product may involve 


(CONTINUED ON PACE SIXTY) 


Sound slidefilms help present facts in “Supervisor” packaged program clearly and concisely. 


presents 
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Our Steel Highways 


BETHLEHEM PRESENTS “OPEN ROAD” 
Sponsor: The Bethlehem Steel Company 

Title: The Open Road, 30 min, color, produced 

by The Princeton Film Center. 

* This is an account of the building of the great 
New Jersey and Pennsylvania Turnpikes, show- 
ing how the steel products of Bethlehem Steel 
form an important part of modern super-high 
ways. 

A technical film for engineering societies and 
schools, highway commissions, ete.. The Open 
Road describes the building of road surfaces, 
bridges, the moving of tons of earth to conform 
to highway plans and how steel is milled exactly 
for the specifications of the job. "a 


Bacteriology and Pharmacy Served | 
By Two New Color Pictures 


Sponsor: Society of American Bacteriologists. 
Title: Gram’s Stain, 10 min., color, produced 
by Sturgis-Grant Productions. 

* This motion picture describes how the stain- 
ing procedure of Dr. Christian Gram divides 
bacteria into two classes: gram-negative and 
gram-positive. The steps in the procedure are 
illustrated using close-ups throughout. An un- 
usual feature is the introduction of photomicro- 
graphs to show the appearance of both types of 
bacteria, if the smear were examined under the 
microscope after each important step. 

This is a film dealing solely with technic in 
the laboratory, for the instruction of bacteriol 
ogy students. It is specifically stated that the 
theories behind the procedure, and its many 
uses are best learned from studying the litera- 
ture of bacteriology. A brief study-guide is 
available with the film. bel 


Sponsor: American Association of Colleges of 
Pharmacy. 

Title: The Manual Preparation of Tablet Tri- 
turates, 17 min., color. Produced by Sturgis- 
Grant Productions. 

* In layman’s language, this film shows how 
to make pills. Purely a technical picture, it was 
made for the instruction of students in phar- 
macy. It shows the technical details in one 
method of preparing tablet triturates. Many 
variations are possible, but the procedure illus- 
trated has been found to be simple, practical 
and efficient. Extensive discussion of the types 
and uses of tablet triturates has not been in- 
cluded, but is found in textbooks, to which stu- 
dents are referred, 

The demonstrator first shows the preliminary 
steps in the process: selection of the proper 
mold and other equipment, finding the weight 
of the total capacity of the mold to be used, and 
figuring the correct amount of diluent and 
medicament necessary. He then proc eeds slowly 
and clearly to show the technic: weighing the 
ingredients, triturating using the method of geo- 
metric dilution, moistening with the proper 
amount of excipient, filling the mold, and eject- 
ing the tablets. Stress is laid on checking the 
materials as well as the final product against 


the presc ription, 
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This display shows the extensive materials 


the J. ¢ 


a 


Penney retail education program, 


Better Future Is Penney’s Jubilee Goal 


“GOLDEN GOALS” PACKAGE 


COMBINATION OF  DMAGINATION, vision 
md good commen sense always paves off 
When applied to the fields of personnel 
Hanagement and traning these principles can 


pee tucular results This unwritten ax 


‘ phasized in the tostance of the J. ¢ 


Pens tores which celebrate their fiftieth an 
miversary thi ear 

years ay James Cash Penne opened 
his first store in the litth mining town of Kem 

rer, Wy \t that time he established 
two choc trine Which have been on 
ever sim ve tte customers ood merchan 
line it fair treat wh employer 
associate and potential partner That the 
last vear spent over a billion dollars in the 1.625 
stor that titute the hha 


Its a Good Place to W ork 


\s a direct result this practical peli 
ly 1 thy untry « larwest 
merchandisers it als place to work 
und | pla that as ‘ del for the retail 

t! hha i rintamed the practice 
of encouragi inal dual growth providing 
ull trainin ta t for lea re and 
low better \ t ar {r withor 


PROGRAM 


AIMED TO HELP 75.000 ASSOCIATES 


the company. This alone provides a strong in- 
centive for all Penney personnel 

With this sound and = successful personnel 
structure as a base of operations, the J. C. 
Penney Co. has been laving plans for over a 


vear to celebrate the company’s Golden Jubilee 


New weneurs of personal achievement are made 


possthle through Penney's program 


Part One of Two Feature Articles 


On the J. C. Penney Jubilee Program 


The kevnote of this Jubilee Celebration is the 
Golden Goals incentive program prepared for 
the company by Venti Davy Is. In . and super- 
vised by the Penney Personnel department under 
L. Fish, Training Director. 

The Golden Goals program was conceived as 
much more than a drive to spur sales on a short- 
term basis. The main objectives of the program 
are to get every one of the 75,000 Penney asso- 
“into the act” 
and have each one make an honest and realistic 
effort to “do his job better”. This 
an ambitious schedule but actually it is in line 


ciates (selling and non-selling) 
seems like 


with the Penney personnel policy and with the 
company's continuous and intensive training 


program. 


Working System of Communication 

Through a carefully channeled system of com- 
munication between top-level management, store 
managers and the thousands of men and women 
behind counters and desks, the enthusiasm and 
drive originating at the top of the organizational 
pyramid can be transmitted directly to the very 
base of the structure. If such a system really 
works and the Penney one does——any well or- 
ganized company drive is bound to succeed. It 
is only when communications are fouled up or 
inoperative that the man or girl behind the 
that old 


“Here we go again 


counter might say £ 


stuff.” 

For these reasons, Penney’s drive for everyone 
to do their job better is getting far more atten- 
tion than the average incentive program. In no 
place from the president's office to a stockroom 
in Podunk can the communication break down. 
Management and associates are written into the 
seript of the Golden Goals plan and each plays 
an equally important role. 


Flexible Materials Aid Each Other 

The materials of communication are, in each 
case, fitted to the specih job at hand. Venti- 
Davis, producers of audio-visual training mate- 
rials including films, (Robert Davis produced 
the Academy Award Winner “First Steps”) 
have designed and prepared the posters, book- 
lets, phonograph records and films used in the 
Penney program. Flexibility in the use of mate- 
rials has produced good results and provided 
both variety and drama to the 


program. In one 


instance, posters were used as teasers. films as 
introduction, booklets as follow-up. 

The Golden Goals program is divided into a 
logical number of steps in which each associate 
examines his job, decides what is needed to do 
action, checks the 


and then goes ahead to 


it better, maps a plan of 
practicality of the plan. 
execute it. One feature that makes this program 
realistic is the active cooperation of manage- 
ment in seeing that each goal selected is sub- 
stantial and attainable. The goals are recorded 
on special cards, discussed with the manager in 
private interview and then retained by the man- 
ager for follow-up interviews 

Pennev’s Golden Goals was first introduced 
at conventions for store managers early last fall. 
In November. a sound slidefilm Our Golden 


(CONTINUED ON PACE FORTY-TWO} 
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Penney s Goa program helps each 


employee work toward sellamprovement 

PENNEY'S JE BILER PROGRAM: 
FROM rate rPoRTY 
Opportunity otw lets Vanagement ‘ 
Guide to the Golden Goals Program and th 
Golden Goa Timetable were delivered to all 
stores for showing and further study by mar 
agers and thei key assistants. In December 


NX posters were put up on store bulletin boards 


to ! 


The last ent 


omething coming up 
it the end of December, con 
Golden Goals 


sound slice filer 


tanned recording for managers 


Sample Interviews. an associate 


dour Golden Goal and hooklets explaining the 


program and contaming goal cards for all as 


Nid Managers 


interview between manager and as 


Interview Recordings 


the 


point for the whole 


a make-or-break | 


program, the recording of sample interviews has 


proved a great help for managers in handling 


the matter smoothly and in dealing with a 
ticklish situations that could (Cand 
come up 

Regardless of what an emplovee may think 


management's eflorts to increase his efheiency, 


the very act of personally writing a self-improve 


ment commitment is a powerful stimulus to ful 
Actually, the Penney program, with 
its emphasis on common sense instead of intra 


ural he pela has heen completely successful 


in getting the Golden Goals show off to a fast 
start. The final proof of its success will depend 
high level the current 
individual self-improvement and enthusiasm 
Mep the program about ready to go 
mut now und a msistent follow up with more 
films. records and booklets will be undertaken 
ut rewular intervals throughout the vear 


Iwo 


review of the | ( 


Motion Pictures’ Role in Part 


The first of a tw 


Pennes Jubilee vear visual pregram deals with 
the in-store trait phase which centers around 
the und slidefilyes and related materials de 
ertbed in this artich \ second part will de 
tw ' rtant pictures and the 
part which they have plaved these operations 

Quality Cor Vodern Werchandising 
produced for P ‘ I} lam Handy Organ 
ivatvor leals wit! backgrounds on 
nerehanadise fol Sutherland production 
rentory tor a Gold ) tells Pennev's history 
4. 


Partner in Progress: 


MODERNS CENTRAL DIVISION OFFICES AND 


CHICAGO FXCHANGCE MODEL OF ERRICIENCY 


HE PHENOMENAL crowTH of L6mm film 
audiences who own and operate sound pro- 
jectors in their clubs, churches, factories 
lodge halls, and schools has created an apparent 
ly insatiable demand for sponsored films. This 
demand 
hooking 


formidable operations problem and the poten- 
further 


translated in terms of print handling, 
inspection and audience services, is a 
stimulated by 


tial is being sustaining 


television station interest better sponsored 


pictures as well as the recurrent demand for 
‘5mm short versions of simi 
lar films by entertainment 
theatres 
Translating this huge mil 
lion-fold audience potential in 
terms of practicality and eth- 


cieney are such national film 


distribution services as Mod 
ern Talking Picture Service, 
Jive And Modern’s imswers 


to this growth pote ntial comes 
into closer focus on a visit to 
one of the 


selups among the 


model exchange 


27 regional 
libraries in this network. New 
ly modernized and expanded 
Chi age ofhees at 140) On 


lane, occupying an entire 


second-floor on the famed 


“Magnificent Mile’ 


complete Lomm film exchange 


house a 


for this region, a television 
film exchange and headquar- 
ters of the Central 
whieh is directed by Richard M. Hough as Di- 


vision Manager 


Division 


Increased demand for sponsored films is re- 


over 


flected in this single exchange by 


Anove) Division Manacer Rich 
ard M. Hough who directed plans 
for the many improvements and in 
novations at Central Division head- 
quarters of Modern in Chicago. The 
efhcient and well-designed reception 
center and main hooking office is 


shown at right 


Inspect-O-FILM CLoseup shows the 


electronic machines which have un- 


dergone successful tests. 


Two Inspect-O-Fitm electronic film inspection 
machines were acquired by Modern to improve 


quality of all outgoing 16mm _ prints 


film shipments handled in one 
recent month. (The great ma- 
jority of these shipments serve 
more than one audience.) The 
rate of growth is reflected in 
the 18.500 approximate total 
of shipments for the last fiseal 
vear. The Chicago exchange 
houses about 1,000 prints of 
150 different subjects, 
handling as little as a single 


sore 


print for one client to an av- 
erage of 25 or more prints 
for sponsors using the full net- 
work to its maximum poten- 
tial. Progress in such ex- 
changes is measured by empty 
film racks which indicate max- 
imum print movement and au- 
diene es being served. 


Nine 


changes are in the Central Di- 


midwestern film ex- 


vision and their operations are 
constantly coordinated and su- 
pervised by William Oard. Mrs. C. F. McLellan 
is the Chicago exchange manager with a staff 
of experienced bookers and secretarial assistants. 

But it is in the basic, critical task of han- 
dling the thousands of films which must move 
out of this exchange each month in perfect con- 
dition for showing that maximum efficiency is 
First in the nation to pur- 
chase outright two complete Inspect-O- Film 


constantly sought. 


electronic film inspection machines, Modern has 
proven the value of this new equipment in re- 
search conducted at its Chicago exchange. & 
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COMBINATION SLIDE, SINGLE and DOUBLE FRAME STRIP FILM PROJECTOR 


It's so easy to use, too! Designed for extreme simplicity of operation 


combined with maximum efficiency. Finger tip tilt control, instantaneous as 
framing and clear, needle-sharp focusing all combine to make Viewlex top ; 
choice for slide or filmstrip projection before sizeable audiences. The quiet Low 

and powerful, motor-fan model gives utmost protection and safeguards the /, 
life of valuable films and slides. Diced 
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C. J. Dover Heads Community 
Relations for GE Lamp Division 
Now harge of plant commu 


nity relator nunieations 
servicers for the la oft 
General blectrie (CLARENCE 


}. whe hae been community 
for the 
with him will be HW 

editor of the 


W orking 


ANDERSON 


mee dune 


lamp divisions em 
ployee whe will be as 
responsibilities in plant com 
muneation in addition to his 
editortal activitee 

In his new work, Me 
provide services to the lamp divi 
on plants m Oukland. Calif Mat 
toon, Lexington. Ky bast 
Roston, Jackson, Miss st 
M. Newark, NO J and 


Dover will 


plants he will serve are Andover 
Buevrus, Cirelevitle, Con 
neaut, Dover Jeffersort Logan 
Niles, Warren and Youngstown 
plants are Bridgeville, Pa 
Tenn 

A native of Memphis Tenn. and 
» graduate of Rent State Univer 
ity. Meo between 1938 and 
14? worked on the editorial staffs 
of the Cleveland Press, the Cleve 
land News and the Akron Beacon 
Journal, Dare the war he served 
m the arm for | nthe as an 

ned offeer, rising to the rank 
of captain, He was public relations 
director dure and LOM for 
United Nations Relief and Rehabil 
' Austria and Crechoslo 
In he served as civil 


ilefense director for bast Cleveland 
while tr General 


tru ¢ 


New DeFrenes Film Demonstrates 
Effectiveness of ‘‘Tolserol’’ 


® The mediu f motion protures 
is effectively ploved te demon 
strate the eflecets of a new drug in 


the color tlm Tolser n Rheumaty 
produced by 


Company of Ph ladelphia for 


With narration by 


the doctor who supervised the treat 


ments, the film graphically demon 


Tolserol 


from five painful conditions result 


strates how brings relief 
ing from musele spasm 

Ihr tichard Smith of the Ben 
Franklin 


the results of extensive tests with 


Institute explains 


the new drug, and deseribes the ani 


mation sequence which illustrates 


the action of Tolserol in interrupt 

the eye le 

The film 


tion to deetors and hospitals, makes 


intended for distribu 
an honest evaluation of Tolserol’s 
eflectiveness in a variety of rheu 
matic diseases, using actual patients 
in scenes illustrating patient's re 
stricted movements and discomfort 
before 


treatment, then comparative 


The sponsor wants his message 
perfectly projected. He wants no long 
unsightly scratches, or long stretches 


with the look of “rain” all over them. 


He wants no smudges, smears or 
Screeches’. The sponsor is right, 


ON THE PRODUCTION LINE 


& SONS 


scenes after the administration of 
the drug 

\ patient, for example, is shown 
with a condition in which one arm 
is stiff and extremely painful. After 
an appropriate dose, the patient ex- 
ecutes with discomfort the gestures 
indicated by Dr. Smith. 


Sturgis-Grant Produces Film on 
Blindness for General M.D.'s 


® The National Society for the Pre- 
vention of Blindness has announced 
the release of a new motion picture 
designed to help physicians in gen- 
eral practice to detect early symp- 
disease 
that causes one-eighth of all blind- 
ness in the United States. 


toms of glaucoma, an eve 


“The general practioner is in the 


most strategn 


position to help in 


because these defects distract audience 


attention and interest — they result 
in irritation which is the opposite 


of what he’s paying for 


He's entitled to ask for and get 
maximum results. To have a happy 
sponsor, to keep him happy — specify 


Peerless-Treated film. Peerless-Treated 


Prints screen better and last longer 


FILM PROCESSING CORPORATION 


WEST STREET NEW TORK Je NEW YORK 
SEWARD STREET HOLLYWOOD 38 CALIFORNIA 


BUSINESS 


the control of 
larly 


blindness, particu- 
blindness from glaucoma, 
since he sees these patients earlier 
and more frequently than the oph- 


Franklin M. 


Foote, executive director of the Na- 


thalmologist.” said Dr 


tional Society, in announcing the 
film. “Too often patients go to the 
ophthalmologist after considerable 
sight has been lost.” 

The National estimates 
that 800.000 over 40 
years of age (2 out of every 50) 


Soctety 


Americans 


are losing sight from glaucoma and 
do not know it 

The film, Glaucoma What the 
General Practioner Should Anow, 
22 min.. color, was made through 
a grant by the W. kK. Kellogg Foun- 
dation, and produced by StTurcts- 
Grant Propuctions. It presents 
the facts of glaucoma. discusses in- 
dications of the two kinds of glau- 
coma (acute and chronic), demon- 


strates the proper technique for 
using the tonometer, the ophthal- 
moscope and other instruments used 
glau- 


coma, and summarizes methods of 


in making examination for 


treatment and types of surgery used 


to control the disease, 


Sol 


FELERMAN 


Medical Film Producer Elects 

Sol S. Feverman President 

Mepieraruics, New York 
City creative organization devoted 
to graphic communication in the 
medical sciences, has elected to its 
FeUERMAN, for- 
mer director of the medical division 
of Atpto Propucrions. 


presidency SOL S 


The new organization has fused 
into one unit a skilled group of spe- 
cialists and technicians in the field 
of motion pictures and photomic ro- 
graphy as well as medical and scien- 
tific illustration, animation, models, 
exhibits and television productions. 
It is the purpose of Medigraphics to 
weld into a single functioning unit 
physicians, researchers, cameramen, 
medical and illustrators, 
who will use new and existing media 
to disseminate scientific knowledge. 
Headquarters are at 23 West 45th St. 
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Old customs die hard. Many lecturers stall seem to think they must stand 
before the screen and wave a wand 

That's outmoded . .. passé... ineflicient, since Beseler put the POINTEX 
PROJECTION POINTER on the VU-LYTE. Now the speaker stays behind 
the projector, views an undistorted picture just as the audience sees it, and 
points out details by a moving arrow of light. A convenient control knob at 
the front of the projector enables the speaker to direct the arrow anywhere 
on the screen just exactly where he wants it 

This patented POINTEX?t PROJECTION POINTER is only one of 
many of VU-LYTE’s novel features directly devised to meet the modern needs 
of visual education teachers and lecturers. 


Because VU-LY TE is replete with tested innovations to make METAL BELT CONVEYOR. As new copy is fed in at the left side of 
both lecturing and viewing easier, it is the unrivalled leader for he projector, preceding copy is ejected from the right side. 
opaque projection in schools, churches, clubs, and business. 3. YOU CAN use copy “as is" without mounting or inserting 
inte any special holding device. The unique Beseler VACUMATIC™ 
PLATEN holds all copy absolutely flat during projection. A full 
82 x 11 page letter or a postage stamp con be projected with 
equal ease, without curl or flutter. 

4, YOU CAN use VU-LYTE on on uneven surface — project on 
2. YOU CAN feed mixed or continuous copy through smoothly, small or large screens. In addition, VU-LYTE is an amazingly quiet 
without light flashes, by means of the Beseler FEED-O-MATIC’ and cool-operating opaque projector. 


1, YOU CAN use the VU-LYTE in a partially lighted room. Total 
darkness is not necessary in order to obtain clear, sharp images 
ond brilliant colors because VU-LYTE provides extra illumination. 


These advanced, exclusive features, plus others, 
THE NEW are incorporated in a projector that weighs only 35 Ibs 


*Par. Pending } and is REDUCED IN PRICE. Ask for free demonstration 
t Patented ,) VU LYTE of the precision-built VU-LYTE in your own projection 


room. And for more information regarding 
OPAQUE PROJECTOR 


this truly new concept in opaque projection, 


ask for booklet F. 


CHARLES COMPANY 


60 Badger Avenue, Newark 8, N. 3. 
The World's Lorgest Manufacturer of Opaque Projection Equipment 
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Here's a New Fishing Film 
eth HA Power Glass 


howing the step by step m 


process of producing solid 


fishing rods, was 
released by the Horrocks 
Ibbotson Co. of Utiea, New York 
The files brings to life the nation 
ily known trademark of the com 
nd Hh 


ter whem 


d tubular glass 


recently 


a legendary char 
vivice and counsel to 
fishermen im carried in hundreds of 


ree peer columns throughout the 


country 

Outdoor scenes were filmed at 
Prospect on West Canada 
Creek im upstate New York, where 


trout fishing explained by Old 
Hi and the use of 


Tubular glass 
demonstrated: other scenes 
at Otsego Lake 
heart of James Fenimore Coopers 


lales co 


where the wily bass is sought and 


were taken in the 


lL eatherstocking untry 


the solid glass cod demonstrated im 


hawt casting 


Manufacturing processes 
elude meal om creating 
lass fron tluss thread 
mel the cutter of material fron 
loth btam tubular rods 
pregnation and liquid ny 
electromme control precision grind 
" nanual windin 
ol the tiles, testing and inspec 
ill shown tn a clear, eastls 


Kodachrome prints are available 


clubs. Black and white prints are 
watlable for school showing The 


freon the mpany at Utiea, N.Y 


Fairbanks to Make Firestone Film 


Famnanks Propuerions 
hos sened veteran 
rer t narrate a new TY 
produ ed for Firestone 
lire Cory The spectal LS minute 
publi service presentation 
that wil leal with highway safety 


m scheduled for tele 
the summer 
Household Finance Slidefilm 
Analyzes Family Shopping Habits 
@ Wine the subject of a 
new Jomm re leased 
recently by the Cx 


isting during 


nsumer balucation 
Department of Household Finance 
Corp. Intended to show that what is 
economical for one family may be 


u hat Is 


answers the 


extravagant for another 


) our Shopping Score 


PARADES 


NEWS ABOUT FILMS AND 


questions of what to buy and how to 
buy 

Vroblems in shopping for five 
types of households are dramatized 
by a career girl, a bride, a young 
mother, a mother of teen-age daugh 
ters, and an old homemaker. The 
adage about pennies growing inte 
dollars has modern importance for 
all kinds of buvers. A savings of 
only a few cents apiece on weekly 
grocery items can multiply inte 
fifty dollars or more by the end of 
the year 

With OF frames and a 10-minute 
narration, the new filmstrip may be 
obtained on free loan from House 


919 No. Michi 
Chicago LL, Hl 


hold inance ¢ orp.. 


gan Ave 
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Transfilm Makes Model Railroad 

Film for A. S. Gilbert Company 

© Model railroading is the subject 
ol a new lomm sound film com 
pleted recently by TRansritm, 
lo be distributed through Associa 
rioN Fitms, Inc. Boys’ Railroad 
Club, was sponsored by the A. 
Gilbert Co 
ican Flyer Trains. and tells the story 


manufacturers of Amer- 
of a bovs hobby club where the 
members operate their own model 
rathroad system 

The small-scale railroad is realis- 
tic down to the last spike, with re- 
mote control switches, freight yards, 
lighted stations, tree-lined streets, 
trestles, tunnels and even locomo- 


tives that puff smoke. The high. 


SOUND 


Sruce 


FRENES 


1909 BUTTONWOOD STREET PHILA. 30, PA. 
Ritrennouse 6-1686 


of Dine 
Brtaves 


35 MM-16 MM-COLOR-BLACK & WHITE 


SYSTEM 


light of the film is a visit to the 
clubhouse by a prominent railroader 
who gives the boys some first-hand 
information about running the “big 
ones.” He points out that the same 
principles can be applied to their 
own system. 

Live shots of real trains in action 
are used to illustrate what the rail 
roader is saving. Trains are shown 
rounding bends, on the straight- 
away, roaring through tunnels and 
in the 
given an 


vards. The audience is also 
“engineer's eve view” of 
railroading from the cab of a fast 
streamliner. 

Boys’ Railroad Club may be bor- 
rowed at no charge except trans- 
portation from Association Films, 
35 W. 45th St.. New York City: 79 
Adams St., Chicago: 351 Turk 
Street, San Francisco; or LOLS Live 
Oak Street, Dallas. 


Safety for Chemical Workers 
Subject of Indiana U. Release 

Indiana University recently en- 
tered the industrial safety field with 
its production of Plan to Live, 
lomm sound film which tells the 
story of Bob Carter. a graduate 
chemist who obtains research 
position with a large chemical com- 
pany. 

Before leaving the university the 
young man talks with Dr. Madison. 
his professor. He notices the teach- 
ex's emphasis on safety and begins 
to realize that thinking and plan- 
ning ahead in research is going to 
be a large part of his future work. 
At the chemical plant, Bob meets 
William Duncan. the laboratory su- 
pervisor, who takes him on a tour 
of the plant. Here he sees many 
chemical operations, such as mix- 
ing chemicals, pouring acids, han- 
dling charged chemicals and high 
and low pressure hydrogenation. In 
each case he observes the safety 
practices necessary for a safe. 
healthful working environment. 

Dunean points out the chain of 
safety responsibility which links the 
building superintendent, the re- 
search chemist and the chemical 
He further in- 
dicates that a link in this chain. 


produc tion worker 


broken through poor planning. 
careless instructions. or negligence. 
can endanger not only the individ- 
ual involved but also the other 
workers in the plant and, in some 
instances, the entire community. 
Back in his room, Bob dreams of 
As his 
thoughts wander back over the 
day's tour of the plant, he firmly 
resolves to put safety and caution 
foremost in his thinking on the job. 
He fully realizes that only in this 


success in his new position. 


way can he successfully plan to live. 
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PUPPET HUCKSTERS 
Art of Joop Geesink 
Boon to Video Films 


NE antidote needed to revive a 

public nearly poisoned by 
American advertising techniques 
may well come from the Amsterdam 
studios of Joop Geesink, talented 
young Dutch artist 

Geesink is one spiritual father of 
the “puppetoons,” short commercial 
films that have already proved their 
eflectiveness on the Luropean con- 
tinent. Advertising men here who 
have been introduced to Geesink’s 
imports through the Dutch firm's 
exclusive representative, 
Transhlm., Incorporated, are enthu- 
siastic, They feel the puppet huck- 
sters will introduce a selling tech- 
nique that not only will attract but 
also hold flagging interest of the 
buying audience. International Salt 
and Colgate-Palmolive-Peet. among 
others, will present examples of 
Geesink artistry on television 
screens in the near future. 

Forerunner of the Geesink pup- 
petoons was an animated advertis- 
ing short which he helped produce 
in 1944 for the Dutch railways. Al- 
though excellent in its style, and 
though Geesink was pleased with 
film as art medium. he was not 
completely satisfied. While he 
wanted to continue working with 
film, he visualized a new kind of 
advertising that could employ both 
art and three dimensions. 

It wasn't until an associate hap- 
pened into his office one day with a 
toy puppet under his arm, that 
Geesink struck upon his answer 
puppets on film. Carrying his idea 
to Phillips Eindhoven, an extensive 
user of films for advertising, Gee- 
sink persuaded the company’s skep- 
tical advertising men to give him a 
chance to put it into practice. He set 


(CONTINUED ON PAGE 48) 


Lifelike realism in Geesink puppet. 
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MOVING GREAT PICTURES 
TO GREATER AUDIENCES 


Serves the Winners/ 


(Association: The National Committee on Films for Safety; the Boston, Chicago 
and Cleveland Film Festivals: and Financial World Magazine (among others) 


and whose pictures we are privileged to distribute are: 


Big Idea 

The DuPont Story 

Credit, Man's Confidence in Man 

Decision The Ohio Oil Company 
In Balance Burroughs Adding Machine Company 
Enterprise Cluett, Peabody and Company. Ine. 
Letter to a Rebel Small Business Economie Foundation 
4nd Then There W ere Four 

Last Date 

Cheese Family Album 

How to Make a Good Impression 

designment General Mills... General Mills. Ine. 
The New California Bank of America 
Proof Through the Night. .Nash Motors Division, Nash-Kelvinator Corp. 


Vake Mine Freedom Harding College 


FOUR CHANNELS OF CIRCULATION 
developed by Modern for sponsored films are bringing these award 
winners and more than 150 other outstanding pictures to millions of 
Americans each month through (1) non-theatrical showings; (2) thea- 


tres: (3) l6mm outdoor roadshowings: and (4) television. 


Write today for facts and information on 


how Modern can serve your film needs 


MODERN TALKING PICTURE SERVICE, inc. 


45 ROCKEFELLER PLAZA © NEW YORK CITY 20, N.Y. © JUdson 6-3830 
140 EAST ONTARIO STREET © CHICAGO 11, ILLINOIS © DElaware 7-3252 
612 SOUTH FLOWER STREET @© LOS ANGELES 17, CALIF. © MAdison 9-2121 
243 SOUTH BROAD STREET © PHILADELPHIA 7, PA. © Kingstey 5-2500 


* 
> 
&> 
ENS RUSTED with the distribution of award-winning films is a matter 
f"ereat pride to Modern. Among the sponsors whose films have been accord- Rate 
ed Mational honors by the Freedoms Foundation: The American Public Relations 
‘ 
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PLPPET HUCKSTERS 
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up headquarters in a small building 
in Amsterdam and there produced 
the first of hee now-famous pup 
petoons, a short film employing one 
puppet 

Sinee that day six years ago when 
his tiny puppet took its first stagger 
ing steps across film strip, Geesink’s 
idea has grown to mammoth propor 
tions, His witty and original pup 
petoons have fascinated millions of 
theatre goers in their triumphal 
Nether! ands 
Beleium Spain, and just recently 


the United Mates 


march through the 


With the birth of the puppetoons 
has come an entirely new concept of 
vivertising (eesink short) 
combine the human appeal of a 
Punch and Judy show with the color 
and orginality of a Walt) Disneys 
cartoon The result os vivertising 
but advertising that takes a back 
seat to art and entertainment 

Puppet films are not original with 
Geesink. George Pal, also a Dutch 
man, is doing much the same sert 
of work in Hollywood. What is orig 
mal with Geesink, however, is his 
ter borntequse Where Pal creates a new 
figure for each action in each frame 
in order to keep rigid control over 
the looks and movements of the pup 
pets Geesink uses only one bach 
of his figures is made with pains 
taking care to make it as lifelike as 
possible 

It takes an average of three ot 
four months to make a one-minute 
commercial and Geesink’s prize 
winning Aermesse Fantastique, a 
lO-minute film, took 14 months 

No matter how short, each of 
Ceesink’s films has an engaging 
story In most cases, the advertis 
ers name doesn't appear until the 
last few seconds of the short, and in 
some, the only product push is a 
credit line flashed on the screen at 
the end of the show. Although this 
practice is In opp sition to most of 
American advertising 


clients are finding that the subtle 


approach pays off. Besides Phillips 
he has turned out shorts for such 
well-known continental « ompanies 
as Shell, Carand Ache, Persil 
Dralle, KLM, Bols, Van Houten 
and Gillette and Borden in England 
Now 38, Geesink has big plans for 
his “Dollywood” studios and his art 
medium. Eventually he hopes to ex 
tend his puppet work into the con 
struction of a European industry of 
small art He is also eveing 
American television as an outlet for 
both advertising and entertainment 
films. In a month-long promotion 
trip to the United States last fall. 
Geesink and representatives of 
Transhim, Ine. explored the market 
for possible puppetoon sales not 
only in television but in full-length 
sponsored subjects in L6mm 


bacerpted from the article by Barbara I 
Lenox in the Netherlands Courier 


DeVry Corporation Chief Executive 
Unveils Optical-Magnetic Projector 
® On March 31 and April, at the 
Shoreham Hotel in Washington, 
We Ge president of 
the DeVay Corporation, pioneer 
Chicago maker of sound motion 
picture projection equipment, dem 
onstrated improved l6mm equip- 
ment which he deemed “equivalent 
in performance to that now accepted 
as standard in the motion picture 
entertainment field.” Utilizing a 
color print with optical sound track 
allowing this improved quality, Mr 
DeVry demonstrated new lomm 
equipment designed to match the 
performance of that accepted by 
large theatre installations. 

During these demonstrations, 
DeVry unveiled a l6mm magnetic 
sound recorder-projector suitable 
for use by the armed for es and eco- 


“THEY REALLY WATCH SARRA COMMERCIALS” 


New York: 200 East 56 Street 
Chicago: 16 East Ontario Street 


SPECIALISTS IN VISUAL SELLING 


MOTION PICTURES: SLIDEFILMS- TELEVISION COMMERCIALS 


nomical conversion of their instruc- 
tional films for overseas use. 

Representatives of the armed 
forces as well as foreign diplomatic 
officials attended the demonstrations. 

Atlas Film Corporation Begins 

TV Operations on West Coast 

Arias Firm Corporation of Oak 
Park. iil recently ‘ ompleted pro- 
duction of a TV commercial and 
feature for Pure Oil Company at 
the Hal Roach studio in Culver City, 
Calif. Although the producer has 
operated in Oak Park since 1913, fu- 
ture West Coast productions are 
planned because of economies in 
talent and facilities that are realized, 
according to Albert 5. Bradish, vice 
president and executive producer. 

Louis Marlowe directed the recent 
productions. Oliver Goldsmith of 
Pure Oil's advertising department 
and Warren Ambrose of the Leo 
Burnett agency of Chicago were also 
ov the scene part of the time to ad- 
vise in the shooting. 

Bates Manufacturing Co. Shows 
“The Disciplined Story" in 16mm 

A new 14!.-minute 16mm sound 
and color motion picture The Dis- 
ciplined Story has been announced 
as available on free loan from the 
Bares Fasric Firm Liprary, serv- 
ice bureau for this well-known tex- 
tile manufacturer. The new film is 
based on development and manufae- 
ture of the sponsor's “disciplined 
fabrics” and describes “completely 
new fabric constructions, built to 
take the fibre-deep treatment that 
makes them . . . easy-upkeep fab- 
rik 

Preview requests should be di- 
rected to the above source at 13 
East 37th Street, New York 16. Re- 
tail sales organizations desiring to 
use the film for store training are 
advised to request a special version 
which contains a 6-minute prologue 
for sales people, providing sales 
points and training material. 

United World Adds 43 Titles 

to Government Film Releases 

Unirep Wortp Fiims, Inc. has 
added 43 new sound motion pictures 
to its list of films distributed for the 
United States Departments of Agri- 
culture, Air Force, Army, Com- 
merce, Defense, Interior, Navy, State 
and Treasury: Office of Education: 
Public Health Service; and Veterans 
Administration. 

Subjects range from agriculture 
films on fruits and forests, Army 
technical training piteures, Reorien- 
tation films produced for Germany 
and Japan, Navy training films, 
medical films of the Public Health 


and the Veterans Administration. 
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A New Method of Restoring Shrunken Film Is 
Developed by Peerless in ‘‘Peer-Renu"’ Process 


* For many vears the idea of 
stretching film that had lost its 
original dimensions through shrink- 
ing of the base and emulsion was 
considered a stock joke in the mo- 
tion picture industry. As absurd 
as unscrambling an egg. 

The joke is no longer valid. After 
long research and testing, PEERLESS 
FiLM PROCESSING CoRPORATION has 
developed Peer-Renu—a method of 
treating shrunken film and restor- 
ing it to usefulness. 

The discovery is important both 
to the motion picture industry and 
to others interested in the use of 
film. It may return to productive 
use once priceless negatives or color 
originals stored for years in vaults 
and believed unusable because of 
excessive shrinkage —shrinkage too 
great to permit making of com- 
mercially acceptable prints. 


Facts About Shrinkage 

When film is printed, developed 
and dried, a small amount of rapid 
shrinkage takes place. The initial 
shrinkage of the negative is com- 
pensated for by the fact that in an 
automatic continuous contact print- 
er, the negative and a strand of 
fresh positive travel over a large 
sprocket approximately four inches 
in diameter. The negative is next 
to the sprocket and is overlaid by 
the positive. Only three to five 
inches of negative and positive are 
in actual contact at any one time. 

The ideal printing combination is 
to have the positive normal (no 
shrinkage} and the negative with 
shrinkage of 0.30°7°. This amount 
of shrinkage compensates the curva- 
ture of the sprocket itself, with 
normal pitch of the sprocket teeth. 
Any negative with more shrinkage 
than this ideal condition tends to 
creep, in proportion to the amount 
of shrinkage. Therefore, theoretic- 
ally at least. a certain lack of per- 
fect focus exists in prints made 
from negatives shrunken snore than 
0.30°°. However, up to 0.60% neg- 
ative shrinkage produces quite sat- 
isfactory prints, since the technical 
lack of perfect focus is not suffi- 
cient, when the print is projected, 


to be distinguishable by most view- 
ers. 

As a matter of fact, negative 
shrinkage up to l'e can often be 
handled normally without damage 
to the negative and usually will pro- 
duce prints considered commercial- 
ly acceptable, although not always 
too satisfactory as to definition. 
Any negative shrinkage over 1‘. 
not only may produce prints of 
poor quality, but also there is great 
danger that the negative may be 
damaged by ripping out of per- 
forations on the sprocket teeth. 

Peer-Renu has been successful in 
reducing shrinkage by 25-30°7 , and 
in some cases as much as 40°. For 
example, one 35mm _ nitrate nega- 
tive with a shrinkage of 1.40°% had 
this brought down to .95'. A 
lomm Kodachrome original had its 
shrinkage reduced from to 
AOC. 

The extent of restoration varies 
with different types of film stock, 
different ages of film, different stor- 
age conditions and different degrees 
of shrinkage. 

By restoring shrunken film con- 
siderably nearer to its original di- 
mensions, Peer-Renu has enabled 
economical production of prints 
commercially acceptable from such 
material that would otherwise have 
heen impracticable or forbiddingly 
expensive to duplicate. This has 
been verified by extended tests in 
which Peerless’s technical staff had 
the cooperation of skilled observers 
from outside its organization to 
check its findings. 


New Patent Is Pending 


Peer-Renu, on which a patent is 
pending, is the invention of Victor 
C Krupa, vice president of Peer- 
less. Mr. Krupa invented the com- 
pany’s Peerless film treatment, 
which has been in widespread use 
by the motion picture industry 
since 1934 to protect film against 
damage and deterioration. 

Subsequent shrinkage of the neg- 
ative continues to occur after prints 
are made, and its extent depends 


(CONTINUED ON THE NEXT PACE} 


NO OTHER PROCESS 


FROM FILM! 
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REMOVES SCRATCHES 


RAPID FILM TECHNIQUE INC. 2) w «sth st. NEw YorRK 


No matter what other firms may soy, 
only the RAPID FILM TECHNIQUE can 
achieve POSITIVE SCRATCH REMOVAL, 


For over ao decade, the leading proc- 
essors of l6émm, 35mm, originals, 
Kodochromes, negatives and prints. 


For full information. write for 
booklet BS. 
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Hol lywood or on hor | 


AURICON I6mm Sound-On-Film for Television 


Clete Roberts and his cameraman Russell Day | 
use the AURICON-PRO for their world-wide coverage of the news 


Clete Roberts’ “WORLD REPORT” produced by U.S. 
Television News Reels for INS-Telenews is now 
being televised over 23 CBS stations in the East, 
plus complete TV coverage in the Western States. 


Clete Roberts says...“\OUT OF 50,000 FEET OF 
16 MM FILM SHOT WITH THE AURICON-PRO 
SINGLE -SYSTEM SOUND CAMERA, NOT A SINGLE 
FOOT OF FILM WAS LOST. THIS INCLUDES 130 ISSUES 
OF “WORLD REPORT” FILMED FOR TELEVISION IN 
EAST ASIA, THE SOUTH PACIFIC, AND ALASKA, 
WITH TEMPERATURES RANGING FROM SUB-ZERO 
10 THE HEAT OF THE TROPICS AND UNDER THE 
ROUGHEST OF TRAVEL CONDITIONS. THIS FINE 
PERFORMANCE PROVES ONCE AGAIN THAT THE 
AURICON-PRO CAN ‘TAKE 


BERNDT-BACH, INC. 


7387 BEVERLY BLVD., LOS ANGELES 36, CALIF. 


; 
> 


: 
44 
re 


FOR DEPENDABILITY... 


... USE THE AURICON-PRO 
Write today for free Catalog. 


t 


| 
= 


FITM KESTORATION 


CONTIST ED PROM PRECEDING PACE! 


on the age of the files and the con 


ditiome under which the negative i 
condi 


have to be 


stored. Generally, storage 


tweens are mot 
vaults for nitrate him 
hreproofed, but cannot be properly 
sit-conditioned, due to fire regula 
outside 
negative on 


stock and all 


neither of 


tions requiring vents to the 
In the case of Sorm 
the new acetate-base 
of lOmm tim which 
has to be kept in fireproof vaults 

frequently 


storage conditions are 


much worse In tests ale by Peer 
less several ex «of films 
less than three vears old were en 


countered, which were already too 


badly shrunken le 
tory duplie 


permit satisfac 
under normal 


With the 


wetate film on 


ition 
printing conditions 
smount of storage 
that will be rapidly increasing, the 
even tere 


problem is becoming 


formidable 
Acme Labs Adds 35mm Equipment 
Ach 


lywood, until now spent talists 


Lanonaronies, Hoel 


have installed complete equip 


ment in their Hollywood plant. The 
to han 


new equipment will be 


lle the negative: color 


film as well as black and white 


printing 


Aeme has been specializing 
lOmin work since its meeption, but 
sll ots) spree balists «anne 
from the 45000 freld. the addition 


ol the Jomum equipment will be ne 
problem to the staff 
COP pan rahe « lOmm black 


black 


from color orm 


and white and color prints 


and white prints 


reductions from Jomm te 
black and 
the addition of the new facilities will 
also be able to make S5mm black 
and white prints and color prints 

\ecording to 
president 
with their 
will 
equipped film laboratories on the 
West Coast 


inals 


w brite with 


SAM SAWELSON 


this equipment together 
Sor trained techoretans 


\eme one of the best 


New Color Slidefilm to Help 
Farmers Keep Tractors Moving 
Keep 


dow is the tithe of a new silent, color 


ur Tractor UW orking for 
slicletilin produced by Dats As Jones 
for the Mas 

equipment 
Racine, Wis. This 
ted entirely to 


Chicage 
shy Co. farm 
nanulacturers 
L-trame him dev 
the preventive maintenance acti ities 


necessary to keep the farm tractor 
operating at px tk performance 
Distribution will be handled 
through the Massev-Harris Co. its 
dealers and state educational film 


libraries 


Filmstrips Play Useful Role 


ECONOMICAL VISUAL 


* To help homemakers get the 


from their food dollars, 


the consumer education department 


most value 


of Finance Corp. has 
engaged Saka, INC., to prepare a 
new all-color filmstrip on the sub 
of Voney 
Food Dollar 
The new film will become part of 


He usehold’s 


material available to homemakers, 


Vanagement, Your 


consumer education 
«hools, colleges and various wom 


en's clubs throughout the United 
“tates and Canada. 

Using a practical food budget as 
# starting point, the film will pre 
sent these four important steps to 
reduce and control food costs plan- 
meals nm advane 


skillfully 


preparing 
stor ng food prop 


MEDIUM SERVES L. Ss. 


BLSINESS 


erly and learning what to look for 
when buying 

Wayne A. Lavesron is seripting 
the film 
Josern G 


under the direction of 
Berzer, Sarra director 
of film planning. The new filmstrip. 
complete with manual, will be avail 
able from the consumer education 
department of Household Finance 
Corp., 919. N. Michigan Ave... Chi- 
eago UL 


Publishing Company and Machine 
Mfgr. Release Training Filmstrip 

® To show the use of basic shop 
machines such as the circular saw. 
drill press, band saw and shaper. 
Port 
Pustisuine Co. has 


the audio-visual division of 
LAR SCIENCE 


Business film 


producers for over a 


quarter-century 


Slide films e Motion pictures @ Films for TV 


Frederick K. 


6063 Sunset Boulevard, Hollywood 28 


Hillside 3183 


BLSINESS 


prepared a color filmstrip series en- 
titled The Ll se of Machines in Our 
Industrial Life 
for junior and senior high school 


Designed primarily 


industrial arts programs, vocational- 
industrial schools and apprentice 
training programs, the series also is 
expected to help the skilled shop 
worker in the operation of his ma- 
chines. 

The series, prepared in coopera- 
tion with the Walker-Turner Divi- 
sion of Kearney & TRECKER Corp., 
consists of six filmstrips which total 
to 300 color frames. With the series, 
an illustrated teaching guide is in- 
cluded to offer prac tical suggestions 
for getting the most from every 
Price of the en- 
including container, is 


frame presented. 
tire unit, 
$31.50. 
be obtained from Popular Science 
Publishing Co., 353 Fourth Ave., 
New York City. 


Detailed information may 


New Sound Slidefilms Help 
Retailer Merchandise Ice Cream 

® Merchandising ice cream is the 
theme of two recent releases of 
Dattas Jones Propuctions, Chi- 
Selling lee Cream in Food 
Stores and 


cago 
Selling Ice Cream in 
Drue Mores are companton sound, 
color slidefilms produced for the 
Paratlined Carton Research Council 
through Ivan Hill Advertising, Inc.. 
of Chicago. 

These films demonstrate the ad- 
vantages of using attractive paraf- 
fined cartons to build inviting dis- 
plays of pre-packaged ice cream. 
One film is designed for grocers and 
the other is slanted for retail drug- 
They 
cream sell itself. 

Both films are 
“bell” 


(inaudible signal) version. 


pists. show how to let ice 
available in the 
automatic 
All in- 
quiries and requests for showings 
should be directed to Paraflined 
Carton Research Council, 111 West 
Washington Street, Chicago 2, Ill. 
C. H. Wirth Named Engineering 
Representative by Audio & Video 
Cuarces H. Wirtu has been ap- 
peinted engineering representative 


version and the 


for the Aupto & Vipeo Propvuets 
Corr., 730 Fifth New York 
19, N.Y... it was announced recent- 


ly. His activities will include eval- 
uation of instrumentation recording 
applications, installation - engineer- 
ing. operating-instruction and field 
service of special purpose magnetic 
tape recorders manufactured by the 
Ampex Eveerric Corp., and repre- 
Audio & Video. 

Audio & Video also announced 
that Patt A. Hutton, formerly con- 
troller and assistant general man- 
ager of the Crosley Distributing 
Corp. of New York, was appointed 


sented by 


SCREEN MAGAZINE 


4 
Company 
\ 
sO 


FINEST 
QUALITY 
PRINTS 


Every producer, at one time or another, requires 


service more quickly than usual . . . or needs extra 


quality in Release Prints. If you get in this posi- 


DEPENDABLE 
PAST 
SERVICE 


tion —on either count-—send your films to Color 


Reproduction Company! 24 hour service on W ork 


Prints and Answer Prints. Release Prints delivered 


on date promised! For over a decade Color Repro- 
duction Company's complete facilities have been 


exclusively devoted to the production of High Qual- 


ity lomm Color Duplications.* 


ALL 
COLOR PRINTS 
GUARANTEED 


*EXCEPTION: Black and white reversals from 


slor prints for TV projection 


{0: coor REPRODUCTION Co. 
7936 Santa Monica Boulevard 
Hollywood 46, California 


FROM 


Address 


Telephone: HILLSIDE 8225 
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Hlanny 


H. G. Swift Forms San Francisco 
Distributing Company for Rocket 
® Hanky sSwier will head the 
new sales and distribution ofhees 
recently established in the San Fran 
isco and Bay areas by Rocker Pr 
Ine. of Hollywood The 
new operation will be carried under 
the name Harry GG. Swift & Co. 555 
Sutter Street, San Francisco 

Hlarry Swilt has been active on 


wed training of sales and ageney 


oust on the dewe 


personnel for 55 vears. As agency 
thanager sonternational repre 
wentative for the Marchant Caleu 
lating Machine ¢ for the past 12 


vears, ot was his pol to train sales 
vn. in addition, for many vears 
he h i* ate d asa aker 
lecturing under the auspices of the 


Sales bxecutive Association and 
the San Sate Department 
of Adult Education, Hundreds of 
executives have been trained by Mr 
Swift to become successful public 
speakers in the sphere of salesman 
ship and human relations 


(dive of Mr 


¢ 


Swift's proteges, 
Wacven, will be vier 
president of the newly formed com 
pany. After serving five vears with 
the US. Army, he joined the Mar 
chant Caleulating Machine Co. mn 
146, Under the guidance of Harry 
Swift, he soon became one of the 
company s tops slesmen th men 


hope ty enlarge their influence in 


Rie ¢ 


BUSINESS SCREEN EXECUTIVE 


the field of manpower development 
through the Run het Pictures audio 


visual programs 


George Ellis to Head New York 
Office for Jerry Fairbanks 


Two recent apporntinents indicate 
that Jerky PAmBANKS expansion 
program continues in full swing 
was named manager 
of the company's New York divi 
sion and Leo vet 
eran film and radio writer, will be 


the head 


tent 


of a new creative depart 


Mr. Ellis, formerly general sales 
manager of Ziv Radio-Television 
Productions, will be manager of the 
large new sales and service othees 
now being established in New York 

Mr. Rosencrans, with the Fair 
banks organization for the past 


UNIFILMS UNIFILMS 


UNIFILMS UNIFILMS UNIFILMS UNIFILMS 


UNIFILMS 


UNIFILMS 


UNIFILMS 


HEADQUARTERS: 
UNIFILMS, INC, 


WHY RAM IT DOWN THEIR THROATS? 


TO INSTRUCT YOU MUST FIRST ENTERTAIN 


UNIFILMS, INC. 


year, had been an executive writer 
for Wilding Pictures for 14 years 
His new responsibilities will be de 
voted to the development and seript- 
ing of important commercial pic 
tures 


Buch to Head Atlanta Office 

® Recently named to head the At 
lanta division of Jerry Fammpanks 
Provuctions was Ricuarp Bocu, 
former sales manager of CHARLES 
D. Company of Atlanta. 
tefore his association with the Bee- 
lend company. Mr. Buch was direc- 
tor of motion picture activity for 
the Du Pont corporation. During 
the war he was director of a train 
ing film branch attached to the 
Naval Air Operational Training 
Command, Jacksonville, Florida, 


UNIFILMS UNIFILMS 


SWIIdINN SWIIdINN SWIIdINN 


SWII4INN 


HOME OF THE BEST IN QUALITY 


146 EAST 47TH STREET 
NEW YORK CITY, 17 


UNIFILMS 


* SOCIETY FOR PREVENTION OF CRUELTY TO CAPTIVE AUDIENCES 
UNIFILMS 


UNIFILMS UNIFILMS 


> 


MOTION PICTURE ENTERTAINMENT 


LIKE 
“THE HAPPY LOCOMOTIVE” 
B&O RAMROAD 


SWIIZINN 


UNIFILMS UNIFILMS 


Rowers PoLaTseK 


Pathescope Productions 
Establishes Cleveland Office 

Parnescore Propuctions of New 
York recently announced the open- 
ing of a midwest office at 2536 
Euclid Avenue. Cleveland. 

In charge of the new office will be 
Bow Potatsek, for the past five 
years account executive and associ- 
ate film and television producer at 
Fitter & & Ross. Before 
his association with the latter com- 
pany, Mr. Polatsek was editor of 
imerican Camera Trade, a publica- 
tion for photographic dealers. Dur- 
ing the war he spent four years in 
Army Air Foree public relations. 


Unifilms Sets Up Branch Office 

Inc. of New York 
City has opened a new office with 
projection facilities in Philadelphia 
for the convenience of a growing 
list of clients. Pew. vice 
president in charge of sales. will 
liead up the new branch, located 
at 2418 Lewis Tower Building, 15th 
and Locust Streets, Philadelphia. 


Robert Lawrence Productions 
Opens New Offices and Studios 
Ronert Lawrence Propuctions, 
Inc.. opened its offices and new 
studio facilities for the production 
of motion pictuges at 418 West 54th 
street. New York City. on March 3. 
Grorce JUSTIN was recently ap- 
pointed production manager-direc- 
tor and Louris Muccio.o was named 
studio manager 


Story of TV Film Distributor 
Covered in Newsweek Magazine 

Sreruine TeLcevision COMPANY'S 
phenomenal growth was recently re- 
counted in Newsweek Magazine's 
Radio-TV section. The article tells 
the story of a two man home film 
distributing outfit (set up five vears 
ago by Saunt Tourette and Bos 
Ruoapes) that grew into a major 
TV company which distributes some 
1.000 films to LOT of the 109 tele- 
vision outlets in operation today. 
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ENos 


Branpt 


Transfilm, Inc. Appoints 
Brandt Enos Business Manager 


® Branpt Enos was recently ap- 
pointed business manager of TRANs- 
FILM INCORPORATED. He was form- 
erly with Time, Ine.. 
March of Time division, where he 
was business manager and a senior 
member of the management execu- 
tive committee. Prior to his nine 
years with Time, Mr. 
Enos was with the New York Tele- 
phone Company. 


Sikorsky Films Via Marathon 


Maration TV NEwSREEL is con- 
tinuing its special services for 


associated 


association 


United Aireraft Corp.'s Sikorsky 
Division. Guardian Angel, a Sikor- 
sky film produced by Marathon 


last vear, has played to big audi- 
ences in television and newsreels. 
A new film. The Power To Fly, is 
about to be released. 

Marathon distributes helicopter 
films, or parts of them, for Sikor- 
sky, to television networks, stations, 
newsreel companies or wherever 
else audiences may be obtained for 
The 


public relations project will con- 


news of 


helicopters. visual 


tinue in a regular newsreel service, 
Helicopters in the 


Seaver to Head Caravel TV Unit 
® The election of FRANK SEAVER as 
vice-president of FILMs in 
charge of all film production for 
television has been announced by 
Davip Pincus, president of the com- 
pany. Production supervisor will 
be Cal McKean and Jeanne Becker 
has been named executive assistant 
in the television department. 


Tronolone Leaves Pathe Labs. 

* Nick TRONOLONE, vice-president 
in charge of production for PATHE 
Lanoratories during the past 15 
years, recently resigned in order to 
take a much needed rest. 


Archer Productions to Set Up 
English-Dubbing Operations 

* Leo M. Lanevots, president of 
Arncuer Propuctions, Inc.. New 
York, has announced that he will 
add another branch of service to 
his television film company, when 
present plans are completed to equip 
the company’s Long Island studios 
for dubbing of foreign - language 
films into English. 

HAROLD SUGARMAN will head up 
this new department. \ pioneer in 
this work, Mr. Sugarman. started 
his activities in the dubbing field 
in 1928 when talking pictures were 
first introduced to non-English 
speaking audiences. 

Langlois feels that producers and 
distributors of foreign-language 
films are now realizing more than 
ever the potentialities of the various 
world markets available to their 
films when and if those films are 
dubbed into English. TV 
are also regarded as an excellent 
outlet for the English-dubbed films. 

The studio in Long Island City 
measuring 60 feet by 65 feet by 25 
feet, has been approved by sound 


stations 


technicians as suitable for dubbing. 
All that remains for the studio to 
begin operations is the extra equip- 
ment required for the work. 


Muzak Handles TV 


DISTINGUISHED 
MOTION PICTURES 
FOR 

INDUSTRY 

AND 

TELEVISION 


Murphy-Lillis Productions 


INCORPORATED 
723 SEVENTH AVENUE NEW YORK 19, 


on Britannica Films 


All film 


clearances and rentals 


television 


on the extensive library 
of Encyclopaedia Brit- 
Films, 
film 
are being handled ex- 
Muzak 
Corporation, New 
York. Films are avail 
able on a TV 


basis and a catalog of 


annica educa- 


tional producer, 


clusively by 


rental 


available releases may 
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An Efficient 
Practical Screen 


The 


SCREEN 


Eliminates Need for Room Darkening 


Here is the answer to the problem of daytime projection. Now you can 
increase the effectiveness of your films, filmstrips, slides by projecting in 
normally lighted rooms to audiences of up to 50 persons. Industrial users — 
who have tested this new Radiant Screen—report they obtain clear, 
brilliant, daytime pictures for the important jobs of training, selling, pro- 


motion and entertainment. 


Permits More 
Effective Projection 


Enables you to enjoy perfect projection in ——— 


f and rooms, offices, 
cafeterios, hotel suites, exhibits, closs- 
rooms . . . under ordinary lighting con- 


ditions without sacrificing normal room 
ventilation. Permits simultaneous use of 
charts, models and other supplementary 
material—allows note-taking during pro- 
enables better 


jection and audience 


Write for Circular . . . ‘0 40” « 40” 


RADIANT Projection Screens 


Provides Full 90° 
Viewing Angle... 


— 


! 
90 Degrees ' 
Utilizing new 
principle of light reflection— ; 


this new Radiant Screen pro- 
vides bright, clear pictures for 
the full 90° viewing angle 


Radiant Classroom Screens are available 
for immediate shipment in three sizes up 
Write today for special 
circular giving prices, full description and 
specifications. 


Radiant Mfg. Corp., 1243 So. Talman, Chicago 8, lil. 


A Screen for every need — from 30 inches to 30 feet 


BUSINESS SCREEN ANNOUNCES NEW CHICAGO OFFICE 


{iter Vay please address all 
subseription and other inquiries 
to the new Chicago headquarters 


address of Business SCREEN, 


7064 Sheridan 


26. Prompt service will be facili- 


Road, Chicago 


tated by using the new address 


for all future correspondence. 


is 
i 
| 
; 
| 
control 


~~ 


raojection 


Ampro Corp. Announces Magnetic- 
Optical Sound Projection Model 
Tue Aueno 


soon make 


Conronation will 
Watlable a profs ssional 


theatre quali nagnet sound-on 
film recorder projector that will pro 
Time al of re 
cording musical accompaniment and 
commentary, separately or simul 
taneously on otherwise silent L6men 
filen 

The quality and features of the 
Ampro “Premier” projector will be 
retained and improved with the 
ulded flexibility of the 


recording ind eTasing heads The 


magnetic 
projpector has all of the basic fea 


tures including silent) and sound 


speeds reverse, still picture and fast 
meter rewind 

An important feature will be the 
playing of both magnetic and op 
recording on the same film 
without the necessity of switching 
Recognized high standards in studio 
recording require 


trom of the 


physical separa 
recording system mech 
anism and amplifier sections, Start 
ing and stepping the projector can 
be controlled remotely or at the ma 
chine. For play-back only the oper 
ator has all controls at the projector 

The record-projector will consist 
of two leatherette luggage-type cat 
rying cases that will provide for 
carrying the projector, specially 
baffled high quality 12” speaker, 
min rophone head-set for monitor 
ing and a remote control unit 

Ir ues and delivers hedules 


will he 


ture. Detailed information may be 


announced in the near fu 


obtained from 


N. Western Ave 


A\mpro Corp. 
Chicago 18 tl 


Destons eu wrugate 


New 


AUDIO-VISUAL EQUIPMENT FOR PRODUCTION & PROJECTION 


Auricon Sound-On-Film Camera 

Introduced at Photographic Show 
© The first public 
Soper 1200 sound-on-hlm 
camera took place at the National 
Show, held in New 


Benspr-Bacu 


show ing of the 


VPhotowr aphic 
York lat 


Inc., the manufacturers, had previ 


February 
ously trade shown this new lomum 


equipment six months age at the 


New York 


CINewa SUPPLY CorP 


salesrooms of SOLS 
eastern dis 
tributors 

The Super 1200 was later shown 
at the Film Producers 
Bloom 


ington, Ind., since which time dem- 


L niversity 


Association Conference in 


onstration clinies have taken place 
in various West Coast cities. 5.0.5. 
Cinema Supply Corp., who manned 
the Berndt-Bach booth at the Na- 
tional Photographic Show, announce 
first deliveries of the new camera 
are now being made to TV stations, 
produc ers, 


commercial and industrial film mak- 


documentary film 


ers, universities and freelance cam- 
eramen. Among the first recipients 
are to be University of Nebraska, 
Columbia Broadcasting System, 
Fred Hamp Studios, Fletcher Smith 
Video 


Studios and Cine Produe- 


tions 

Radiant Mfg. Corp. Announces 
Coated, Washable Screen Fabric 
Perma-Wuire, ai new 
that retains the whiteness and reflec- 


prot ess 


tive qualities of glass-beaded projec- 
tion sereen fabrics for many vears, 
was introduced recently by RADIANT 
Maneracturtne Core 

The fabrie is put through a spe- 
cial coating treatment which gives it 
a permanent whiteness that is guar- 
anteed for ten years. According to 
the manufacturer, Perma-White is 
washable, flame and mildew proof, 
making it adaptable to any climate. 

Write Radiant Mix Corp., Chi- 
cago, for a detailed data sheet 


Corrugated Carton Designed to 

Stimulate Commercial Film Sales 

* To help overcome the custom of 
selling film reels and cans in single 
units only. the Compco Corpora- 
NON is now supplying a corrugated 
container with a purchase of six sets 
of reels and cans at no extra charge. 
The also helps cus 
their films in an 
Further 
on may be obtained from 
the company at 2251 West St. Paul 
Ave., Chicago 47, Ill 


tomers to store 


orderly, indexed fashion 


\nove he New Viewles 


com 


fination 


vide and flmstrip projector 


Viewlex Unveils 500 Watt 

Slide and Filmstrip Projector 

® Viewlex has introduced a new 
watt 
filmstrip projector that has been 


combination slide and 
specifically designed to operate at 
500 watts. Guaranteed for a life- 
time, Model V-25C 


features as the “Airjector,”” which 


includes such 


guides cool air under control to the 
sper ifie hot points within the pro- 
jector “Venturi” 
principle, which breaks up insulat- 


body, and the 


ing air adhering to hot surfaces. 
The “Light Multplier” optical 
system aligns glass optical parts to 
assure focus at all times. Simple 
in construction, the projector can 
be changed from slides to filmstrips 
in a matter of seconds, the company 
Projection lenses are 
9 and Il inch 
Further information may be 
obtained from Viewlex, Inc., 35-01 
Queens Blvd., Long Island City 1. 


N. Y. 


announced. 
available in 3, 7. 
sizes. 


Jack C. Coffey Co. Introduces 
Filmstrip Projector Stand 

*A projector stand built exclu- 
sively for filmstrip projectors, com- 
bined with a filing cabinet for film- 
strips or 2” x 2” slides, has been 
announced by the Jack C. Correy 
Company, Chicago. 

The filmstrip projector stand is 
built around the Standard Filmstrip 
Library Plan cabinet which accom- 
modates 270 filmstrips in individual- 
ly indexed compartments, or 1.152 
glass slides (or 3.456 readymounts)}. 
One or more drawers can be fitted 
for slides, using lift-out, swing-out 
This 


makes it possible to have a library 


indexed plastic slide trays. 
of filmstrips or slides near the pro- 
jector when thev are used. safely 
filed quie kly accessible 

The stand is 35” high by 16°,” 
deep bw 15” 
the le 


silver grey 


plus the out-swing of 
vs and casters. It is finished in 


hammerloid to match 


the cabinet. Four one-piece heavy 
steel angle iron supports run from 
the casters to the corners of the top 
shelf. The supports are bolted 36 
times to the three shelves to assure 
a sturdy stand with steady pictures 
on the screen. 

One pair of hard rubber casters 
remains in place and locks with 
thumb-serew brakes when the pro- 
jector is used. The other two casters 
swing free for steering when the 
caster stand is being removed. Fur- 
ther information may be obtained 
from the company at 205 W. Wack- 
er Drive, Chicago 6, IL 


Mopet 
lightweight lo6mm sound equipment. 


60-4 Victor projector is new 


New Victor Projector Adaptable 
to Large and Small Audiences 

* Films may be shown to audiences 
ranging from conference size to sev- 
eral hundred people with the new 
l6mm sovnd projector released by 
Victor A vrocRaPH Corp., Dav- 
enport, I Designated as model 
60-4, the lightweight projector 
incorporates all Victor features, in- 
cluding safety film strips, dual-flexo 
pawls, 180-degree swing-out lens 
mount, large single drive sprocket, 
instantilt, finger-tip controlled re- 
wind and safety film path. 

It can be operated at either sound 
or silent speeds and provides still 
picture and reverse operation. II- 
lumination is provided by standard 
750 watt projection lamp. Easy 
portability is maintained by stream- 
lined design and by use of tempered 
aluminum oase and aluminum head. 

The model features a full-fidelity 
amplifier with output of four watts. 
A built-in plug for either micro- 
phone or record player jacks pro- 
vides facility for use as a public 
address unit. 

Model 60-4 is priced at $395.00 
with 9-inch top-mounted speaker. 


With a 12-inch separately cased 
speaker it is S417.00. 
Victor \nimatograph dealers 


throughout the U.S. are now show- 


ing the 60-4, 
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ae | am a NAVA Dealer 


—a trained audio-visual specialist... 


Wherever you are... 


| can help you get more results 
from your AUDIO-VISUAL program 


I belong to NAVA—the long-established nation-wide organization of audio- 
visual dealers. My NAVA membership is your assurance of my reliability 
and competence. I can render many valuable services for YOU. Some of 
them are: 


CONSULTATION AND ADVICE on your problems involving audio-visual equipment and materials 


FUMS—educationol, religious, entertainment, industrial 


REPAIR SERVICE for your equipment — electronic and mechanical repairs by trained technicians, 
with adequote stocks of replacement ports 


EQUIPMENT RENTALS AND PROJECTION SERVICE for special occasions of all types 
DEMONSTRATIONS OF THE NEW ITEMS of cudio-visucl moterials and equipment as they 


become available 


INSTALLATIONS of your new equipment to make sure it functions properly and that your operators 
ore properly trained in its use. 


NATIONAL For a list of NAVA members, write... 


Sod The National Audio-Visual Association 


association EVANSTON, ILLINOIS 


THE NATIONAL TRADE ASSOCIATION OF SELLERS AND MAKERS OF AUDIO-VISUAL MATERIALS AND EQUIPMENT 
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New One-Reel Plastic Case 
for Films Made by Kodak 


® A new one-reel container, com 
pletely transparent so that film tithes 
at hve read easily has been an 


nounced by the EastMan RKopak 


CaMUANY 
The new product is made of poly 
styrene 


plastic, known for its qual 


ity and wearability. Titles pasted on 


the reel are readable at a glance 
md, what may be of more unpor 
tanes 1 movie maker can see in a 
moment how monuch space ts left un 


filled on any reel 
The new Rodases 
parent reel container wall be priced 


foot reel 


pe plastic trans 
pneluding on 
separately 


ill Kodak 


. 


tout will tn ilable 


for “Al cents, at dealers 


TOC Announces New “Duo” 
Models for 2 x 2 Slide Use 


up the STREAMLINER 
MM) propetor for 2 2 slides 
troduced lar del inthe 
ty pre cle mead tor propection 
fhoth 2a 2 and 2 slides 
Streamliner SO Due 
ha alt | natior 
anast it les sith other toeal 
1! iwatial Changers for both 
ire included. Price os 
1} Streamliner (O00) Duo comes 
with hwatt lamp AC) blower, o 
{35 ited anastigmat lens and 
hanger The tax-in 
lhided $09.50. A 2x 2 
changer om $2.50 additional for the 
manual type or $12.90 for the Selec 
tt tras-loading chang 
er carrvu case which fits 
either { the Streamliner Duo 
models costs 
Both TIC Streamliner Duo mod 
els employ a lift-out cartridge-type 
opin al unit stated to give the best 
illumination and coolest « peration 


WEY PRODUCTS 


Data on the Latest in Equipment and Accessories 


achieved in 2x 2-2! 


propectors No 


conversion opti 
re require d 


body 


design is 


of the TDC Stream 


a single aluminum 


bontire 
liner 
die casting, finished in silver-gray 


wrinkle 
rovided 


micro-tilt adjustment is 


Projection Screen Sets Up 

in Fourteen Seconds—Or Less 
SToO-A-Way is the name given toa 

hew projection screen that can be 

removed from its case and set up 

The 


screen unrolls automati 


for use in less than 14 seconds 
x 
cally by its own weight and stays up- 
right by means of a bracing arm 
that straightens out as the screen 
opens 

Two horizontal 


rubber padded 


feet are used when the sereen is set 
on a bench, table or desk for pre 
jection. It may also be hung on a 
wall, from a single hook and levels 
Weighing 6', 
pounds, the carrying case is tube- 
stvle, 37” 
eter. 


itself automatically. 


in length and 3” in diam- 
The picture surface is mat- 
Developed by ComMerctat 
Prerure Eourpmenr, Ine., 1567 W. 
Homer St.. Chicago 22, IIL. the 
sereen sells for $11.95 with case. 


white 


Wisconsin Producer Premiers 

Film, New Arc Projector 

Fitms, of Mil- 
Wis., held a double 
mier in Green Bay, Wis.. on Febru- 
ary 9 A new and 
color film entitled The Home Com- 
ing, produc ed for the Wisconsin 


waukee, pre- 


l6mm sound 


“Close... 


CLOSING THE SALE—IS WHAT COUNTS 
COMING CLOSE—IS NOT ENOUGH... 


In your next sales meeting show your sales- 


men how to... 


“ASK FOR THE ORDER!” 


“STICK UNTIL IT’S CLOSED!” 


. . close more sales with. . . 


“CLOSE ISNT CLOSED” 


One of the eight outstanding sound slidefilms in our 
“AGGRESSIVE SELLING” program designed to solve the 


major problems encountered by salesmen. 


ADDRESS REQUESTS TO: 


Rechet Pictures, Juc. 


6108 SANTA MONICA BLVD 


HOLLYWOOD 38, CALIFORNIA 


; 


BLSINESS 


first time along with the first public 


Fellows, was shown for the 
showing of the new are projector in 


\ are- 


head projector assembly with strong 


corporating the special 
hi-intensity lamp and rectifier. The 
are projector itself looks like 35mm 
equipment and has many 35mm 
features built in 

More than 1500 people saw and 
heard the picture in Riverside Ball- 
247’ 
Kleig lights were used inside and 


room which is long. Large 
out in true Hollywood fashion for 
the premier. The cast and state ofh- 


A talk by the 


mavor, the introduction of the cast 


cers were introduced. 


and ofheers, a song and part of the 
film were carried over a half-hour 
radio direct’ from the 
stage at Riverside. 


broadk ast 


Audio & Video Corp. to 
Distribute M. B. Paul Backdrops 
M. B. Company, creators of 
one-piece translucent backdrops. re- 
cently appointed Tue & 
Vineo Propucts Corporation, 730 
Fifth Ave... New York 19, N. Y.. ex- 
clusive agent in the area east of the 
Mississippi 

The 1950 Academy Award was 
presented to M. B. Paul Co. for its 
translucent) backdrops, which are 
huge photo enlargements proe essed 
through a patented technique onto 
seamless ma- 


an extremely sturdy, 


terial and suspended wheel- 
mounted aluminum frames 

The backdrops are pigmented on 
the back surface so that with front 
black 


and with rear-lighting they become 


full color 


lighting they are and white 


Castle Names Craig Movie 

Supply Co. West Coast Agent 

® Mirkay Goopwan. vice president 
of Wortp Ine. re 
cently announced the appointment 
of Crate Movie Supery Company 
as exclusive West Coast distributor 


for Castle Films. Their activities in 


the promotion of the line will be 
augmented by Castle Films’ own 
representatives in the area, Frank 


Harrington. Alex Kushner and Law- 
rence McGinley, who will also visit 
photographic stores 

\ continuous flow of new films. 
backed by a thorough promotional 
program in the form of newspaper 
mats, a cooperative advertising 
plan, attractive window and counter 
displays, illustrated catalogs con- 
taining complete film listings, plus 
radio and TV advertising is planned 
to help dealers move Castle films. 


Moy 


also is now offering a one-stop sales 


Craig Supply Company 
source at its warehouse for all types 
of film equipment, including sound 
and silent propeetors, screens and 


the Melton Movie Viewer 
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Sound Masters Begins TV Series 
® Sounp Masters, Inc.. New York. 
has begun production on a series 
of TV film commercials for Bur 
FERIN through the Young & Rubi 
William Forest Crouch 
is executive producer. 

Balaban and Howell Named to 
Promote TV Sales for Paramount 

Paramount 
TIONS, INC.. 
neunced the 


cam agency. 


TELEVISION Proptc- 
New York, 
appointments of Burt 
BALABAN as director of programming 


has an- 


and production and Joun Howe 
as director of sales and merchandis- 
ing. Mr. Balaban previously headed 
Paramount's TV film department 
and John Howell was a mere handis 
ing executive with the 
Duties of both men will be to obtain 
rights to film properties, to pro- 


COTHpany - 


duce TV programs and to sell these 


programs on a national, regional 
and local basis. 

Also announced was the resigna- 
of Greorce T. Suuperr, for 
merly director of commercial oper- 
has left the 


new 


ations, who company 


to form a association in. the 
field of television. 

Sarra, Inc. Makes Series of TV 
Commercials for New York Bank 

® The many personal services of 
the Chase National Bank of New 
York come to life in a new 
of eight 20-second TV film 


mercials produc ed by SARRA. 


series 
com 
Ine. 
first three 


Using animation, the 


commercials stress the importance 


of saving wisely for future needs 
and paying bills by check 


Five live-action commercials com 
plete the series, using a simple. di- 
rect approac h to show how practi al 
bank’s checking ac 
and personal loan services 
Hugh James, Milton Cross and Dan 
Seymour are the 


persons use the 


count 


narrators. 


Olin Dean Coords 
and William Shallow of Hewitt. 
Ogilvy, Benson & Mather, Inc.. su- 
pervised during production at Sar 


ra’s New York studios. 


A. Saunders, 


Stock Shot Division Formed 
by Sterling Television Company 
* Formation of a separate stock 
shot division of Steruinc TeLevi 
ston Co., has been announced 
by Saunt’ J. president of 
Named to head the 
Riewarp Careron, 
National Service 
cdvertising executive. 
The stock shot 
draw upon Sterling’s two million 


the company. 
new unit is 
former Screen 


division will 
feet of general film material for 
backgrounds 
stations, 


spec ialized catering 


te TV 


vertising 


TV producers, ad- 
film producers 
and other film users. 


agencies, 
Special em- 
phasis is being placed on film foot- 
for 


and live 


age adaptable sports, news. 


commercials show  back- 
grounds. 
Cataloging and classification of 
subject matter has been under way 
for several weeks and requests for 
specific film footage are given im 
mediate attention according to Mr 
Carlton. In addition to perform 
a stock 
film library, plans are being formu 
lated to service TV 


contract: basis 


ing the usual functions of 


stations on a 


Jerry Fairbanks to Tell Story 
of Transportation for Fruehauf 


story of American 


The MeGurk Way. a 


service-information 


Tracing the 
transportation, 
public 
to be sponsored by Fruehauf Trailer 
Co. has been scheduled for filming 
late this month by Jerry FAmBanks 
Propuctions in’ Hollywood. The 
video com- 


pic ture 


special 30-minute and 
mercial film is being seripted by 


Leo S. Rosencrans. 


Another great name on the list: 


HOTPOINT 


In sponsored film distribution, 


the trend is to 


* Ideal Pictures 


because Ideal gives more bookings 


per print—at lowest cost. 


ideal Pictures Corporation, Dept. B-113 
65 E. South Water St., Chicago 1, Iilinois 


Budweiser Sponsors 
Film on Horses 


A new 10-minute 
sound motion picture 
on the famed team of 


eight Budweiser world 
champion Clydesdale 
horses has been spon- 
Anheuser- 
Busch. Ine.. St 


sored by 
Louis. 

Premier-Hardeastle 
produc ed the film; dis- 
tribution is via Modern 


Talking Picture Serv- 
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FILM 
SEPARATOR 


~< 


RK.250 


The ideal filing and storage unit for 
Film Libraries 

The Seven Tiers of Separator Rack 
holds 250-400 ft. l6mm reels 

Many models to choose from 


For complete Film Equipment t 
Film Cabinets Projection Tables 
Rewinds Editing Aids 
Splicers Reels-cans i 
i 


Write for FREE Illustrated Catalog 


Newmade 


PRODUCTS CORPORATION 
330 West 42nd Street 
New York 18, N 


SOUND 
ENGINEERS 


for 
SALES 


and 
SERVICE ON 
ILLUSTRAVOX 
SOUND 
SLIDEFILM 
PROJECTORS 


Winn will give a liberal 
trade-in allowance on 
any machine towards 
the purchase of any 
make or model Ilustra- 
vox Sound Slidefilm 
Projector. 


Why not trade in your 
old machine now for the 
new Illustravox, the 
projector that’s ready to 


Winn Sound Engineers can 
offer one day service for 
repairs on most machines. 


For fast efficient service 
sciieian send your next repair job 
to WINN. 


Sound Engineers 


1703 W. DIVISION ST. 
BRunswick 8-4545 
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EASTERN STATES 


CONNECTICUT 


Rockwell Film & Projection 
Service, 182 High St.. Hartford 5 


* DISTRICT OF COLUMBIA « 


Jam Handy Organization, Inc., 
1730 H Street, Washington 6, 


The Film Center, 915 12th St 
Washington 


* MARYLAND 
Howard E. Thompson, Box 204, 
Mt. Airy 
MASSACHUSETTS 


Bailey Film Serviee, 59 Chandler 
Street, Tel, 40214, Worcester & 


Cinema, Ine., 234 Clarendon St., 
Boston 16 


NEW HAMPSHIRE 
A. H. Rice Co., Ine., 78 West Cen 


tral Street, Manchester. 


NEW JERSEY 
Slidecraft Co., 142 Morris Ave., 
Mountain Lakes, N. J 


NEW YORK 
Association Films, Inc., 35 West 
15th Street, New York 19 
Buchan Pictures, 79 Allen St. 
Buffalo 
Charles J. Giegerich, 42-20 Kis 
sena Blvd., Flushing 
Comprehensive Service Co., 245 
ith St. New York 19. 
Crawford & Immig, Ine., 265 W. 
lath St.. New York City 
The Jam Handy Organization, 
Inc... 1775 Broadway, New York. 
Ken hillian Sd. & Vis. Pats. 
P.O. Box 364 Hempstead N. ¥ 


Mogull, Film and Camera Com- 
pany, 112-114 W. 48th St, New 
York 19 

S. S. Cinema Supply Corp.., 
002 W. 52nd St., New York 19 

Specialized Sound Products Co., 
Fifth Ave., New rork 17 

United Specialists, Inec., Pawling 

Visual Sciences, 5000S Suffern. 


PENNSYLVANIA 


Jam Handy Organization, Ine., 
930 Penn Pittsburgh 22 


j. P. Lilley & Sen, 277 


Harrisburg 


Boas St., 


Lippincott Pictures, Inc., 4729 
Ludlow St., Philadelphia 39. 


* RHODE ISLAND « 


Westcott, Slade & Baleom Co., 
95-99 Empire St., Providence 3 


WEST VIRGINIA 
Haley Audio-Visual Service, 


tox 703, Charleston 24 


Pavis, Inc., 427 W. Washington St., 
Phone 2-5311, Box 6095, Station 
A, Charleston 2. 


B.S. Simpson, {15 Virginia St. 
W.. Charleston 2 


Theatre Service & Supply Co., 
Phone 24043, Box 1389, Hunting- 


ton 


SOUTHERN STATES 


ALABAMA « 


Stevens Pictures, Ine., 506 Eight. 
eenth St., North, Birmingham. 


FLORIDA 


Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 


Southern Photo and News, 608 
LaFayette St., Tampa. 


GEORGIA 


Colonial Films, 1118 W. Peachtree 
St.. N.W., ATwood 7588, Atlanta. 


Stevens Pictures, Inc., 101 Walton 
N. W., Atlanta 3. 


LOUISIANA 


Stanley Projection Company, 
2111's Murray St., Alexandria. 


Stevens Pictures, Inc., 1307 Tu- 
lane Ave., New Orleans. 


Stirling Visual Education Co., 
1052 Florida St., Baton Rouge. 


Delta Visual Service, Ine., 815 
Povdras St., New Orleans 13. 


MISSISSIPPI 
Herschel Smith Company, 119 
Roach St., Jackson 110. 
Jasper Ewing & Sons, 227 5. State 
St.. Jackson 2. 


TENNESSEE 
Southern Visual Films, 687 
Shrine Bldg., Memphis. 
Tennessee Visual Education 
Service, 416 A. Broad St., Nash- 
ville 


VIRGINIA 

Capitol Film & Radio Co., Inc., 
19 W. Main St., Richmond 20. 
Tidewater Audio-Visual Center, 
O17 W. 35th St.. Norfolk 8, Phone 

51371 


A NATIONAL DIRECTORY OF VISUAL EDUCATION DEALERS 


ARKANSAS 

Democrat Printing and Litho- 
graphing Co., Little Rock. 

Grimm-Williams Co., 115 W. 
Sixth Street, Little Rock. 


MIDWESTERN STATES 


ILLINOIS 
American Film Registry, 24 E. 
Eighth Street, Chicago 5. 
Association Films, Inc., 79 East 
Adams St., Chicago 3. 
Atlas Film Corporation, 
South Boulevard, Oak Park. 
Jam Handy Organization, Inc., 
230 N. Michigan Ave., Chicago 1. 
Midwest Visual Equipment Co., 
6961 N. Clark St., Chicago 26. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5, Mo. 


INDIANA 


Burke's Motion Picture Co., 434 
Lincoln Way West, South Bend 5. 


IOWA 
Pratt Sound Films, Inc., 720 3rd 
Ave., S.E., Cedar Rapids, Iowa. 
Ryan Visual Aids Service, 517 
Main St., Davenport. 


KANSAS-MISSOURI ¢ 
Kansas City Sound Service, 1402 
Locust St., Kansas City 6, Mo. 
Erker Bros. Optical Co., 610 
Olive St., St. Louis 1. 
Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5. 


MICHIGAN 
Engleman Visual Education 
Service, 4754-56 Woodward Ave., 
Detroit 1. 
Jam Handy Organization, Inc., 
2821 E. Grand Blvd., Detroit 11. 
Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 


OHIO 

Ralph V. Haile & Associates, 
215 Walnut St., Cincinnati, 

Academy Film Service Inc., 2300 
Payne Ave., Cleveland 14. 

Carpenter Visual Service, Inc., 
13902 Euclid Ave., East Cleveland 
12, Ohio. 

Fryan Film Service, 3228 Euclid 
Ave., Cleveland 15. 

Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 

Jam Handy Organization, Inc., 
310 Talbott Building, Dayton 2. 
Twyman Films Ine., 400 West 

First Street, Dayton. 
M. H. Martin Company, 1115 
Lincoln Wav E.. Massillon. 


USE THIS DIRECTORY TO LOCATE THE BEST IN EQUIPMENT, FILMS AND PROJECTION SERVICE 
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WISCONSIN 


R. H. Flath Company, 2410 N. 3d 
St., Milwaukee 12. 


WESTERN STATES 


CALIFORNIA 

Donald J. Clausonthue, 1829 N. 
Craig Ave., Altadena. 

Coast Visual Education Co., 5620 
Hollywood Blvd., Hollywood 28. 
Hollywood Camera Exchange, 
1600 N. Cahuenga Blvd., Holly- 

wood 28. 

Jam Handy Organization, Inc., 
7046 Hollywood Blvd., Los An- 
geles 28. 

Ralke Company, 829 S. Flower St., 
Los Angeles 17. 

Spindler & Sauppe, 2201 Beverly 
Blvd., Los Angeles 4. 

Association Films, Inc., 351 Turk 
St., San Francisco 2. 

Cc. R. Skinner Manufacturing 
Co., 292-294 Turk St., San Fran- 


cisco 2. 


COLORADO 


Home Movie Sales Agency, 28 F. 
Ninth Ave., Denver 3. 


OKLAHOMA 
Vaseco, 2301 Classen, Oklahoma 
City 6. 
H. O. Davis, 522 N. Broadway, 
Oklahoma City 2. 
Kirkpatrick, Inc., 1634 S. Boston 
Ave., Tulsa 5. 


OREGON 


Moore’s Motion Picture Service, 
306 S. W. Ninth Ave., Portland 5. 


e TEXAS e 

Association Films, Inc., 1915 Live 
Oak St., Dallas 1. 

George H. Mitchell Co., 712 N. 
Haskell, Dallas 1. 

Capitol Photo Supplies, 2428 
Guadalupe St., Phone 8-5717, 
Austin. 


UTAH 


Deseret Book Company, 4 E. So. 
Temple St., Salt Lake City 10. 


“CANADA - FOREIGN 


Audio-Visual Supply Company, 
Toronto General Trusts Building, 
Winnipeg, Man. 

Distribuidora Filmica Venezo- 
lana De 16MM., S.A., Apartado 
706 Caracas, Venezuela, S.A. 
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Films Distributed by Bureau of 
Mines Climb to All-Time High 

® Screenings of business-sponsored 
films under jurisdiction of the U.S 
Bureau of Mines climbed to an all- 
time high during 1951. 
of Bureau of Mines 
hims have increased 
and the has 
climbed 82 percent in the past five 
\ears 


Those 


Show ings 
educational 
lio 


attendance 


percent 
ree orded 


with 


hims dealing min- 
erals, fuels, natural resources of 
states and other related subjects 
were shown last year on 197.888 


eceasions to audiences totaling 12.- 
An additional 45.- 


persons are 


715.633 persons. 
000.000 estimated to 


have seen the films on TV. 


Doubled 

In five vears earlier 
showings totaled 94.443 and the re- 
ported attendance was 6.987.890. 
1946-51 the 


loan library 


Audience 


During the period 


bureau's free Was @X- 
panded to include many new sub- 
jects and thousands of 


reels of film. 


additional 


Schools and colleges continued 
to be the principal borrowers of 
the bureau's films but many mem- 
bers of and clubs, 


civic service 


technical scientific societies, 
patriotic, religious and workers’ or- 
ganizations, industrial training 
classes and defense plant forces saw 
the pictures in 1951. 
ized group is eligible 
bureau films by paying 
transportation charges. 
Bureau of Mines films are spon- 


Any organ- 
to borrow 


only the 


sored by industrial concerns which 
defray all costs incidental to pro- 
duction and providing the bureau 
with prints. At the close of last 
year, 6,298 prints of 88 subjects 
were carried in the film library. 
The most popular films in the li- 
brary last year were those depicting 
the natural resources and other fea- 
tures of various states and those 
dealing with mineral commodities. 
Texas and Its Natural Resources 
headed the list with 8.871 showings 


betore audiences 


aggregating 623 


390 persons, and Arizona and Its 


Natural Resources was second 
Third and fourth on the list in num 
The 


bers of showings were Drama 


o! Steel and Sulphur. 


Oi Films Are 
Films 


Popular 
with petroleum 
and its products The Story of 
The Evolution of the Ou 
Petroleum and Its Uses, 
and The Story of Lub 
enjoyed great pop- 
ularity. first-aid films, Help 
Wo anted First First 
lid, also stood high on the popu- 
larity list. 


dealing 


Gasoline, 
Industry. 
Lubric ation, 
ricating Oil 
Two 
and Steps in 


as they have for many 


years. Other highly popular films 
were those dealing with such com- 
modities as copper, aluminum, 
glass, synthetic rubber, 
lead, Vving 
with these commodity films for pop 
ularity were the other “state” 
those on California, 
Nevada, Ohio, Oklahoma, 


and West Virginia. 


alloy steels, 


zine and magnesium. 


films 
Missouri, 
Oregon, 


Radiant Mfg. Enlarges Quarters 
® With the addition of a new finish- 


ing plant and executive offices, 
Rapianr Corp., 
Chicago, Hl, has increased floor 


The 
new building houses sales, advertis- 
ing. and additional engineering of- 
fic es. 


space capacity by 20 percent. 


Cinemart and Cinemart Int'l 

Change to Larger Quarters 

Crnemart, Inc. and CineMart 
INTERNATIONAL Corporation, New 
York City, will move to new quar- 
ters around April 1. The 
and third floors of a building at 322 
East Mth Street will provide the two 
companies with approximately 10,- 
OOO square feet of air-conditioned 
space, in which they plan to estab- 
lish motion picture production of- 


ond 


fices and extensive sound recording 
facilities. Their new telephone num- 
ber will be ORegon 9-4430. 


EB Films Shows 
Insurance Film 


IMMEDIATE CASH 
CAMERA EQUIPMENT 


NEED EYEMOS (SINGLE LENS AND TURRET), 
MITCHELLS, ARRIFLEX, DE BRIES. B&H STAND- 
ARDS AND HI-SPEEDS, WALLS. AKELEYS, CINE 
MAURERS 
ALSO BALTARS, COOKES AND OTHER LENSES. 
SOUND STAGE, LABORATORY AND EDITING 
EQUIPMENT OF ALL TYPES REQUIRED 
SHIP INSURED OR FORWARD DESCRIPTIONS 


SPECIALS, AURICONS 


AIRMAIL. IMMEDIATE PAYMENT 


FILMOS. 


PLEASE 


® Insurance Against 
Fire Losses, a new 
l6mm sound film de- 
signed to give a broad 
background on the 
basic principles of fire 
both for fire 
underwriters’ employee 


insurance, 


and for 
high 


college is 


classes upper 


levels in school 


and now 


available on a purchase 


GORDON ENTERPRISES 


5362 N. CAHUENGA + NORTH HOLLYWOOD, CAL. 


from 


Wil- 


rental basis 
Britannica Films, 


mette, Tl 
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WORLD’S LARGEST 


LIQUIDATORS AND RETAILERS 


of 


SPONSORED TELEVISION INDUSTRIAL 
INSTRUCTIONAL and ENTERTAINMENT 


16mm. Sound Films 


We'll pay cash for your withdrawn 16mm. 
and used projectors. Let us know what you have 
value today may surprise you! Any quantity 
thousand! 


A DIVISION OF EASTIN PICTURES 


DAVENPORT, IOWA 


SALES - SERVICE - RENTALS 
35 mm. « 16 mm. 
CAMERAS-MOVIOLAS-DOLLYS 
Complete Line of Equipment for Production Available for Rental 
| Mitchell: Standard - Hi-Speed - NC - BNC - 16 mm. 
Bell & Howell: Standard - Shiftover - Eyemos 
Maurer: 16 mm. Cameras 


Moviola: Editing Machines - Synchronizers. 
SPECIALISTS IN ALL TYPES OF CAMERA REPAIR WORK. LENSES 


C. ZUCKER 


| 


1600 BROAD YORK CITY 


sound prints 
Their 


One or 2a 


BLACKHAWK FILMS INC. 


One Source for All Film Reference Books 


Build a solid reference library of the “best books” on all audio- 
visual subjects through the complete one-stop source now offered 
by the Business ScREEN BooKSHELF. Selected titles, passed by our 

own Editorial Board of Review, are stocked for direct-mail distri- 
| bution as a special service to our readers in business, industry and 
| the schools. Ask for special up-to-the-minute lists on the follow- 


ing material: 


1. Business Screen Bookshelf List: 
and special reports from U. 


includes all selected books 
S. and overseas sources offered at 
standard retail costs with special discounts on many titles for 
Ask for the BUSINESS SCREEN BOOKSHELF 


quantity orders. 
LIST today. 


2. Business Screen Film Guide Library: our own special Film 
Guides on such important subject areas as THe INDEX oF Train. 
ING FILMS (lists 2.800 films and filmstrips for job-training) Na- 
TIONAL Dikecrory oF Sarery Fiems; Farm Firm 
New Firm Gtipe ‘available in May, 1952). 
the Firm Guipe Lisrary List. Both lists are free. 

The BUSINESS SCREEN BOOKSHELF 
150 EAST SUPERIOR STREET ~~ CHICAGO 11, ILLINOIS 

(After May Ist: 7064 Sheridan Road, Chicago 26, IL) 


and Tue 
Ask for 
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The American Supervisor: 


For témm. Film 400° to 2000" Reels 
Protect your films 


Ship in FIBERBILT CASES 


Sold at leading dealers 


Only 


original 
Fiberbilt 
Cases 


(CONTISLCED FROM PAGE THIKTY-EIGHT) 


anvthing from airplanes and automobiles, to 
sales, to public order. to the extinguishing of a 
hire 

here 
details 


provided the kind of humor which punches home 


The answer which cannot be given 


proved remarkably effective and in some 
the point rather than being distracting 
The important and perhaps unique feature of 


the Rocket program, however, is that it is a com- 


SIXTH PROGRAM in the new series is this subject 


titled “Maintaining 


Discipline.” 


plete tailor made 
for business and industry rather than simply a 


slide 


audio-visual medium is, 


packaged training program 


series of sound films. Important as the 


in this case it has been 


integrated into the course as one carefully en 


gineered part of a training course designed to 
result) with 
for the 


part, 


produce desired maximum ease 


and etheieney company using it... an 


important but nevertheless only one part. 

The Rocket program supplies the fundamen- 
tals. Naturally, the 
it can then supply the specifies for that company 


and that job 


individual organization using 


Sut the point is, with supervisor 


framing mest organizations m its very in- 


faney. it can be appreciated that training in 


foundation which 
Until this has 
discussion of details of a particular 
likely than clarify 


the supervisor program is the nat 


basics is the essential upon 
specihe details take on meaning 
been done 
job are more to confuse 

Therefore 
ural and logical starting point for any organiza 
tion's activities and 


supervisory traming 


hecause of its completeness it hecomes nearly 
indispensable for any 


te de 


organization attempting 


a supervisor training job. 


Has Aroused Considerable Interest 
\ management development package of com 
pleteness, based on such intensive research, was 


bound to arouse interest in progressive manage 


ment circles partic ularly among traming di 


rectors 
Accordingly both Rocket personnel and its 
agenda of the 


American So 


program were represented on the 
highth of the 
ciety of Training Directors held at French Lick 
March 12. 13 and 14 


“Tluman Relations tor u 
Relat for S 


Annual Conference 


Indiana, as part of the 


sectional meeting on 
pervisors.” 
Simultaneously of the 


“premieres” program 


at 
FOR 
‘RESPONSIBILITY 


SEVENTH Procram deals with the 


problems of getting ahead on the job. 


important 


were being presented in nearly every principal 
city and state in an effort to comply as far as 
possible with the hundreds of requests for pre- 
industry 


views which came from corporations, 


groups and governmental units. 
Human Relations Primary Concern 


More to be 


that the supervisor needs training in the funda- 


and more it is coming realized 
mentals, especially the human relations, aspects 


of his job. 


that even top management in many organizations 


Beyond this is a growing realization 


can benefit by improved procedures of organiza- 
tion and management. 

l nderstanding of both need to be de veloped 
in the supervisor—whatever his level—and con- 
sciously understood and practiced by him as the 


essence of his daily job. 


New Program In 


Thus Rocket may be able 


in a vitally important field; the 


This Field 


“first” 


First 
to claim a 
creation of a 
new complete. thoroughly researched and tested 


tailor-made supervisory training course in hu- 
man relations employing every up-to-date tech- 
from the controlled conference to the 


films. 


nique, 
sound slide 


Finat Procram in the 


the tasks of 


neu series summarizes 


“promoung coope ration” and team- 


work 


REBUILT PROJECTORS 


C With New Guarantees 
14 rt @ $45 and 5 Illustravox @ $65 
20 Record Cases @ $7.50 each 


DELTA MANUFACTURING DIVISION 
ROCKWELL MFG. CO., Milwaukee 1, Wis. 


BUSINESS SCREEN MAGAZINE 
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color-correct 
color-correct 
color-correct 
color-correct 
color-correct 
color-correct 
color-correct 
color-correct 
color-correct 
colot-correct 
color-correct 
color-correct 
color-correct 
color-correct 
color-correct 
color-correct 
color-correct 
color-correct 
color-correct 
color-correct 


a, 


ONLY BYRON 
CAN MAKE 


‘COLOR-CORRECT’* 
PRINTS 


our exclusive process 
introduced in 1945 

is recognized as the 

highest standard in the industry 


~ TRADE-MARK EXCLUSIVE WITH 


byron 


studios and laboratory 


washington 7, d. c. 
dupont 1800 


ey 
2 | 
1226 wisconsin avenue, n. w. mr 
24 hour service on answer prints ae 
= ‘4 


You can make sales — or lose them — depending 

on how your staff uses —or misuses—that powerful 
little instrument, the telephone. 

Likewise, a visual presentation must be tailored to, 
and used for, maximum effectiveness. It must 

ting the belli and go on from there. 

“Tel 'N' Sell,” the new sound slidefilm produced 
for the Minnesota Mining & Manufacturing Company 
by The Jam Handy Organization, points the way. 

. To get new business, to hold old customers, 
and to increase orders, present your message 

to both the eye and the ear of that all-important 
person —the man or woman who makes your 

calls and works with your customers. 
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